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LETTERS 


HIGH0NHI6H-TEGHN0106Y 

WHAT  AN  EXCITING  TIME  TO  BE 

working  at  a  newspaper. 

I  just  read  the  E^P  story 
about  how  The  New  York  Times  is  going 
to  be  able  to  deliver  its  product,  as  it  looks 
in  print,  online  [“‘NYT’  to  deliver  digitally 
hybrid  hot  off  the  press,”  Feb.  26,  p.  7]- 
This  is  what  technology  is  all  about: 
streamlining  and  becoming  more  efficient 
in  what  you  have  done  well  for  years.  It  is 
clearly  —  as  the  Nasdaq  and  content- 
driven  companies  have  shown  us  —  not 
about  defining  a  new  advertising  medium. 

Those  newspaper  people  who  are 
pulling  their  hair  in  an  attempt  to  make 
a  buck  on  the  Net  have  lost  sight  of  the 
most  obvious  thing  they  have  going  for 
them:  that  newspapers  are  still  the  most- 
trusted  source  of  information  in  their 
respective  communities  and  that  people 
will  always  come  to  them  first  for 
in-depth  and  analytical  news. 

The  same  goes  for  newspaper  Web 
sites.  People  surfing  the  Net  do  not  go 
to  local  TV  or  radio  Web  sites  for  news; 
they  do,  however,  return  to  their  trusted 
fnend,  the  newspaper,  as  recently  report¬ 
ed  in  E^P  [“Hometown  paper  a  hit  on 
Web,”  Jan.  29,  p.  H]- 
This  is  why  now,  during  this  economic 
slump,  it  is  important  for  newspapers 
to  really  pump  up  their  sites  as  their 
competition  flounders. 

If  they  do,  the  advertising  dollars  will 
follow.  (And  if  papers  are  delivered  in 
the  same  digital  format  that  The  New 
York  Times  is  getting  ready  to  roll  out,  I 
suspect  it’s  just  a  matter  of  time  before 
the  ads  will  have  hyperlinks  back  to  the 


i  vendors.  What  a  great  way  for  merchants 
I  to  track  their  advertising  dollars.) 

The  defining  moment  for  this  nascent 
convergence  of  media  will  come  when 
broadband  is  ubiquitous,  computer 
I  monitors  are  always  on  (or,  better  yet, 
j  they  have  melded  with  TV  screens),  and 
!  O.  J.  jumps  into  his  Bronco  to  make  a 
'  break  from  the  old  folks’  home. 

(  Who  ya’  gonna  turn  to? 

DAN  DALTON 

i  NORTHEAST  SALES  MANAGER 

i  Universal  Press  Syndicate 

Kansas  City,  Mo. 

THE  FOURTH  ESTATE  TAXES 

OUR  FAMILY  HAS  PAID  ESTATE  TAXES 

twice  in  nearly  100  years  and 
three  generations  in  the  news- 
i  paper/communications  business 
j  [“Big-bucks  allies  battle  against  killing 
I  death  tax,”  Feb.  19,  p.  7]-  Our  story  is 
j  one  of  dedication  to  our  business,  our 
!  employees,  and  the  communities  we’ve 
I  long  served  —  Toledo,  Ohio,  and  Pitts- 
l  burgh.  I  believe  that  it  is  mainly  a  lack  of 
!  such  dedication  in  younger  generations  of 
!  newspaper  families,  not  the  federal  estate 
!  tax,  that  has  caused  them  to  sell  out. 

I  In  the  unlikely  event  of  a  repeal  of 
j  estate  taxes,  what  will  be  the  next  excuse 
j  used  by  newspaper  heirs  when  selling? 

!  And  sell  out  some  certainly  will  for  the 
j  same  reasons  as  in  the  past:  the  desire  to 
I  have  millions  in  liquid  cash  and  live  in 
some  exotic  locale  (Palm  Beach,  Palm 
I  Springs,  etc.)  while  escaping  the  salaried 
I  servitude  and  responsibility  that  go  with 
j  residing  in  less-scenic  Hometown,  USA. 
Congress  has  {continued  on  page  15} 


- 50  YEARS  AGO  - 

NEWSPAPERDOM®  FROM  EDITOR  &  PUBLISHER 


MARCH  24,  1951: 
“Do-gooders”  and  “starry-eyed 
people”  may  undermine  the  tradi¬ 
tional  newspaperboy  setup  unless 
publishers  come  out  openly 
against  such  opposition,  speaKers 


said  last  week  at  the  Inter-State 
Circulation  Managers’  Association 
spring  meeting  in  Reading,  Pa. 

Newspapers  are  as  necessary 
to  the  people  as  food,  and  the 


freedom  of  the  people  depends 
upon  delivery  of  newspapers. 
Judge  Vincent  L.  Leibell  declared 
Thursday  at  a  hearing  in  U.S. 
District  Court  for  the  Southern 
District  of  New  York. 
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Newspaper  indus¬ 
try  figures  told 
the  federal  judiciary 
Friday  that  Journalists 
—  and  the  public  — 
should  enjoy  the 
same  rights  of  access 
to  electronically  filed 
court  documents  as 
they  do  to  traditional 
paper  files. 

Federal  judges  are 
trying  to  set  policy  on 
how  to  deal  with  the 
increasing  proportion 
of  court  documents 
that  are  in  electronic 
format.  Officials  ap¬ 
pearing  before  the  Ju¬ 
dicial  Conference  of 
the  United  States  on 
behalf  of  the  newspa¬ 
per  industry  included 
Kenneth  B.  Allen,  ex¬ 
ecutive  vice  president 
of  the  National  News¬ 
paper  Association 
and  John  F.  Sturm, 
president  of  the 
Newspaper  Associa¬ 
tion  of  America. 

-  TODD  SHIELDS 


as  paid  circulation  copies  that  are  sold  at  any  price. 

ABC’s  compromise  was  to  lower  the  paid-circula¬ 
tion  threshold  to  25%  —  but  require  papers  to  dis¬ 
close  more  details  about  how  their  circulation  is 
priced.  Under  the  new  rules,  newspapers  will  report 
paid  circulation  in  three  categories:  “Paid  for  by  indi¬ 
vidual  recipients  (sold  at  50%  or  more  of  basic  price)”; 
“Paid  for  by  individual  recipients  (sold  at  25%  to  50% 
of  basic  price)”;  and  “Other  Paid  Circulation.” 

It’s  a  good  compromise,  said  J.  Michael  Womack, 
vice  president/distribution  for  the  248,144-circula¬ 
tion  Indianapolis  Star.  “I’m  of  a  mind  to  be  sort  of 


Paid  circulation’  takes  on  a  whole 
new  meaning  April  1  as  discount 
norm  moves  to  75%  from  50% 


BY  MARK  FITZGERALD 

NEW  YORK 

After  eight  decades  of  fiercely  defend- 
ing  the  proposition  that  newspaper  copies 
must  sell  for  at  least  half  of  their  cover  price 
to  qualify  as  “paid  circulation,”  the  Audit  Bureau  of 
Circulations  (ABC)  on  April  1  will 
start  counting  as  paid  even  those 
copies  discounted  as  deeply  as  W 

75%  off  their  basic  prices. 

ABC’s  board  of  directors  gave  I 

final  approval  to  the  new  paid-dr-  j 

culation  definition  at  its  March  10 
meeting,  ending  at  least  tern- 
porarily  a  debate  that  pitted  large 
papers  against  smaller  ones. 


Changes  in  Audit  Bureau  of  Circulations  poU^T? 

•  Allow  newspaper  copies  sold  for  25%  or  more  of  the  basic  price  te  fee 

counted  as  paid  circulation.  ^ 

•  Permit  copies  distributed  to  hotel  guests  to  be  counted  as  paid  circulation. 

•  Require  ZIP-code  reporting  when  discounted  sales  exceed  20%  of  an  area's 

total  circulation.  0 

•  Establish  three  new  categories  for  reporting  paid  circulation. 


ABC’s  new  rules  mean  hotel-based  circulation  will  be  more  attractive  than  ever. 

in-between  on  this,”  Womack  said.  “We’ve  spent  a 
lot  of  time,  and  ABC  has  spent  decades,  building  up 
the  paid  criteria  as  a  way  to  value  a  paper,  so  I 
would  be  a  little  hesitant  about  going  completely  to 
open  pricing.” 


Smaller  papers  in  general 
supported  retaining  the  rule  requiring  copies  to 
be  sold  at  no  more  than  50%  off  their  so-called 
“basic  price,”  while  an  increasing  number  of  metro 
newspaper  publishers  would  like  to  see  ABC 
move  to  an  “open  pricing”  concept  that  counts 


The  U.S.  District 
Court  in  Cedar 
Rapids,  Iowa,  denied 


I 

i 
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a  motion  by  the 
defendants  to 
dismiss  a  lawsuit  in 
which  Goss  Graphic 
Systems  claims  injury 
resulting  from  four 
overseas  press 
makers’  violation 
of  the  Antidumping 
Act  of  1916. 

All  arguments 
for  dismissal  were 
rejected  March  12. 

-JIM  ROSENBERG 

LALLITOHEAD 
SUNDAY ‘NEWS’ 

The  New  York 
Dally  News 
has  named  award¬ 
winning  business 
journalist  Frank  Lalli 
to  head  its  Sunday 
edition.  Lalli,  57, 
replaces  Edward 
Kosner,  whose 
promotion  to  editor 
in  chief  of  the  News 
a  year  ago  left  the 
Sunday  editor  slot 
vacant. 

Lalli  had  been 
the  top  editor  at 
George  and  Money 
magazines.  Before 
that,  he  worked 
in  newspapers, 
including  the  Daily 
News,  where  he 
was  an  editor  in 
charge  of  business 
coverage. 

-  LUCIA  MOSES 

DERDIB6EUS 
WIN  6TH  POLK 

Investigative 
reporters  Donald 
L.  Barlett  and  James 
B.  Steele  won  a 
record-setting  sixth 
George  Polk  Award 
last  week. 

The  Polk  awards 
are  administered 
by  Long  Island 


E  &  P  NEWS 


Like  other  Gannett  Co.  Inc.  papers,  the  Star  has  i 
been  preparing  for  the  new  pricing  definitions,  j 
“From  an  Indy  perspective,  we  certainly  see  some  j 
opportunities,”  Womack  said.  “We’re  looking  at  a 
couple  of  specific  [circulation]  groups,  such  as 
Newspaper  In  Education.”  The  paper,  which  now 
has  only  a  modest  program  selling  copies  to  hotels  j 
at  deep  discounts,  may  expand  that  area,  he  added,  j 

ABC’s  new  rules  make  hotel  programs  more  at¬ 
tractive  to  newspapers  because  copies  can  now  be 
counted  as  paid  circulation  rather  than  in  the  less- 
esteemed  “bulk  circulation”  category.  The  trade-off  i 
is  that  newspapers  will  have  to  sell  copies  at  no  more  j 
than  75%  off  the  basic  price,  and  they  must  adhere  ' 
closely  to  the  existing  but  often-ignored  rule  that  ho¬ 
tel  guests  must  either  specifically  request  a  newspa¬ 
per  or  get  an  itemized  charge  on  their  hotel  bill. 

The  new  regulations  also  require  newspapers  to 
disclose  where  they  are  selling  copies  below  50%  of  i 


their  cover  prices.  Newspapers  must  report  circula¬ 
tion  by  ZIP  code  if  the  number  of  copies  sold  be¬ 
tween  25%  and  50%  of  the  basic  price  exceeds  20% 
of  the  area’s  total  circulation. 

A  new  format  for  ABC  reports  also  requires  pa¬ 
pers  to  disclose  far  more  detail  about  circulation 
than  than  had  been  mandated.  Newspapers  report¬ 
ing  subscription  circulation,  for  example,  must  dis¬ 
close  the  number  of  “individually  ordered/paid 
subscriptions,  gift  subscriptions,  association  copies, 
partnership  subscriptions,  public  place  copies, 
sponsored  subscriptions,  and  grace  copies.” 

The  new  rules  move  U.S.  newspapers  closer  to 
the  situation  enjoyed  by  their  counterparts  in  Cana¬ 
da,  where  ABC  has  allowed  open  pricing  for  several 
years.  Despite  the  discounting  opportunities,  the 
great  majority  of  Canadian  newspaper  copies  still 
sell  at  50%  or  more  of  their  basic  price  because  pub¬ 
lishers  want  the  circulation  revenue  (1 


Bears  in  the  market  notwithstanding 


Newspaper  stocks  hold  stead) 


BY  LUCIA  MOSES 


N  stocks  held  fast 
in  last  week’s 
roiling  financial  mar¬ 
kets,  as  a  number  of  val¬ 
ue-minded  institutional 
investors  continued  to 
buy  into  the  group. 

While  the  S&P  500 
Index  declined  4.85% 
between  March  9  and 
March  15,  adding 
momentum  to  fears  of 
a  recession,  the  S&P 
Newspaper  Index  was 
down  only  1.73%. 

The  stocks  responded 
“beautifully”  amid  the 
turmoil,  Merrill  Lynch 
analyst  Lauren  Rich 
Fine  said.  “This  is  the 
group  that  doesn’t  want 
to  go  down.”  Explaining 
the  lack  of  volatility.  Fine 
and  other  industry 
watchers  said  investors 
were  well-prepared  for 
the  weakness  that  has 
plagued  the  newspaper 
group  of  late. 

Brian  Shipman, 
publishing  analyst  for 


i  Prudential  Securities,  ! 
noted  that  newspaper 
stocks  tend  to  discount 
i  bad  news  six  months  in 
:  advance.  “I  think  if  the 
i  market  starts  to  believe  i 
in  market  recovery  and 
stabilization,  this  group 
is  going  to  recover  well.” 

Newspaper  index 

March  9 


Share  prices  of  the  j 
biggest  U.S.  newspaper 
companies  dipped  in 
midweek,  but  regained 
all  or  some  of  their  value  | 
late  in  the  week.  j 

Gannett  Co.  Inc.  stock  ] 
declined  8.4%  from  i 
March  9  to  March  13,  i 

weathers  storm 

March  15 


;.73%  1°/” 

339.39 


.4.8.5%  3% 


.®.;.76"^...1.),73.56 

\l0031.29 


*S&P  Publishing  Index  consists  of  newspaper  stocks  only  ^  % 


but  rebounded  later  in 
the  week.  Knight  Bidder 
stock  declined  6.4% 
from  its  March  9  close, 
then  made  up  for  some 
of  it  to  close  March  15 
down  3.2%  from  March 
9.  And  the  Tribune  Co.’s 
stock  declined  6.3% 
midweek,  but  closed 
March  15  down  4.5%. 

The  group  remains 
down  from  its  52-week 
high,  however,  beset  by 
the  deteriorating  ad 
climate  and  the  spectre 
of  rising  newsprint  costs. 
Dow  Jones  &  Co.  Inc., 
the  New  York  Times  Co., 
and,  most  recently,  the 
E.W.  Scripps  Co.,  an¬ 
nounced  that  they  will 
miss  first-quarter  earn¬ 
ings  targets.  In  its  latest 
ad  outlook  revision, 
Merrill  Lynch  forecast 
2.5%  growth  in  newspa¬ 
per  ad  revenue  this  year, 
instead  of  3%  as  earlier 
predicted. 

While  several  Wall 
Street  analysts  have  low¬ 
ered  their  recommenda- 
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my  O^riting  (^^wards 


Am  invitation  for  writers  to  communicate  biblical  truth  to  a  secular  audience. 


$  10, 000 


FIRST  PRIZE 


2ND  PRIZE,  $5,000  •  3RD  PRIZE,  $4,000 
4TH  PRIZE,  $3,000  •  5TH  PRIZE,  $2,000 
PLUS  10  PRIZES  OF  $1,000  EACH 


e  Amy  Foundation  Writing  Awards  program  is 
designed  to  recognize  creative,  skillful  writing 
that  presents  in  a  sensitive  ,  thought-provoking 
manner  the  biblical  position  on  issues  affecting 
the  world  today. 


To  be  eligible,  submitted  articles  must  be  published  in 
a  mainstream,  non-religious  publication. 

For  examples  of  winning  articles  and  information 
on  rules,  eligibility,  content,  and  judging,  visit  the 
Amy  Foundation  Website  at; 

WWW.  amy found .  or g 


"President  Ronald  Reagan  said  the  Bible  has  the  answers  to  most  of  humanity's  problems.  The  Amy  Writing  Awards  not  only 
encourages  writers  to  write  about  these  great  and  eternal  truths,  but  gives  readers  permission  to  consider  them.  The  Amy  awards 
are  a  valuable  contribution  to  journalism  and  to  the  public." 

.  .  .  .  .  ..........  Cal  Thomas,  1986  $10,000  First  Prize 

"The  Amy  Award  honors  good  writing,  period.  Entries  come  to  the  judges  without  mastheads  and  bylines,  or  even  photographs. 
Your  piece  might  have  appeared  in  the  smallest  rural  paper  in  America,  but  here  it  competes  against  the  giants  of  the 
industry — The  New  York  Times,  The  Wall  Street  journal.  And  sometimes  it  wins." 

..............  Sibella  Giorello,  1997  $10,000  First  Prize 

"I  always  enjoy  reading  winsome  articles  that  challenge  people  to  think  differently  or  to  consider  an  alternative  point  of  view. 
That's  one  of  the  reasons  I  appreciate  the  Amy  Foundation's  efforts  to  honor  writers  who  draw  upon  biblical  wisdom  in 
addressing  contemporary  public  issues  and  concerns." 

.  .  .  .  .  .  .  ........  Bill  Mattox,  1994  $10,000  First  Prize 

"God  used  the  Amy  Writing  Awards  to  bring  out  the  best  in  my  writing — challenging  me  to  include  biblical  references  in  a  manner 
that  the  broadest  range  of  readers  could  receive  without  prejudice.  The  awards  motivated  and  brought  out  the  winner  in  me." 

.  .  .  .  .  .  .  .  .  .  .  .  .  .  Barbara  Curtis,  1999  $3,000  Fourth  Prize 


List  of  publications  in  which  winning  articles  appeared: 

1999 :  Alfred  Sun  Moonlighter,  Alfred,  NY;  The  Weekly  Staruiard;  USA  Today;  The  Washington  Times; 
Human  Events;  Carbondale  News,  Carbondale,  PA;  Wausau  Daily  Herald,  Wausau,  WI;  1998:  Poliq/ 
Review;  Sports  Illustrated;  The  Boston  Globe;  1997:  Richmond  Times- Dispatch,  Richmond,  VA; 
Frostproof  News,  FL;  Beavercreek  News-Current;  1996:  The  Wall  Street  loumal;  1995:  Reader’s 
Digest;  The  Millville  News,  Millville,  NI;  The  Korea  Times,  Seoul,  Korea;  1994:  TIME;  The 
Washington  Post;  The  Orlando  Sentinel;  Kansas  State  Collegian,  Manhattan,  KS;  The  South 
Alabamian,  lackson,  AL;  The  Fresno  Bee,  Fresno,  CA;  1990 :  Ultimate  Issues;  1989 :  The  Atlantic; 
National  Bar  Association  Magazine. 


The  Amy  Foundation 
Writing  Awards 
P.O.Box  16091 
Lansing,  Ml  48901 
(517)  323-6233 
www.amYfourtd.org 


University  in  New 
York. 

The  deft-digging 
duo  now  work  for 
Time  magazine,  for 
which  they  also  won 
in  1998.  Over  a 
20-year  period,  from 
1971  to  1991, 

Barlett  and  Steele 
won  four  Polks  while 
at  The  Philadelphia 
Inquirer. 

According  to  The 
Associated  Press  on 
Friday,  John  Oakes, 
retired  editorial  page 
editor  of  The  New 
York  Times,  was 
honored  with  a 
career  achievement 
award.  The  Times 
also  won  a  special 
Polk  for  its  series, 
“Race  in  America.” 

Laurie  Garrett 
of  Newsday  won 
her  second  Polk, 
this  time  for  her 
book  “Betrayal 
of  Trust,”  about 
worldwide  health 
catastrophes. 

Other  reporting 
winners:  Michael 
Grunwald,  The 
Washington  Post 
(national);  Scott 
McCartney,  The 
Wall  Street  Journal 
(transportation); 
Virginia  Ellis,  Los 
Angeles  Times 
(political);  Kevin 
Corcoran  and  Joe 
Fahy,  The  Indiana¬ 
polis  Star  (statewide); 
Sam  Hodges  and 
William  Rabb,  Mobile 
(Ala.)  Register, 

(health  care). 

-  WAYNE  ROBINS 

P0L$L00KIN6 

ATNETTAXES 

Congress  is  con¬ 
sidering  what  to 
do  when  the  three- 

.  rn 
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tions  on  newspaper 
stocks  in  recent  weeks, 
some  institutional  in¬ 
vestors  are  capitalizing 
on  the  negativity. 

Ariel  Capital  Manage¬ 
ment  has  added  to  its 
positions  this  year  in 
three  newspaper  compa¬ 
nies:  Lee  Enterprises 
Inc.,  the  McClatchy  Co., 
and  Tribune.  Ariel  Vice 
President  John  P.  Miller 
said  the  industry’s  fun¬ 
damental  strength  and 
those  companies’  record 
of  consistent  manage¬ 
ment  matters  more  than 
short-term  downturns. 

And  famed  fund  man¬ 
ager  Mario  Gabelli  said 


!  he  continues  to  buy 
!  stock  in  such  companies 
i  as  Gannett,  Knight  Kid¬ 
der,  Tribune,  and  the 
Times  Co.  He  criticized 
analysts  who  focus  on 
the  absence  of  last  year’s 
dot-com  ad  dollars  in¬ 
stead  of  long-term  fac- 
I  tors  that  could  drive 
stock  prices,  such  as  the 
anticipated  repeal  of 
cross-ownership  rules 
and  an  accounting  rule 
change  that  will  allow 
'  companies  to  make 
i  acquisitions  without 
;  diluting  earnings.  News- 
,  papers  are  merely  in  an 
“old-fashioned  air  pock¬ 
et”  with  the  absence  of 


last  year’s  dot-com 
spending,  Gabelli  said.  ! 

“I’m  very  bullish  about 
the  dynamics  of  the  j 

industry.”  i 

For  now,  however,  j 

belt-tightening  among  j 

newspapers  continues.  j 

Scripps  is  looking  at  ] 

ways  to  cut  costs 
throughout  the  company  ; 

after  revising  its  earn-  ! 

ings  per  share  (EPS)  I 

estimate  downward  i 

for  the  first  quarter  and  1 

full  year.  It  expects  EPS  j 

for  the  full  year  to  fall  ; 

between  $2.30  and  j 

$2.50,  compared  with  j 

$2.20  last  year. 

Dow  Jones  is  postpon¬ 


ing  indefinitely  its  online  | ' 
launch  of  the  “Weekend  * 

Journal”  section  of  The  I 

Wall  Street  Journal,  \ 

originally  scheduled  for  ; 

this  year,  because  of  the  ; 

poor  ad  climate.  I  j 

And  The  Philadelphia  jl 
Inquirer,  already  trim-  | 

ming  staff  through  buy-  | 

outs,  said  in  a  staff  j 

memo  last  week  it  will  I 

reduce  the  number  of  | 

daily  zoned  suburban  j 

sections.  The  change  will  ! 

occur  April  16  when  the  j 

paper  converts  to  a  nar¬ 
rower  page  width,  as 
many  papers  around  the 
country  are  doing  to  cut  j  | 

newsprint  expenses.  SI  | 


Bill  to  kill  death  tax  introduced 


Its  fate  may  be  tied  to  Bush  tax  plan 

BY  TODD  SHIELDS 

WASHINGTON 

ONGRESS  LAST  WEEK  BEGAN  TURNING  ITS 

attention  to  the  federal  estate  tax,  and  a  fault 
line  quickly  emerged,  with  Democrats  say¬ 
ing  they  want  to  amend  the  levy  and  Republicans 
saying  they  want  it  eliminat¬ 
ed.  Which  side  prevails  could 
be  determined  by  the  larger 
debate  over  the  size  of  the 
Bush  administration’s  pro¬ 
posed  tax  cut. 

In  the  House,  Rep.  Jennifer 
Dunn,  R-Wash.,  and  Henry 
Tanner,  D-Tenn.,  on  Wednes¬ 
day  introduced  a  measure 
similar  to  their  estate-tax 
repeal  bill  of  last  year,  which 
passed  both  houses  of  Congress  last  year,  but  died 
with  a  presidential  veto. 

Speaker  of  the  House  Dennis  Hastert,  R-Ill., 
predicted  the  measure  would  easily  pass  the 
Republican-dominated  House. 

Its  fate  is  less  clear  in  the  evenly  divided  Senate. 
There,  some  Democrats  say  President  Bush’s  pro¬ 
posed  $1.6-trillion  tax  cut,  which  includes  estate- 
tax  repeal,  is  so  large  it  could  gut  important  govern¬ 
ment  programs. 

On  Thursday,  small-business  owners  appeared 


“We  need  relief  for  all 
family  businesses.  You 
shouldn’t  be  setting  some 
arbitrary  line.”  _  paul  boyle  I 

Newspaper  Association  of  America  j 

before  the  Senate  Finance  Committee’s  taxation  j 
subcommittee.  They  were  joined  by  lawyer  William  j 
H.  Gates  Sr.,  who  argued  the  tax  is  a  just  price  to  pay  I 
for  the  opportunity  U.S.  citizenship  affords. 

But  most  witnesses  said  the  estate  tax  is  too  costly,  i  | 
Oklahoma  grocer  Thomas  (Joodner  called  it  “one  of  j  i 
the  biggest  threats  to  our  future  viability  and  growth  j  i 
as  a  family-owned  business.”  Such  arguments  echo  j  i 
those  made  by  newspaper  publishers,  who  say  the  es-  i  I 
tate  tax  threatens  the  dvrindling  number  of  family-  | 
owned  newspapers,  since  heirs  may  need  to  sell  to 
meet  tax  bills  as  high  as  55%  of  an  estate.  The  levy  j 
now  affects  estates  worth  more  than  $675,000,  an  ex¬ 
emption  level  set  to  rise  to  $1  million  by  2006.  Sen.  i 
Kent  Conrad,  D-N.D.,  a  leader  on  tax  issues  among  j 
the  chamber’s  Democrats,  proposed  increasing  the  j 
exemption  level  to  $10  million  for  a  farm  or  business. 

Newspapers  typically  are  worth  far  more  than  Ckm- 
rad’s  proposed  level,  and  the  proposal  excited  no  en¬ 
thusiasm  among  industry  observers.  “We  need  relief  j 
for  all  family  businesses.  You  shouldn’t  be  setting  | 
some  arbitrary  line,”  said  Paul  Boyle,  vice  president  for  I 

government  affairs  for  the  Newspaper  Association  of  1 1 
America,  which  represents  more  than  2,000  newspa-  1 1 
pers.  The  association  backs  repeal  of  the  tax.  II  i 


Jennifer  Dunn 


Representative 

R-Wash. 
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year  moratorium  on 
Internet  sales  taxes 
expires  in  October. 

At  a  hearing 
Wednesday,  Sen. 

John  McCain,  R-Ariz., 
chairman  of  the  Sen¬ 
ate  Commerce  Com¬ 
mittee,  said  he  did 
not  see  the  drop  in 
tax  revenue  some 
state  officials  had 
feared.  But  McCain 
also  said  bricks-and- 
mortar  retailers  may 
be  at  an  unfair  disad¬ 
vantage,  since  they 
must  charge  sales  tax. 

Some  state  officials 
told  McCain’s  com¬ 
mittee  they  want  to 
collect  sales  taxes  on 
online  purchases; 
others  said  such  a 
move  would  squelch 
growth  among  Inter¬ 
net  businesses. 

-  TODD  SHIELDS 


Hcralb^?nbunc 


Competition  drives  decision 
to  sell  front-page  space 


BY  LUCIA  MOSES 

PAGE  One  ads  will  start  appearing 
for  the  first  time  in  the  International 
Herald  Tribune  today,  one  in  a  series 
of  changes  designed  to  make  the  paper  more 
competitive. 

While  rare  in  the  United  States,  front-  h 
page  newspaper  ads  are  commonplace  in  I 
Europe,  and  the  IHT  said  international  I 
advertisers  have  come  to  expect  them.  B 

The  move  is  part  of  the  paper’s  evolu-  M 
tion  since  the  appointment  of  David  Ig-  j 
natius  as  executive  editor  in  September.  I. 

ITie  IHT  has  expanded  its  finance,  tech-  ■ 
nology,  and  travel  news  coverage  as  it  ■ 
seeks  to  grow,  particularly  in  Asia.  Later  this  year,  it 
will  modernize  its  look  and  add  more  color  under  the 
direction  of  Wendy  Ross  of  The  Washington  Post. 


VAItofylw  . 

,  MtawTwi 


Right  man  in  the  right  place 

Cross-ownership  drive  gains  key  support 

, ,  p,  I  j  A  Ai/  i  is  being  remade  with  the  The  developments 

U.O.  Rep.  Fred  Upton  sounds  A-OK  |  change  madmmistra-  add  up  to  the  best 


Pulitzer  Iik., 
parent  of  the  St. 
Louis  Post-Dispatch, 
last  week  ditched 
postnet.com  in  favor 
of  a  new  regional  por¬ 
tal,  STLtoday.com. 

STLtoday.com 
President  Colette 
Hogan  told  the 
Post-Dispatdi  that 
Pulitzer’s  strategy  is 
shifting  away  from 
the  primary  goal  of 
delivering  news.  “Our 
goal  is  to  develop  the 
winning  portal  for  St. 
Louis,”  she  said. 

Postnet.com  was 
killed  also  because 
of  a  dispute  over  the 
name  with  PostNet 
International  Fran¬ 
chise  Corp.  of 
Nevada,  according  to 
the  Post-Dispatch. 
That  company  owns 


BY  TODD  SHIELDS 

WASHINGTON 


Statement  about  the 
cross-ownership  ban, 
Federal  Communica¬ 
tions  Commis-  ^ 
sion  (FCC)  rule  ^ 
that  bars  com-  ^ 
mon  ownership  j  J 
of  daily  newspa-  ■ 
pers  and  radio  or  H 
TV  stations  with-  I 
in  a  market.  ■ 

Upton’s  stance  I 
is  important  be-  I 
cause  he  leads  I 
the  Telecommu-  H 
nications  and  the  1 1 
Internet  Sub¬ 
committee  of  the 
House  Energy 
and  Commerce  Commit¬ 
tee,  a  starting  point  for 
much  FCC-related 
legislation. 

The  five-member  FCC 


Little  was 

known  of  U.S. 
Rep.  Fred 

Upton’s  priorities  when 
he  was  appointed  chair¬ 
man  of  a  key  congres¬ 
sional  panel  in  January. 
Last  week,  the  Michigan 
Republican  made  his 
preferences  clear  —  and 
publishers  liked  what 
they  heard. 

Upton,  speaking  to 
broadcasters  gathered  at 
a  Washington  hotel 
March  12,  said,  “I  will 
push  to  get  rid  of  the 
long-outdated  news¬ 
paper/broadcast  cross¬ 
ownership  restriction.” 

His  office  called  it 
Upton’s  first  public 


Rep.  Fred  Upton  (seated)  in  Benton  Harbor,  Mich. 

chairmanship  has  gone  ;  were  re 

from  a  Democrat  to  a  i  as  U.S. 

Republican  skeptical  of  j  Holling 

the  cross-ownership  !  in  supp 

rules,  Michael  Powell.  restrict! 
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the  trademark  to 
“postriet." 

-  CARL  SULLIVAN 


STUDENT  PAPER 
SUED  BY  FAMILY 


A  high-school 
newspaper  in 
Southern  California's 
Santa  Barbara 
County  is  being  sued 
for  libel  and  defama¬ 
tion  by  a  family  that 
says  a  story  about 
divorce  that  included 
one  subject’s  details 
of  her  dad's  alleged 
alcoholism,  abuse  of 
her  mother,  moles¬ 
tation  of  a  sister, 
and  the  family’s 
poverty  were  includ¬ 
ed  without  permis¬ 
sion  and  without 
seeking  the  family's 
side  of  the  story. 

The  Lompoc 
Record  reported  that 
the  article  was  pub¬ 
lished  March  3  of  last 
year  in  Cabrillo  High 
School's  Fore  and  Aft  . 
newspaper.  The  fami¬ 
ly  is  seeking  unspeci¬ 
fied  damages  against 
the  student-run  news¬ 
paper,  which  has  won 
numerous  awards. 

-  JOEL  DAVIS 


TDRDNTDTABS 

ONSAMETRACK 


Toronto’s  two 
biggest  com¬ 
muter  dailies  have 
decided  to  join 
forces. 

Torstar  Corp.  and 
Metro  International 
SA  will  merge  the 
tabs  they  launched 
last  summer  into 
Metro  Today,  which 
will  roll  out  May  1 
with  an  initial  distri¬ 
bution  of  180,000 


Toto,  we’re  not  in  Kansas  anymore! 


‘Criminal  defamation’  charged 


BY  JOEL  DAVIS 

SACRAMENTO,  CALIF. 


Carol  Marinovich 


Mayor,  Unified 
Government 


The  editor  and  publisher  of  a  free  news- 
paper  in  Kansas  City,  Kan.,  have  been  arrested 
on  the  rare  charge  of  criminal  defamation  over 
their  pointed  articles  about  an 
area  politician. 

Wyandotte  County,  Kan., 

District  Attorney  Nick  Toma- 
sic  on  March  1  filed  misde¬ 
meanor  charges  of  criminal 
defamation  against  New 
Observer  Publisher  David  Ceu- 
son  and  Editor  Edward  H. 

Powers  Jr.  The  two  turned 
themselves  in  to  the  sheriffs 
department,  where  they  post¬ 
ed  $1,000  bonds.  If  convicted,  each  faces  a  maxi¬ 
mum  of  a  $2,500  fine  and  a  year  in  jail.  Their  first 
court  appearance  is  set  for  April  10. 

Though  rare,  criminal  libel  is  punishable  in  sever¬ 
al  states,  including  Kansas. 

“Criminal  libel  is  a  veiy  antiquated  notion,”  says 
Lucy  Dalglish,  executive  director  of  the  Arlington, 
Va. -based  Reporters  Committee  for  Freedom  of  the 
Press  (RCFP).  “There  really  haven’t  been  any  prosecu¬ 
tions  since  the  turn  of  the  20th  century. ...  It’s  been  a 
very  long  time  since  a  criminal  libel  case  has  gone 
against  the  media  and  been  upheld.” 

In  the  Kansas  City  case,  the  district  attorney 
charges  that  The  New  Observer,  a  politically  oriented 
alternative  publication  that  is  usually  published  and 


distributed  prior  to  elections,  knowingly  printed  a 
falsehood  about  Unified  Government  Mayor  Carol 
Marinovich,  whose  position  is  akin  to  being  mayor  of 
both  Kansas  City  and  Wyandotte  County. 

The  district  attorney  alleges  that  The  New  Observer 
more  than  once  printed  that  Marinovich  £md  her  hus¬ 
band,  District  Court  Judge  Ernest  Johnson,  are  not 
actually  residents  of  Wyandotte  County. 

Marinovich  told  E^P  she  is  a  lifelong  resident  of 
both  Kansas  City  and  Wyandotte  County  and  that 
The  New  Observer  “deliberately  printed  a  lie  about 
my  residency,”  adding  that  it  is  a  “rag,  not  a  news¬ 
paper.”  Powers  and  Carson,  she  said,  “want  me  out 
of  office  because 


they  don’t  have 
any  entree  into 
the  mayor’s  office 
in  Wyandotte 
County.” 

Carson  told 
E&P  that  he 
has  no  comment 
on  the  charges. 


Powers  could  not 
be  reached  by 
telephone  for 
comment. 


Q  bserver 


Tht  MsKsvicfa 


To  successfully  prosecute  Powers  and  Carson, 
RCFP’s  Dalglish  said,  the  district  attorney  will  have 
to  prove  they  knowingly  printed  a  falsehood  under 
the  “actual  malice”  standard  set  in  the  landmark 
1964  New  York  Times  v.  Sullivan  case.  II 


‘E&P’  editorials  win  Jesse  H.  Neal  honors 


BY  STEVE  YARN 

RoadStar,  a 

magazine  cover¬ 
ing  the  trucking 
industry,  was  named 
the  Grand  Neal  Award 
winner  at  the  47th 
annual  Jesse  H.  Neal 
National  Business 
Journalism  Awards 
ceremony  Wednesday. 

Editor  Gf  Publisher 
won  in  the  “best  staff- 
written  editorials”  cate¬ 
gory  of  the  American 
Business  Media  contest. 
The  editorials  were 


written  by  Editor  at 
Large  Mark  Fitzgerald, 
whose  work  also  was 
chosen  as  second 
runner-up  for  the 
Grand  Neal  among 
1,170  entries. 

Winners  were 
chosen  in  four  classes 
based  on  annual 
revenue  —  (A)  less 
than  $3  million;  (B)  $3 
million  to  $7  million; 
(C)  more  than  $7 
million;  and  (D)  no 
revenue  breakdown. 

Among  the  winners: 


“Corn- 


Best  single  article:  (A)  ‘Ccriterrporary  Long  Term  Care,'  Bill  Communications  Inc.; 
puter  Graphics  World,”  PennWell  Corp.;  (C)  “Network  Computing”  CMP  Media  Inc. 

Best  subject-related  series  of  articles:  (A)  “Professional  Remodeler,”  Cahners  Business 
Information;  (B)  “RoadStar,”  Newport  Communications  Group;  (C)  “Builder,”  Hanley-Wood  liC. 
Best  staff-written  editorials  on  one  or  several  subjects:  (A)  “Contemporary  Urology,” 
Medical  Economics  Co.  Inc.;  (B)  “Editor  &  Publisher,”  BP1  Communications  Inc.;  (C)  “Restaurant 
Business,”  Bill  Communications  Inc. 

Best  regularly  featured  department  or  column:  (A)  ‘Medical  Economics,”  OB/GYN  Edition, 
Medical  Economics  Co.  Inc.;  (B)  “Contemporary  Pediatrics,”  Medical  Economics  Co.  Inc.;  (C)  “PC 
Wortd,”IOG. 

Best  how-to  article  or  subject-related  series  of  bow-to  articles:  (A)  “Modem  Physician,” 
Crain  Communications  Inc.;  (B)  “R&D  Magazine,”  Cahners  Business  Information;  (C)  “Construc¬ 
tion  Equipment”  Cahners  Business  Information. 

Best  news  coverage:  (A)  “Washington  Techway,"  Post-Newsweek  Tech  Media  Group;  (B)  "Oph¬ 
thalmology  fimes,”  Advanstar  Inc.;  (C)  “American  Banker,”  Faulkner  &  Gray  (Thomson  Financial). 
Best  single  issue  of  a  magazine:  (A)  “Review  of  Ophthalmology,”  Jobson  Publishing  Co.  ILC; 
(B)  “Darwin,”  I0G;(C)  “PC  World,”  lOG. 

Best  single  issue  of  a  newspaper/news  tabloid:  (0)  “RoadStar,”  Newport  Communications 
Group 

Best  Web  site:  (0)  “InformationWeeK”  CMP  Media  Inc. 
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CALENDAR 


copies  in  the  transit 
system. 

Torstar,  parent  of 
The  Toronto  Star,  will 
own  75%  of  the  new 
company.  The  union 
is  likely  to  increase 
pressure  on  Toronto’s 
third  commuter  pa¬ 
per,  Quebecor’s  FYI 
Toronto,  which  relies 
on  street  distribution. 

-  LUCIA  MOSES 


MARCH 

on  on  America 
LU  LU  East/New 
Media  World, 

America  East, 

E&P,  and  13  state  press 
associations,  Hershey 
Lodge  and  Convention 
Center,  Hershey,  Pa. 


5  _n  Spring  National  Forum  Neuharth  1Q_17Minority 

0  High  School  Center,  South  Dakota  lu  If  Writers 
Journalism  Conven-  Newspaper  Associa-  Seminar,  National 

tion.  Journalism  tion.  Crazy  Horse  Conference  of  Editorial 

Education  Association/  Memorial,  Custer,  S.D.  Writers  Foundation 

National  Scholastic  and  the  Freedom 

Press  Association,  San  00  Ofl  ACES  Fifth  Forum  First  Amend- 

Francisco  Marriott,  LD  lO  Annual  ment  Center,  Vander- 

San  Francisco  Conference,  American  hilt  University, 

Copy  Editors  Society,  Nashville,  Tenn. 

Westin  Long  Beach, 

Long  Beach,  Calif.  JUNE 

3_0  World  News- 
U  paper  Congress, 

LU  L  Convention,  World  Editors 

Newspaper  Association  Forum,  and  Info 

of  America,  Royal  York  Services  Expo  2001, 

Hotel,  Toronto  World  Association  of 

Newspapers,  Hong 

MAY  Kong  Convention 

QIO  E&P  First  Centre,  Hong  Kong 

U  IL  International 
Sales  &  Marketing  NOTE:  To  list 

Conference,  Editor  events,  please  e-mail 

&  Publisher  Confer-  to  calendar@,editorand 

ences,  Loews  Miami  publisher.com  or  fax  to 

Beach  Hotel,  Miami  Calendar  Editor  at 

Beach,  Fla.  (646)  654-5370. 


APRIL 


National  Writers’ 

3_QASNE2001  I  U  Workshop,  TTie 

OConvention,  Hartford  Courant, 

American  Society  of  Hilton  Hartford  Hotel, 

Newspaper  Editors,  Hartford,  Conn. 

J.W.  Marriott  Hotel, 

Washington  99-9^  Annual 

LL  L J  Convention, 

5_  n  Internet  Media  Organization  of  News 

UDynamics:  How  Ombudsmen,  Hotel 

to  Buy  &  Sell  Web  Nikko,  Paris 

Ads,  Adweek 

Conferences,  The  01  _0n  Native 

Laredo  Group,  LU  American 

Sheraton  New  York  Newspaper  Career 

Hotel  and  Towers,  New  Conference,  American 

York  Society  of  Newspaper 

Editors,  Freedom 


Following  a  March 
1  price  hike, 
privately  held  Kruger 
Inc.,  Montreal,  and 
North  America’s 
No.  2  newsprint 
maker,  Bowater  Inc., 
Greenville,  S.C.,  plan 
to  curtail  some 
newsprint  production 
through  the  end 
of  May. 

Owner  of  18  paper 
mills  in  North  America 
and  Asia,  Bowater  will 
cut  about  60,000 
metric  tons  *10  correct 
anticipated  domestic 
order  imbalances.” 

Kruger,  owner  of 
mills  in  North  Ameri¬ 
ca  and  the  United 
Kingdom,  will  cut 
back  production  at  its 
Trois-Riviires,  Que¬ 
bec,  mill  to  make 
“major  production 
and  quality  improve¬ 
ments”  on  four  paper 
machines  —  down¬ 
time  that  will  remove 
approximately 
12,000  metric  tons 
from  the  market. 
(Most  of  the  mill’s 
1,800-ton  average 
daily  output  is 
newsprint  about  a 
quarter  is  coated 
paper,  and  a  fifth  is 
specialty  grades.) 

-  JIM  ROSENBERG 


listings;  a 
new  Sunday 
arts-and-en- 
tertainment 
section;  a  new 
business  sec¬ 
tion  that  fo¬ 
cuses  on  a 
different  topic 
each  day,  such 
as  real  estate, 
^  technology, 

W  Mf  personal  h- 
W  nance;  and  a 

:  H:''! 

new  summary 
format  highlighting  sto¬ 
ries  and  columns  on  the 
second  page  of  each  sec- 
tion.Editor  Robert  Ri¬ 
vard  said  efforts  to 
reduce  newsprint-relat¬ 
ed  costs  spurred  the 
new  initiatives.  II 


.“5!^  Big  worm 
East  Coast 


BY  JOE  STRUPP 

The  San  Antonio 
Express-News 
became  the  latest 
newspaper  to  adopt  the 
50-inch  web  width  when 
it  launched  a  redesign 
that  also  boasted  a 
smudgeless,  soy-based 
ink  and  easier-to- 
navigate  format. 

The  Hearst  Corp.- 
owned  daily  unveiled  the 
new  look  in  its  March  5 
issue,  in  which  Publisher 
W.  Lawrence  Walker  Jr. 
called  the  approach, 
“evolutionary,  rather 
than  revolutionary.”  “We 
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ALABAMA 

Ed  Fowler,  vice  president  for  operations 
at  The  A  nniston  Star  and  Consolidated 
Publishing  Co.,  elected  president  of  the 
Alabama  Press  Association.  Fowler 
succeeds  Joseph  H.  Adams,  editor  and 
publisher  of  The  Southern  Star  in  Ozark, 
now  chairman  of  the  board. 

Kim  Price,  editor  and  publisher  of  the 
Shelby  County  Reporter  in  Columbiana, 
elected  first  vice  president. 

Jim  Cox,  editor  and  publisher  of  the  Clarke 
County  Democrat  in  Grove  Hill,  elected 
second  vice  president. 


NEWSPEOPLE®  EDITORANDPUBLISHER.COM 

PENNSYLVANIA 

Fred  Uffelman 

Fred  Uffelman  has  been  named  president 
of  the  York  Newspaper  Co.,  the  joint  op¬ 
erating  agency  of  the  York  Daily  Record 
and  The  York  Dispatch.  He  had  been  vice 
president  of  advertising  and  sales.  He 
succeeds  Joseph  H.  Zerbey,  now  presi¬ 
dent  of  the  Newspaper  Agency  Corp.  in 
Salt  Lake  City,  the  joint  operating  agency 
of  The  Deseret  News  and  The  Salt  Lake  Tribune.  Uffelman,  a 
York  County  native,  joined  the  Daily  Record  in  1984. 


BY  JAMIE  SANTO 


COLORADO 
Mike  Pearson  to  features  editor  of  the 
Rocky  Mountain  News  in  Denver  from 
entertainment  editor. 


DISTRICT  OF  COLUMBIA 
John  E.  Hall  to  assistant  bureau  chief  for 
photos  at  The  Associated  Press  in  Wash¬ 
ington  from  deputy  managing  editor  for 
photos  and  graphics  at  the  South  Florida 
Sun-Sentinel  in  Fort  Lauderdale.  Hall 
succeeds  Fred  SweetS,  now  senior  photo 
editor  for  training  and  development. 


HAWAII 

Janis  L.  Magin  to  news  editor  for  The 
Associated  Press  in  Honolulu  from 
manager  of  the  AP  corporate  Web  site  in 
New  York.  Magin  succeeds  Michael  Tighe, 
now  AP  news  editor  in  Baltimore. 


INDIANA 

J.  Patrick  Doyle  to  president  and  publisher 
of  the  Palladium-Item  in  Richmond  from 
group  publisher  at  Conley  Publishing 
Group  Ltd.  in  Beaver  Dam,  Wis.  Doyle 
succeeds  Emmett  K.  Smelser,  now  publisher 
of  The  Star  Press  in  Muncie. 


Wfe  specialize  in  assisting  owners 
in  exploring  and  negotiating  the  sale 
of  their  daily  newiSpapers  th!  ^5^^ 
.  non-daly  newgiiier  gfdu)^ 


FLORIDA 

Sharon 
J  Rosenhause 

K  ^  ^  to  managing  edi- 
K  y  I  tor  of  the  South 
I  Florida  Sun- 
Sentinel  in  Fort  Lauderdale 
from  editor  of  the  San  Francisco 
Chronicle  afternoon  edition. 
Rosenhause  succeeds  Ellen 
Soeteber,  now  editor  of  the 
St.  Louis  Post-Dispatch. 


Dir1(S,  Van  Essen  &  Murray 

1 1 9  E.  Matty  Street,  Suite  1 00 

Santa  Fe,  New  Mexico  87501 

Tel:  505.820.2700 

Fax:  505.820.2900 

E-mail:  info@dirksvanessen.com 

wwwdirksvanessen.com 


Owen  \  an  Essen 


l‘hilif)  Murray 


12  EDITOR& PUBLISHER  MARCH  19,  2001 


OBITUARIES 


IOWA 

Peg  Schmitz  to  vice  president  for  print 
operations  at  The  Gazette  in  Cedar  Rapids 
from  director  of  operations. 


Willis  I 
Charles  Jt  ^  ^ 
Jackson  m  I 

55,  Died  March  7  i 

EDITOR  AT  URGE  FOR  m£  ^  j 

OAKLAND  (CALIF.)  TRIBUNE  *  \ 

CHARLES  Jackson 

looked  around  and  t 

realized  he  was  the  only  I 
black  person  in  the  news-  19^^ 
room.  That  was  30-plus  IHIHl 
years  ago  back  in  Wichita,  Kan.  Since  then,  this 
was  rarely  the  case,  thanks  to  his  work  in  making 
newsrooms  more  reflective  of  their  communities. 

Jackson,  named  editor  of  The  Oakland  Tribune 
in  1998,  had  been  forced  into  a  reduced  role  by  a 
stroke,  as  well  as  kidney  and  liver  failure.  Jackson’s 
tenures  at  the  Fort  Worth  (Texas)  Star-Telegram, 
the  Dallas  Times  Herald,  The  Washington  Post, 
and  The  Oakland  Tribune  were  marked  by  more 
than  the  love  of  seeing  the  words  on  newsprint  and 
a  talent  for  choosing  the  correct  one  —  he  taught 
minority  journalism  workshops,  mentored  young 
reporters,  and,  more  importantly,  befriended  and 
encouraged  them. 


John  Connelly 

73,  Died  March  4 
RETIRED  EDITOR  AT  THE 
ST.  PAUL  (MINN.)  PIONEER  PRESS 

CONNELLY  STARTED 

on  the  copy  desk  of 
what  was  then  the  Pioneer 
Press  and  Dispatch  in 
1954.  He  served  as  picture 
editor  before  rejoining  the 
copy  desk,  and  later  he 
was  wire  editor.  He 
retired  in  1990. 


NEW  YORK 

Liz  Manigan  to  vice  president  of  operations 
for  newspaper  relations  at  Parade  Publi¬ 
cations  in  New  York,  responsible  for  the 
activities  of  regional  vice  presidents  for 
newspaper  relations,  from  vice  president/ 
promotion  director  of  newspaper  relations. 


Jonathan  Auerbach  to  metro  editor  at  the 
New  York  Post  from  Sunday  editor. 
Auerbach  succeeds  John  Mancini,  now 
metro  editor  of  Melville-based  Newsdays 
Queens  County  edition. 


Roger  A.  Gaudio 

69,  Died  March  14 
RETIRED  PHOTOGRAPHER  FOR  THE 
HERALD  IN  NEW  BRITAIN.  CONN. 

After  serving  in  the 
Navy  during  the  Ko¬ 
rean  war,  Gaudio  joined 
the  daily  Herald  in  1958. 
He  retired  in  1982  after 
24  years  at  The  Herald. 


TENNESSEE 

Chuck  Morris  to  editor  of  the  thrice-weekly 
News-Examiner  in  Gallatin  from  sports 
editor.  Morris  succeeds  StOVO  Rogers. 


TEXAS 

Christopher  J.  Feola  to  vice  president  for 
technology  at  Belo  Interactive  Inc.  in 
Dallas  from  chief  of  technology. 


EdselW.Ed’ 

Thompson 

69,  Died  March  11 
RETIRED  COPY  EDITOR  FOR 
THE  COLUMBUS  (OHIO)  DISPATCH 


Brian  Pearson  to  managing  editor  for  news 
and  business  at  the  Beaumont  Enterprise 
from  managing  editor  of  the  Killeen 
Daily  Herald. 

Gerry  Dickert  to  managing  editor  for  fea¬ 
tures,  sports,  and  photography  from  sports 
editor.  Pearson  and  Dickert  succeed  man¬ 
aging  editor  Diana  Puentes,  now  night  metro 
editor  at  the  San  Antonio  Express-News. 


Thomas  G.  Cekay 

49,  Died  March  11 
TECHNOLOGY  EDITOR 
FOR  THE  CHICAGO  TRIBUNE 

CEKAY,  A  TECHNOLOGY 

editor  in  the  Tnb- 
une’s  business  depart¬ 
ment,  died  of  cancer. 
After  starting  as  a 
reporter  at  the  Tribune's 
suburban  bureau  in  Oak 
Park  in  1976,  he  worked 
as  a  copy  editor  for  The 
Oregonian  in  Portland 


and  on  the  copy  desk  at 
the  Dayton  (Ohio)  Jour- 
rml  Herald  before  return¬ 
ing  to  the  Tribune  in  1983 
as  a  copy  editor.  He  rose 
to  become  suburban 
bureau  chief;  financial 
editor;  copy  editor  on  dif¬ 
ferent  desks;  and  a  key 
director  of  the  paper’s  In¬ 
ternet  division.  In  1986, 
he  received  the  Tribune’s 
Johnrae  Earl  Award  for 
excellence  in  editing. 


Thompson  worked 
as  both  a  news  and  a 
sports  editor  for  papers 
in  Indiana  and  Ohio 
prior  to  a  six-year  stint 
as  editor  of  the  daily 
Coshocton  (Ohio) 
Tribune.  After  leaving 
the  Tribune  in  1972,  he 
joined  the  Dispatch  as  a 
copy  editor,  a  position  he 
held  for  the  next  25  years. 


Bruce  Alsobrook  to  managing  editor  of  the 
Sulphur  Springs  News-Telegram  from  city 
editor.  Alsobrook  succeeds  Bill  Lamb. 


COLORADO 

John  Rung 

i  i—  — to  the  vice  presi- 
I  ^  dent  of  advertis- 

!  -9^  ing  post  at  The 

Gazette  in  Col- 
orado  Springs 
from  the  advertising  director 
spot  at  the  Evansville  (Ind.) 
Courier  ^  Press.  Rung  succeeds 
Tom  DeNardin. 


most  experienced  executive 
recruiting  firm  in  the  newspaper  industry 


yFiyoxt  than  two  decades  successfully  recniiting 
superior  corporate  executives,  publishers,  editors, 
managers  in  all  departments. 


Inverness.  Illinuis  60067-4732 
inl'o@youngswalker.com 


1605  Colonial  Parkway,  Suite  2(X) 
847.991.6900  •  Fa.x  847.934.6607 
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A  Florida  bill  to  ‘protect’  racer  Dale  Earnhardt's  family  deserves 
defeat  in  a  state  with  a  great  tradition  of  open  government 


A  HORRIFIC  CRASH  ON  THE  TRACK 
of  the  Daytona  500  takes  the 
life  of  an  experienced  stock  car 
racer.  Much  to  the  irritation  of 
NASCAR,  the  Orlando  (Fla.)  Sentinel  butts 
in,  asking  a  lot  of  uncomfortable  questions. 
In  so  many  words,  the  racing  organization 
and  many  of  its  fans  tell  the  paper  to  mind 
its  own  business,  show  more  empathy  for 
the  driver’s  family,  and  stop  trying  to  sell 
papers  with  appeals  to  morbid  curiosity. 

In  this  clash  between  the  paper  and 
the  racing  authority,  one  legendary 
driver  breaks  ranks  with 
NASCAR:  Dale  Earnhardt. 

The  year  was  1994,  and 
the  driver  who  died  during 
practice  for  the  Daytona 
500  was  Neil  Boimett.  After 
a  speedy  investigation, 

NASCAR  announced  that 
driver  error  caused  the 
fatal  crash.  The  Sentinels 
own  four-month  reporting 
project  documented  the  shortcomings  of 
NASCAR  crash  investigations  in  general 
and  strongly  suggested  this  crash  was 
caused  not  by  anything  Bonnett  did  — 
but  by  the  failure  of  a  $3  shock-absorber 
fitting.  While  NASCAR  balked  at  first, 
the  combined  weight  of  the  newspaper’s 
reporting  and  pressure  from  Earnhardt  and 
Bonnett’s  family  eventually  convinced  it  to 
retract  the  finding  of  driver’s  error. 

That’s  why  it’s  all  the  more  heartbreaking 
to  witness  the  anger  directed  against  the 
Sentinel  by  Teresa  Earnhardt,  the  racer’s 
widow.  The  Sentinel  is  not  a  clueless  news¬ 
room  jumping  on  the  Earnhardt  tragedy 
for  a  quick  payoff  —  much  less  the  “sick” 
or  “ghoulish”  paper  portrayed  in  the  deluge 
of  e-mail  Teresa  Earnhardt  unleashed  when 


Compassion 
must  not  cloud 
our  clarity  — 
and  that  is  what 
is  happening 
in  Florida. 


she  urged  racing  fans  to  protest  the  news¬ 
paper’s  request  to  let  a  head-trauma  expert 
examine  autopsy  photos  from  her  hus¬ 
band’s  fatal  crash.  A.  Sentinel  series,  pub¬ 
lished  before  the  racing  season  began,  on 
the  potentially  fatal  head  trauma 
NASCAR  drivers  risk  proved  only  too  pres¬ 
cient  Feb.  18  when  Dale  Earnhardt  died  in 
a  crash  on  the  final  lap  of  the  Daytona  500. 

Who  is  not  moved  by  a  widow’s  tears? 
But  compassion  must  not  cloud  our 
clarity  —  and  that,  unfortunately,  is  what 
is  happening  in  all  three  branches  of 
Florida’s  government. 

First  —  with  no  dis¬ 
cernible  legal  justification 
that  we  can  see  —  Volusia 
County  Circuit  Judge 
Joseph  Will  delayed  until 
today  his  hearing  on  the 
Sentinels  modest  assertion 
of  its  absolute  right  of 
access  to  the  Earnhardt 
autopsy  photos.  This 

judicial  delaying  action  accommodated  the 
Legislature’s  rush  to  pass  the  “Earnhardt 
Family  Protection  Act,”  which  would  make 
releasing  autopsy  photos  in  Florida  a  felony 
with  the  same  penalties  as  grand  theft  auto. 
For  good  measure.  Gov.  Jeb  Bush  quickly 
climbed  aboard  the  pace  car  for  this  hasty 
and  ill-considered  measure. 

When  they  are  viewed  by  independent 
experts,  police  working  on  cold  files,  and, 
yes,  even  investigative  journalists,  autopsy 
reports  and  photos  have  frequently  revealed 
long-buried  truth  and  brought  murderers 
to  justice.  Keeping  autopsies  secret  will  not 
“protect”  the  Earnhardts  or  any  other 
Florida  family  any  more  than  NASCAR’s 
quick  and  quiet  investigation  helped  find 
the  truth  in  NeU  Bonnett’s  fatal  crash. 
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LETTERS 


{ continued  from  page  3 }  done  much 

over  the  years  to  help  the  heirs  of  closely 
held  businesses,  including  newspapers, 
pay  estate  taxes.  These  include  a  number 
of  favorable  treatments  for  cash  paid  out 
of  the  company  for  taxes,  and  a  loan 
program  that  enables  heirs  to  pay  the 
taxes  over  14  years  at  a  low  interest  rate, 
even  deducting  the  interest  payments 
from  the  estate’s  value.  While  there  is  nor¬ 
mally  a  struggle  with  the  Internal  Rev¬ 
enue  Service  over  value,  and  there  must 
be  competent  estate  planning  in  place, 
the  final  number  (reached  through  agree¬ 
ment  or  tax  court  ruling)  will  not 
be  the  theoretical  breakup  value  if  a 
I  company  were  to  be  broken  up  and 
sold.  The  tax-court  case  some  years  ago 
between  the  IRS  and  the  S.I.  Newhouse 
estate  is  an  example  of  this. 

Congress  should  raise  the  estate  tax 
exemption  to  a  level  ($3  million)  that 
would  remove  family  farms  and  small 
business  from  being  taxed.  But  unless 
a  class  of  idle,  coupon-clipping 
(permanently  retired)  super-rich  is  to 
be  created  in  this  country.  Congress 
will  retain  the  estate  tax  for  the 
supersize  estates. 

JOHN  ROBINSON  BLOCK 
CO-PUBLISHER  AND  EDITOR  IN  CHIEF 


HANCIi  OUR  HED  IN  SHAME 

1  ENJOY  READING  EnP  EACH  WEEK, 
despite  my  already  long  reading 
list  and  my  job  as  a  copy  editor  for 
a  major-market  metro.  The  articles 
are  thoughtfiilly  written  and  just  the 
right  length. 

However,  a  brief  in  the  “At  Deadline” 
roundup  in  the  Feb.  19  issue  contained  a 
headline  that  boggles  the  mind.  Over  an 
item  on  page  8  that  reported  the  purchase 
of  seven  Massachusetts  weeklies  by  the 
Boston  Heralds  parent  company  was 
this  headline: 

HERALD  MEDIA 
A-MASS.-ES  7 

As  an  editor  who  can  appreciate 
the  challenges  presented  by  a  tight 
headline  count,  it’s  often  tempting  for 
good  headline  writers  to  show  off  a  bit 
if  they’ve  found  the  perfect  word  or  the 
perfect  phrase  to  illuminate  an  issue. 
Neither  applies  in  this  case. 

Inserting  the  state’s  abbreviation 
into  an  ordinary  word  was  a  bad  idea 
in  itself,  but  the  font  used  on  these 


brief  headlines  added  another  layer  of 
confusion  because  of  kerning.  I  wondered 
if  the  second  line  W2is  dummy  type, 
inadvertently  published. 

A  reminder  to  headline  writers  that 
their  first  purpose  is  to  inform  might 
be  in  order. 

KATHLEEN  COOPER 

Miami 

I SFW-THEPOSTMOHTEM 

T'  HE  Sawyer  Ferguson  Walker 
Co.  Inc.  (SFW)  bankruptcy  has 
recently  been  completed  so  it  is 
now  an  appropriate  time  to  respond  to 
the  E^P  article  about  the  bankruptcy 
[“Sawyer  Ferguson  Walker  in  bankruptcy 
proceedings,”  Oct.  30, 1999]. 

The  thrust  of  much  of  the  article 
was  that  I  had  fast-talked  the  chairman 
into  selling  SFW  and  then  had  proceeded 
to  ruin  the  company.  Nothing  could  be 
further  from  the  truth. 

In  1992,  Towers  Perrin,  the  highly 
respected  consulting  firm,  was  retained 
by  SFW  to  devise  strategies  to  save  the 
company.  The  report  Towers  Perrin 
issued  in  March  1993  predicted  the 
company  could  operate  for  only  another 
12  to  18  months.  The  Towers  Perrin 
report  was  issued  long  before  my 
involvement. 

I  did  not  fast-talk  the  CEO  into 
anything.  He  was  quite  euudous  to  sell, 
and  as  1995  unfolded  the  reasons  became 
very  apparent. 

SFW  lost  the  representation  of  a 
number  of  major  newspapers,  and 
The  Washin^on  Post  reduced  SFW 
to  a  secondary  role.  SFW’s  revenue 
dropped  substantially  more  than 
$1  million  in  a  few  months  during  1995 
before  I  took  a  role  in  management 
of  the  company. 

Subsequently,  SFW  embarked  on 
a  highly  successful  new  business 
campaign  and  addressed  many 
long-standing  issues.  While  ultimately 
I  was  unable  to  turn  SFW  around,  the 
company’s  problems  and  the  failure  to 
address  them  began  many  years  before 
my  involvement. 

It  is  also  important  to  note  the 
SFW  bankruptcy  trustee  examined  the 
company  closely  with  my  full  cooperation 
and  found  that  I  was  not  involved  in  any 
financial  irregularities  or  improprieties 
of  any  kind. 

JOHN  POWER 

Berkeley  Heights,  N.  J. 


Pittsburgh  Post-Gazette 
The  Blade,  Toledo,  Ohio 


NATIONAL 

WRITERS’ 

WORKSHOP 


Inspiration,  information,  and  advice 
-  you’ll  get  them  all  at  a  National 
Writers’  Workshop  near  you. 

Speakers  include  Pulitzer  Prize 
winners,  Peabody  winners,  Nobel 
Laureates,  and  other  outstanding 
practitioners  and  teachers  who 
generously  donate  their  time. 

Co-sponsored  by  The  Poynter 
Institute  and  local  news  organiza¬ 
tions,  these  workshops  are  open  to 
people  of  all  ages  and  experience 
interested  in  perfecting  their  craft. 

See  the  Poynter  website  below  for 
information  and  details  of  specific 
workshops. 

Registration  fee:  $75-$80. 

April  7  &  8 
Hartford,  Conn. 

The  Hartford  Courant 

April  28  &  29 

Austin,  Texas 

Austin  American-Statesman 

Orange  County,  Calif. 

The  Orange  County  Register 

Seattle,  Wash. 

The  Seattle  Times 

St.  Louis,  Mo. 

St  Louis  Post  Dispatch 

Wilmington,  Del. 

The  News  Journal 

May  19  &  20 
Ft.  Lauderdale,  Fla. 
Sun-Sentinel 

Pcynter. 

The  Poynter  Institute 
801  Third  Street  South 
St.  Petersburg,  Florida  33701 
phone:  (888)  POYNTER  769-6837 
www.poynter.org 
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Waveshift  Acquires  a  Winner 


Atlanta 


Miami 


Fed  up  with  their  local 
papers,  many  mayors 
are  shunning  reporters 
and  hiding  records 

BY  MARK  FITZGERALD 


IN  SOME  OF  America’s  biggest  cities,  the 
mayor  and  the  local  paper  just  can’t  stand 
each  other. 

•  Cleveland  Mayor  Michael  R.  White  com¬ 
plains  that  The  Plain  Dealer  “willfully  and  pre- 
meditatively  trashes  every  journalistic  ethic  on  an 
ongoing  and  continuous  basis.”  Shrugging  off  the  criti¬ 
cism,  Plain  Dealer  Editor  Douglas  C.  Clifton  says  White 
“has  the  strangest  operating  style  that  I’ve  ever  seen.” 
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another  on  his  legendary  political  machine,  | 
and  as  Adam  Cohen  and  Elizabeth  Taylor 
recall  in  their  recent  biography  “American 
Pharaoh,”  the  Boss  gave  as  good  as  he  got. 
“There  are  even  crooked  reporters,”  Daley 
pere  said  at  one  press  conference  in  I960, 
“and  I  can  spit  on  some  of  them  right  here!” 

But  this  latest  round  of  confrontations 
between  mayors  and  newspapers  has  a 
fundamentally  different  feel  to  it.  It’s  not  so 
much  anymore  about  a  newspaper  taking 
shots  at  the  mayor  and  getting  flak  in 
return.  What’s  happening  now,  newspapers 
say,  is  that  these  big-city  mayors  are  central¬ 
izing  public  information  in  their  offices, 
hoarding  it,  and  hiding  it  from  the  press 
and,  of  course,  the  public.  In  some  cases,  the 
mayors  are  even  hiding  themselves  as  they 
freeze  out  the  paper  in  favor  of  a  more 
friendly  electronic  news  outlet  —  or  simply 
avoiding  the  news  media  completely. 

“Sure,  this  stuff  has  always  gone  on,  but  it’s 
getting  so  bad  that  [journalists]  are  not  able 
to  get  the  job  done,”  says  Charles  Davis, 
executive  director  of  the  Freedom  of  Infor¬ 
mation  Center  at  the  University  of  Missouri 
in  Columbia  “I  think  what  we’re  seeing  from 
mayors  and  other  public  officials  is  a  com¬ 
bination  of  apathy  and  ill  will. ...  Many  of 
them  are  ignorant  of  the  role  of  the  press  in  a 
democracy  —  that’s  the  bigger  problem.” 

Ben  Bums  butted  heads  with  a 
recalcitrant  mayor  when  he  was  executive 
editor  of  The  Detroit  News  during  Coleman 
Young’s  long  and  turbulent  tenure  (see 
story,  p.  20).  But  Bums,  now  chairman  of 
the  journalism  department  at  Wayne  State 
University  in  Detroit,  says  mayors  now 
increasingly  don’t  care  what  newspapers 
think  of  them:  “I  think  it’s  a  trend  around 
the  country.  Officials  are  very  casual  about 
[the  FOIA],  for  example.  They  redact 
everything  they  feel  like  redacting  and  give 
only  what  they  want  to  give.  I  think  they 
feel  the  public  is  on  their  side  on  this  —  and 
it  seems  to  me  they  may  be  right.  I  don’t 
know  how  you  stop  it.” 

The  mayors  involved  in  these  troubled 
relationships  have  their  own  grievances. 

Each  complains  that  the  local  daily,  often 
the  only  one  in  town,  takes  a  consistently 
negative  approach  to  municipal  coverage, 
never  credits  the  mayor  for  successes  — 
and,  most  infuriatingly,  includes  inappro¬ 
priate  personal  information  in  its  coverage. 

Mistakes  by  the  lake 

Hammertoes.  It  was  The  Plain  Dealers 
reporting  on  hammertoes,  a  foot  ailment 
typically  suffered  by  women  after  years 
of  wearing  high  heels,  that  was  the  last 
straw  for  Brian  Rothenberg,  press  secretary 


to  Cleveland  Mayor  Michael  White. 

Around  last  Christmas,  the  mayor,  a 
Democrat,  was  scheduling  an  operation 
to  correct  his  hammertoes.  Plain  Dealer 
investigative  reporter  Christopher  Quinn, 
complaining  that  the  press  secretary  was 
treating  the  hammertoes  surgery  as  if  it 


were  a  “state  secret,”  faxed  Rothenberg  a 
letter  asking  whether  the  mayor,  who 
stands  about  5  feet,  7  inches  tall,  “used  lifts 
under  his  heels,  thus  crushing  his  toes  into 
the  front  of  his  shoes?” 

Even  though  Quinn’s  stoiy  on  Jan.  2  did 
not  speculate  about  lifts,  Rothenberg  be¬ 
lieves  that  this  was  “when  most  people  kind 
of  noticed  that  the  PD's  coverage  was  unbal¬ 
anced  ...  that  it  had  gone  way  over  the  top.” 

In  City  Hall  offices  overlooking  Lake  Erie 
and  the  Rock  and  Roll  Hall  of  Fame  and 
Museum,  The  Plain  Dealer  was  anathema 
I  long  before  the  hammertoes  story.  The 
mayor  goes  out  of  his  way  to  stiff  the  news- 
;  paper.  He  does  not  notify  The  Plain  Dealer 
\  of  his  rare  press  conferences.  He  has  made 
announcements  on  such  major  events  as 
expansion  of  Cleveland  Hopkins  Interna¬ 
tional  Airport  without  inviting  the  paper.  ! 
He  has  never  sat  for  a  one-on-one  interview  | 
with  The  Plain  Dealers  City  Hall  reporter, 
i  “Why  would  I  talk  to  a  media  outlet  that 
purposely  distorts  the  truth?”  White  asks. 
(White  agreed  to  take  written  questions 
i  from  E^P,  but  responded  with  the  same 
answers  he  provided  to  the  alternative 
newspaper  Cleveland  Scene  for  an  article 
this  year.)  “The  decision  to  phase  out  the  PD 
1  was  made  after  years  of  attempting  to  ob- 
!  tain  fairness  and  balance  in  the  coverage  of 
!  this  cidministration.  Clearly  we  were 
i  unsuccessful.” 

i  If  White  didn’t  like  The  Plain  Dealer 


years  ago,  his  antipathy  only  deepened 
when  Doug  Clifton  arrived  from  The  Miami 
Herald  in  1999.  In  Miami,  the  last  two 
mayors  Clifton  had  to  deal  with  were 
nicknamed  “Crazy  Joe”  and  “Mayor  Loco.” 
But  he  says  White’s  behavior  in  trying  to 
punish  The  Plain  Dealer  is  the  oddest  he’s 


ever  seen  from  an  elected  official. 

“It’s  just  an  ever-changing  strategy  on 
how  to  stick  it  to  The  Plain  Dealer”  says 
Clifton.  White’s  strategy  of  trying  to  exclude 
the  newspaper,  Clifton  says,  just  makes  the 
mayor  look  silly  and  hurts  the  image  of  the 
city.  “But  it  shows  you  the  height  of 


A  Young 

IT’S  NOT  UNUSUAL  FOR  MAYORS  TO 

have  poisonous  relations  with  their 
local  papers,  but  Detroit’s  Coleman 
Young  was  the  only  one  who  ever  claimed 
the  newspaper  was  actually  toxic  —  and 
spent  dty  money  on  a  study  to  “prove”  it 
It  was  late  in  Young’s  long  reign  as 
Motor  City  mayor  (1974-1993)  and  The  De¬ 
troit  News  had  just  published  a  story  that 
environmental  tests  had  detected 
toxic  material  on  the  site  of  a  riverfront 
housing  project  “The  stuff  was  so  deep 
down,  you  were  better  off  leaving  it  there,”* 
recalls  Yoimg’s  longtime  press  secretary. 
Bob  Berg.  “People  who  lived  there  were 
very  concerned.  Our  environmental  [ex¬ 
pert]  happened  to  mention  that  the  irony 
was,  if  you  took  the  newspaper  and  ran  the 
same  tests,  it  would  come  up  toxic  because 
of  the  heavy  metals  in  the  color  inks.” 
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Street  fighting  mad  over  cartoons  and  articles  critical  of  the  mayor  in  the  Philadelphia  Daily  News 
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stupidity  here  and  the  depth  of  the  relation¬ 
ship  that  the  guy  will  literally  bite  his  nose 
off  to  spite  his  face. ...  He’s  not  particularly 
astute,”  Clifton  says. 

Longtime  Cleveland  media  critic  and 
investigative  reporter  Roldo  Bartimole, 
however,  says  White  is  astute  enough  to  use 
The  Plain  Dealer's  monopoly  news  position 
against  it:  “Radio  in  Cleveland  has  dis¬ 
appeared  as  a  news  media,  and  TV  has  just 
about  written  off  government  news,  so  the 
mayor  has  an  opportunity  to  isolate  the  PD. 
If  they  [at  City  Hall]  don’t  comment  on  a 
story  —  and  there’s  nobody  else  to  pick  it  up 
—  there’s  no  real  opportunity  for  the  PD  to 
keep  the  story  going.  And  so  the  story  dies.” 

In  some  ways,  the  White/PZam  Dealer 
relationship  is  like  a  bad  divorce.  Once 
upon  a  time,  the  Advance  Publications 
newspaper  doted  on  the  black  mayor  and 
his  pro-business  agenda.  “For  years, 
reporters  would  complain  they  couldn’t  get 
anything  into  the  paper  if  it  was  critical  of 
White,”  Bartimole  says.  “WTren  Clifton 
came,  then  they  could  get  into  the  paper.” 

The  editor  and  the  mayor  butted  heads 
almost  immediately.  “When  I  came  here, 
public  records  were  severely  restricted,  and 
I  was  determined  that  that  would  change,” 
Clifton  says.  Though  the  city’s  response  is 
better,  he  adds,  it  will  still  do  things  such  as 
black  out  the  rest  of  the  page  in  a  public 
document  if  it  doesn’t  relate  specifically  to 
the  newspaper’s  request.  “You  almost  think 
they’re  playing  games,  but  at  times  you  just 


The  temptation  to  do  just  that  was 
irresistible  to  Young,  who  declared  after 
receiving  these  results  that  he  would  read 
the  jointly  produced  Detroit  dailies  only 
after  donning  “gas  masks  and  gloves.” 
Newspaper  industry  chemists  quickly 
pointed  out  that  there  are  no  known 
toxins  in  the  soy  ink  the  papers  used  at  the 
time,  but  Young  had  again  made  his 
point:  Hit  him,  and  he  would  hit  back. 

“The  word  ‘retreat’  was  not  in  his 
vocabulary,”  Berg  says.  “And,  of  course,  to 
most  newspaper  people,  if  you  have  that 
attitude,  their  attitude  is,  ‘Oh,  yeah?  We’ll 
show  you.’  Once  you  get  into  that  kind  of 
mind-set  —  two  sides,  both  of  whom  are 
determined  to  dominate  the  other  —  that’s 
how  wars  get  started.” 

Detroit  during  Young’ s  reign  was  a  war 
of  nerves  between  the  often-profane 


think  that  they’re  so  anal-retentive,  that’s 
just  the  way  they  do  it,”  he  says. 

The  mayor  says  he  responds  quickly  to 
every  Plain  Dealer  request  —  though 
“readers  should  ask  why  other  public 
officials  have  not  been  asked  to  submit  all 
their  e-mail,  phone  logs,  weekly  reports, 
and  every  letter  they  wrote.”  White  is  still 
irritated  about  a  1999  Plain  Dealer  story, 
accompanied  by  an  aerial  photo,  reporting 
his  purchase  of  a  second  home  far  from 
Cleveland.  “Why  aren’t  they  flying  over  the 
homes  of  any  other  elected  official  in  Ohio?” 
asks  press  secretary  Rothenberg. 

Covering  Campbell  like  the  dew 

“Those  jerks!”  Glenda  Blum  Minkin, 
director  of  communications  for  Atlemta 
Mayor  Bill  Campbell,  is  talking  about  the 
Journal-Constitution.  The  previous  Friday, 
she  had  predicted  their  Sunday  paper  would 
make  a  big  deal  about  a  vendor  who  had  a 
Y2K  contract  —  and,  sure  enough,  it  did. 

“Nobody  here  knows  the  guy,”  Minkin 
said  before  the  story  ran.  “He  was  a  sole 
source  [contractor]  on  Y2K  work.  He  was 
paid  a  lot  —  $10  million  —  but  it  was  totally 
legal  and  aboveboard.  Yet  somehow  they’ve 
got  to  question  the  process  because  every 
black  mayor  has  cronyism  and  corruption 
stamped  on  their  back.  He  gave  the  mayor  a 
campaign  contribution:  $1,000  at  the  end  of 
’99-  But  nobody  knows  him  around  here!” 

The  story,  by  Richard  Whitt  and  Julie  B. 
Hairston,  was  just  the  latest  in  a  series  of 


African-American  mayor  —  who  once 
publicly  called  President  Ronald  Reagan 
“Old  Pruneface”  —  and  the  News  and 
Detroit  Free  Press.  Many  of  the  political 
and  racial  tensions  that  exist  today 
between  big-city  mayors  and  local  papers 
were  fought  out  first  in  Detroit 
“I  think  Coleman  was  sort  of  the  start  of 
city  government  officials  saying,  ‘I’m  going 
to  play  the  populist  card  and  I’m  not  going 
to  worry  about  the  media.  I’ll  get  coverage 
when  I  want  to  —  and  when  I  don’t  want 
coverage,  I’D  tell  them  to  go  to  hell,’”  says 
former  News  Executive  Editor  Ben  Bums, 
now  chairman  of  the  journalism  depart¬ 
ment  at  Wayne  State  University  in  Detroit 
Young’s  City  Hall  was  tough  for  re¬ 
porters  to  crack.  There  was  a  “siege  men¬ 
tality  of  us  against  them”  that  may  have 
rallied  support  among  voters,  but  left  an 


investigative  stories  documenting  the  many 
problems  in  Campbell’s  administration. 
Other  Journal-Constitution  stories  hit  the 
mayor  directly.  The  papers  have  chronicled 
Campbell’s  fondness  for  casino  gambling, 
his  free  trips  to  resorts,  and  his  use  of  city 
staff  to  schedule  and  write  speeches  to 
private  groups  that  earned  him  in  excess 
of  $150,000  from  1994  to  1999-  And,  for 
months,  they  have  detailed  the  progress  of  a 
reported  FBI  investigation  into  corruption 
in  the  city. 

It’s  not  what  they’re  reporting  but  how 
that  rankles  Campbell’s  spokeswoman: 
“The  most  frustrating  thing  for  us  if  they 
don’t  like  him,  which  they  are  absolutely 
entitled  to  do  —  they  didn’t  endorse  him 
in  either  campaign  —  then  they  should 
make  that  part  of  the  editorial  page.  Don’t 
make  it  part  of  the  news  pages.  There’s 
example  after  example  —  I  could  give  you 
a  thousand  —  in  which  the  bias  comes  out 
with  facts  omitted  or  the  way  the  headlines 
are  written.” 

And  it’s  what  doesn’t  get  in  the  paper  that 
rankles,  too,  Minkin  says:  “Murder  has 
dropped  to  the  lowest  total  in  34  years.  In 
any  other  city,  that  would  be  a  front-page 
story.  Not  here.  Look,  we’re  not  asking  for 
boosterism  —  just  balance.” 

If  the  mayor’s  viewpoint  isn’t  reflected  in 
some  stories,  that’s  not  only  the  mayor’s 
fault  —  it’s  his  intention,  says  Joumal- 


Coleman  Young:  Toxic  emissions  in  Motor  City 


information  void  that  hurt  the  chy,  argues 
former  News  reporter  Lou  Mleczko,  presi¬ 
dent  of  Detroit’s  Newspaper  GuOd  local. 

Editors  and  reporters  say  any  enmity 
was  only  professional,  and  that  they 
couldn’t  help  liking  the  mayor  with  the 
audacious  and  outsize  personality. 
Mleczko  recalls  a  Detroit  Press  Club 
meeting  at  which  Young  talked  by  phone 
hookup  from  Hawaii.  His  first  words  to 
the  assembled  journalists?  “Aloha, 
mother — ers.”  —  Mark  Fib^erald 


piine  in  the  Motor  City 
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Constitution  Editor  Ron  Martin.  “His 
pattern  is  just  continually  to  not  be 
available  —  and  then  come  back  later 
after  the  story  has  appeared  and  complain 
about  it,”  Martin  says. 

Campbell,  a  Democrat,  m2ikes  not  only 
himself  scarce,  Martin  adds,  but  his  City 
Hall  has  adopted  something  of  a  siege 
mentality  about  public-records  requests 
from  the  newspapers.  “We  have  great 
difficulty  in  getting  the  details  we 
need,”  he  says. 

Campbell  spokeswoman  Minkin  says 
it’s  the  Journal-Constitution  offices  that 
are  impenetrable.  “I’ve  come  to  the 
conclusion  that  headlines  are  written 
by  leprechauns,  because  when  you  ask 
who  wrote  a  headline,  they  are  never  any¬ 
body’s  responsibility,”  she  says.  “Talk  about  a 
pass-the-buck  industry,  they  take  the  cake. 
And  bureaucracy  —  my  God,  they  make 
us  look  like  we  have  none!” 

Some  observers  agree  that  the 
Journal-Constitution  should 
occasionally  be  flagged  for  piling  on 
Campbell.  In  an  issue  of  the  Atlanta 
Business  Chronicle,  Crier  News¬ 
papers  Publisher  Dick  Williams  ^ 
complained  of  an  editorial  that 
was  “strident  and  personal ...  [and] 
blamed  Campbell  for  every  social  ill 
except  the  Irish  potato  famine.”  But 
he  added  the  paper’s  tone  has  since 
become  more  “reasonable.” 

Minkin  says  she  once  attempted 
to  broker  a  truce  between  City  Hall 
and  the  papers  by  asking  a  well- 
known  business  figure  to  arrange  a 
meeting  between  Campbell  and 
Martin.  “He  came  back  and  said 
Martin  told  him,  “You  tell  Bill  Camp- 
bell  he  knows  where  my  office  is.  I’ll  show: 
provide  coffee,  and  Bill  Campbell  can 
bring  his  own  doughnuts,’”  Minkin  says. 

But  Martin  replies,  “I  don’t  think  that 
story  is  accurate.  We  are  always  available 
and  interested  in  talking  with  the  mayor  at 
any  time  —  but  I  don’t  want  a  conversation 
with  a  public  official  to  take  the  place  of  a 
reporter  being  able  to  get  answers  to  his  or 
her  questions.  And  we’re  not  going  to  let 
public  officials  tell  us  who  they  want 
covering  them  and  who  they  don’t.” 

Martin  is  far  more  irritated  by  the 
Campbell  administration’s  repeated 
suggestions  that  racial  bias  accounts  for 
the  tone  of  the  paper’s  coverage.  “He’s  not 
the  first  black  mayor  in  Atlanta,”  he  says. 
“We’ve  had  good  days  and  bad  days  with  all 
the  mayors.  Mayor  [Maynard]  Jackson  was 
twice  mayor.  He  understood  the  role  of  the 
mayor  and  the  role  of  the  newspaper.  He 


was  responsive,  and  we  had  what  I  felt  was 
a  perfectly  acceptable  and  proper 
relationship.  The  same  thing  was  true 
when  Andy  Young  was  mayor. 

“But  we’ve  never  seen  an  administration 
that  has  dragged  its  feet  so  deliberately,” 
Martin  concludes. 

Street  closed  ahead 

If  Mayor  Campbell  in  Atlanta  is  touchy 
about  the  coverage  he  gets,  Philadelphia 
Mayor  John  Street  gives  every  indication  he 
doesn’t  much  care  what  the  newspapers  — 
or  any  other  news  organizations  —  say 
about  him.  He  has  never  filled  the  position 
of  director  of  communications,  and  an 
acting  representative  would  speak  to  E^P 


Look  out,  Cleveland,  the  storm  is  cornin’  through:  The  Plain 
shows  a  City  Hall  shaken  to  its  foundations. 


only  on  background. 

A  good  example  of  Street’s  diffidence 
emerged  during  the  Republican  Party’s  na¬ 
tional  convention  last  summer.  Getting  the 
convention  was  a  huge  coup  for  the  city  and 
the  brand-new  mayor,  even  if  he  is  a  Demo¬ 
crat.  Yet,  he  froze  out  the  media  at  odd 
times,  most  famously  when  he  took  GOP 
officials  on  a  trolley  tour  of  the  city  —  and 
left  reporters  and  photographers  behind. 

Still,  Philadelphia  Daily  News  Editor 
Zack  Stalberg  is  hoping  he  can  use  the 
power  of  the  press  to  stop  Street’s  habit 
of  convening  the  City  Council  in  secret 
sessions.  To  the  city’s  secretary  of  external 
affairs,  George  Burrell,  the  sessions  are 
simply  “briefings”  that  minimize  grand- 
standing  by  politicians  and  don’t  violate 
Pennsylvania’s  open-meetings  law.  To 


almost  everyone  else  outside  city  govern¬ 
ment,  these  sessions  —  which  get  virtually 
perfect  attendance  from  council  members 
—  are  illegal  closed  meetings. 

“The  {^Philadelphia^  Inquirer  and  I  went 
down  to  City  Hall  more  than  a  year  ago  to 
try  to  resolve  this  cordially,”  Stalberg 
recalls.  “We  met  the  mayor  and  City  Council 
president,  and  they  promised  to  improve 
the  situation  in  some  fashion  —  and  they 
never  did.  They  continued  doing  what  they 
were  doing.  We  reported  on  it,  and  it  didn’t 
seem  to  change  the  situation  a  great  deal.” 

Then  Stalberg  hit  upon  “Behind  Closed 
Doors,”  a  feature  with  its  own  logo  that  runs 
whenever  Street  convenes  the 
meetings.  “We’re  attempting  to  shame  them 
into  different  behavior,”  Stalberg  says. 

After  such  voluble  Philadelphia  mayors 
as  Ed  Rendell  and  Frank  Rizzo, 
Street’s  style  is  a  bit  of  a  shock. 

It’s  the  first  time  we’ve  had  a 
problem  like  this  in  my  memo¬ 
ry  —  which,  unfortunately,  goes 
way  back,”  Stalberg  says.  “At 
least  previous  mayors  would 
bother  to  adhere  to  the  law. 
There’s  no  administration 
that  has  been  as  open  as  we’d 
like  them  to  be  —  that’s  ask¬ 
ing  too  much  —  but  basically 
this  has  been  the  toughest 
administration.  They  really 
don’t  care  much  about  get¬ 
ting  any  kind  of  story  out.” 

Nothing  Burrell  says  indi¬ 
cates  the  Street  administra¬ 
tion  is  linking  this  no-media 
policy  specifically  to  coverage  in 
the  Daily  News  or  Inquirer.  “I 
»  Dealer  think  in  general  everyone  [in  the 
Street  administration]  would 
agree  that  though  the  papers 
have  acknowledged  the  success  the  mayor 
has  enjoyed  in  his  first  year  in  office,  the 
tenor  and  the  tone  of  many  of  the  articles 
written  about  him  continue  to  have  a 
reserved  tone,”  Burrell  says.  “You  know, 

‘He’s  done  these  good  things,  but ... .’  If  he’s 
doing  good  things,  report  the  good  things.” 

If  Street  doesn’t  change  his  closed-door 
policy,  the  Daily  News  may  yet  sue  him. 

But  Stalberg  says  that  would  bring  its 
own  problems:  “It’s  a  macho  thing  for  a 
newspaper  to  do,  but  after  that  it  doesn’t 
accomplish  much  until  you  get  an  outcome 
way  down  the  road.” 

A  Daley  ration 

Priced  with  a  City  Hall  that  was  sitting  on 
requests  for  public  records,  sometimes  for 
months  at  a  time,  the  Chicago  Tribune  is 
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doing  the  macho  thing.  In  December,  it 
filed  a  lawsuit  asking  a  state  court  to  order 
Chicago  to  comply  with  the  time  limits  in 
Illinois’  freedom-of-information  laws.  “In¬ 
formation  is  the  lifeblood  of  a  newspaper,” 
the  suit  says.  “The  city’s  approach  to  FOIA 
is  the  equivalent  of  a  tourniquet.” 

A  big  drawback  of  lawsuits  is  that 
participants  stop  talking.  Dale  Cohen,  ^ 
the  Tribune's  operations  editor  and 
senior  counsel,  limited  himself  to  a 
few  carefully  chosen  comments  and 
would  not  let  newsroom  employees 
comment  to  E^P  about  the  situation.  c 

Phone  calls  to  the  mayor’s  press  office 
and  the  city’s  FOIA  response  office 
were  not  returned.  i 

But  the  Tribune  is  not  the  only 
Chicago  paper  that  believes  the 
city’s  FOIA  policy  is  designed  to 
frustrate  newspapers.  “We  find  the 
process  cumbersome,  and  we  find 
that  our  requests  get  bogged  down  f 
in  bureaucracy  that  sometimes, 
frankly,  looks  intentional,”  says 
Chicago  Sun-Times  Managing 

Editor  Joycelyn  Winnecke.  - 

Reporters  say  newspaper  requests  ^ 

get  flagged  by  the  city  FOIA  office 
and  sent  to  the  fifth-floor  offices  of  ^ 

Mayor  Rich2U'd  Daley.  “It  used  to  be  £ 

£dl  decentralized,  and  you  could  i 

sneak  up  on  everybody  by  going,  f 

say,  to  Streets  and  Sanitation,” 
says  Sun-Times  columnist  Mark  1 

Brown.  “But  when  [the  Daley  c 

administration]  came  in,  the  first  I 

thing  they  did  was  shut  everything  s 

down.  Now  the  City  Council  doesn’t 
even  get  information.” 

Daley  has  “a  kind  of  medieval  notion  of 
this  obligation,”  says  Michael  Miner,  media 
critic  for  the  alternative  Chicago  Reader. 
“Certainly,  they  feel  they’re  entitled  to  make 
you  work  for  everything  —  and  that  half  the 
time  they  can  wear  you  down.” 

Since  the  Tribune’s  lawsuit,  the  Daley 
administration  has  slowed  its  FOIA 
response  even  further  by  becoming  “very 
lawyerly,”  says  Senior  Counsel  Cohen.  “It’s 


very  Clintonian:  If  we  ask  for  ‘eJI  correspon¬ 
dence  relating  to  a  subject,’  they  respond  by 
saying  they’re  not  clear  about  what  we 
mean  by  ‘correspondence,’”  he  says. 

The  most  frustrating  thing,  Cohen  adds, 
is  that  the  lawsuit  isn’t  hitting  Daley  where 


Capitalizing  FOIA 

WHILE  OTHER  BIG  CITIES  ARE  GETTING 
stingier  with  their  public  information, 
Washington  wants  to  shed  its  well- 


W  stingier  with  their  public  information, 
Washington  wants  to  shed  its  well- 
deserved  reputation  for  bureaucratic  secrecy. 

Prompted  by  Councilmember  Kathy  Patterson 
—  a  former  reporter  for  The  Kansas  City  (Mo.) 
Star  —  the  city  is  putting  some  teeth  into  a  Free¬ 
dom  of  Information  Act  (FOIA) 
that  is  widely  ignored  by  its  own 
agencies.  The  council  passed  the 
new  law  unanimously  —  even 
though  it  expands  the  FOIA  to 
include  council  members.  Mayor 
Anthony  Williams  signed  the 
new  law,  and  the  necessiiry 
congressional  approval  is 

-  expected  to  come  within  three 

^thony  weeks.  The  new  law  extends 

'  the  FOIA  to  private  contractors 

who  perform  government  services;  requires 
agencies  to  provide  information  in  whatever  form 
requested,  including  electronically;  and,  for  the 
first  time,  provides  a  fine  for  violators. 

Patterson  says  she  pushed  for  the  law  after  she 
had  the  council  staff  do  a  “mini-audit”  of  FOIA 
compliance:  Of  seven  agencies  asked  for  routine 
public  information,  five  stalled  on  the  requests  or 
simply  never  responded.  —  Mark  Fitzgerald 


response  times  —  one  request  submitted 
Feb.  10  of  last  year  allegedly  did  not  get 
filled  until  late  June  —  the  city  claims 
reporters  sometimes  wait  weeks  before 
dropping  by  to  look  at  records. 

In  one  sense,  Daley  is  not  a  big-city 
mayor  who  avoids  the  media.  Almost 
every  working  day,  he  has  a  formal 
or  informal  news  conference.  But 
as  the  Sun-Times’  Winnecke  says, 
“There’s  the  public  schedule  —  and 
then  there’s  his  schedule.”  More 
than  once,  the  paper’s  gossip 
columnists  have  reported  Dfdey 
huddling  with  other  public  officials  in 
a  get-together  the  political  reporters 
knew  nothing  about. 


he  lives:  among  voters  and  political  players. 
“I’d  like  to  think  there  was  a  political  price 
to  pay,  that  the  people  would  ask  why  the 
city  is  wasting  taxpayer  dollars  on  litigation 
over  what  are  clearly  public  records,  but, 
thus  far  at  least,  there  hasn’t  been  much  of  a 
political  backlash,”  he  says. 

In  its  answer  to  the  Tribune  lawsuit,  the 
city  claims  the  newspaper  makes  requests 
that  are  at  once  “vague”  and  voluminous. 
While  the  paper  complains  of  laggardly 


Hence,  the  Sunshine  State 

That  couldn’t  happen  in  Miiuni, 
says  Mark  Seibel,  The  Miami  Heralds 
managing  editor  for  news.  The  reason 
is  Florida’s  tough  FOIA  laws.  It’s  also 
the  reason  why  Miami  mayors,  who 
often  have  tempestuous  relations  with 
the  Herald,  never  try  to  withhold 
records.  “You  just  go  down  £md  pick 
[records]  up.  It’s  never  a  problem,” 
Seibel  says. 

The  paper  is  enjoying  a  respite  from 
its  frequent  wiu’  of  nerves  with  public 
officiiils.  “Right  now,  I  believe  most 
mayors  are  talking  to  us,”  Seibel  says. 
“There  are  about  32  mayors  in  our 
area,  but  the  [Miami]  and  [Mi£uni- 
Dade  County]  mayors  seem  to  be 
basically  £iccessible.” 

I  Even  the  most  combative  mayors 

may  find  reaching  peiice  with 
newspapers  is  their  best  bet.  Bob  Berg,  the 
aggressive  press  secretary  for  former  Detroit 
Mayor  Coleman  Young,  says  fights  with  the 
press  ultimately  weaken  a  mayor’s  agenda. 
“When  you  get  into  these  ongoing  contro¬ 
versies  where  there  is  a  he£idline  every 
morning,  it’s  very  draining,”  Berg  says.  “You 
end  up  spending  so  much  time  on  that 
[press]  stuff,  you  c£m’t  concentrate  on  the 
job  you  really  have  to  do.  You’re  too  busy 
fending  off  the  Vandals  and  the  Visigoths.”  11 
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In  brief  '■ 

Halifax  in  talks 
to  buy  press 

from  Wifag 

CANADA’S  LARGEST  INDEPENDENTLY  ! 
owned  and  operated  newspaper  i 
may  be  printed  on  a  Swiss-made  ! 

press  in  a  little  over  two  years.  Nova 
Scotia’s  Halifax  Herald  Ltd.  has  signed  a  ^ 
letter  of  intent  to  purchase  a  Wifag  OF  i 

370  shaftless  offset  press.  | 

As  negotiations  continue,  the  j 

companies  expect  to  agree  on  contract  i 
language  by  May,  according  to  Herald 
Assistant  General  Manager  Ian  Scott.  j 
Wifag  Vice  Chairman  Noel  McEvoy  j 

said  the  new  press  will  provide  greater  j 
flexibility,  productivity,  and  color  quality  j 
when  erected  at  a  greenfield  site.  ! 


tower  and  PCU  (E^P,  April  3, 2000,  p.  52). 

Staffers  visited  Hilsa  and  Dallas  after 
narrowing  their  choices  from  all  makers  of 
double-wide  presses,  including  one-plate- 
around  models  built  by  Heidelberg  and 
planned  by  Goss.  “We’d  have  to  buy  too 
many  units,”  said  Scott  of  the  one-around 
double-wides,  which  cannot  run  in  collect 
mode.  —  Jim  Rosenberg 

Ohio  newspapers  top  final 

GOAL  FOR  RECYCLED-FIBER  USE 

Ohio  Newspaper  Association  (ONA) 
members  last  year  printed  on  nevi^print 
with  an  aggregate  recycled-fiber  content  of 
40.7%,  surpassing  the  40%  goal  set  by  the 
Voluntary  Newsprint  Recycling  Agreement 
they  signed  with  the  state  nine  years  ago. 

With  the  goal  achieved  —  and  with  the 
issue  off  the  political  front  burner  in  the 
Buckeye  State,  Ohio  newspapers  likely  will 
no  longer  have  state  government  watching 


i  newspapers  consumed  363,075  metric 
I  tons  of  newsprint,  up  from  the  356,628 
I  tons  they  used  in  1999.  Some  97-6%  of  the 
j  newsprint  consumed  in  2000  contained  at 
least  some  recycled  content,  ONA  report- 
I  ed.  When  pure  recycled-fiber  content  was 
i  expressed  as  a  percentage  of  total  news¬ 
print  consumption,  it  was  40.7%  in  2000, 
up  from  36.3%  in  1999. 

While  the  agreement  with  the  state  will 
{  likely  lapse,  Deaner  said,  ONAs  newsprint 
j  recycling  task  force,  led  by  John  Lampson, 

1  publisher  of  The  Gazette  weekly  in  Jeffer¬ 
son,  will  live  to  monitor  recycled  newsprint 
prices  and  availability.  —  Mark  Fitzgerald 

No  MORE  RECYCLED  NEWSPRINT 
I  FROM  ChICAGO-AREA  MILL 

j  Following  an  industry  trend  of  convert- 

I  ing  production  to  pricier,  higher-quality 
j  paper  grades,  Madison  Paper  Co.  will 
]  convert  the  newsprint  machine  at  its  Alsip, 

!  Ill.,  mill  to  production  of  lightweight  coated 


The  press  line  that  will  re¬ 
place  the  50-year-old  Hoe  and 
35-year-old  Crahtree  letterpress 
equipment,  said  Scott,  will  con¬ 
sist  of  22  couples  in  four  towers 
over  five  reelstands,  with  a  2:5:5 
folder.  The  OF  370  will  feature 
Wifag’s  on-the-fly  page  chang¬ 
ing  (PCU)  —  functional  on  both 
four-over-one  towers,  available 


“It’s  my  sense  that  we  will 
just  let  the  agreement 
lapse,  and  there  will  be  no 
more  Voluntary  Recycling 
Agreement.”  —  frank  deaner 

Ohio  Newspaper  Association 


stock  (LWC).  The  work  will  be 
handled  by  Voith  Paper  Co., 
Appleton,  Wis.,  which  also  will 
replace  the  mill’s  deinking  and 
repulping  systems. 

Alsip  will  get  a  coater, 
calender,  combination  air- 
and-infrared  dryer,  reel,  reel- 
spool  storage  rack,  flotation 
unit,  and  vertical  shaft  repulp- 


on  the  four-over-four  tower,  and  mechani¬ 
cally  possible  on  the  two-over-two  tower  if 
it  is  expanded  in  the  future. 

The  company  publishes  metro  and 
provincial  editions  of  The  Chronicle-Herald 
(94,103  morning  circulation)  TheMail- 


their  newsprint  consumption,  said  ONA 
Executive  Director  Frank  Deaner. 

“It’s  my  sense  that  we  will  just  let  the 
agreement  lapse,  and  there  will  be  no 
more  Voluntary  Newsprint  Recycling 
Agreement,”  Deaner  said.  “The  political 


er.  Madison  Paper,  a  subsidiary  of  Finland’s 
Myllykoski  Corp.,  last  year  acquired  the 
Alsip  assets  of  FSC  Paper  Co.,  which  made 
newsprint  entirely  from  recycled  fiber. 

Voith  is  taking  on  similar  East  and  West 
Coast  projects  —  converting  Bowater’s  only 


Star  (21,064  evening),  and  The  Sunday  \  climate  is  much  different  now  than  it  was  newsprint  machine  at  its  Catawba,  S.C., 

;  Herald  (60,097).  Editions  range  from  32  to  |  in  the  early  1990s.”  mill  to  LWC  production  and  upgrading 

more  than  100  pages,  the  latter  produced  j  At  the  time,  newspapers  in  several  states  deinking  capabilities  at  SP  Newsprint’s 
in  multiple  runs.  “We  really  aren’t  able  to  were  anxious  to  avoid  government  mandat-  Newberg,  Ore.,  mill  (E^P,  Feb.  26,  p.  26; 

use  the  PCU  as  it  stands  to  day,”  said  Scott.  ed  goals.  By  the  time  Ohio’s  agreement  was  March  12,  p.  24). 

Editioning  and  zoning  possibilities  lie  in  signed  in  1992,  a  total  of  28  states  had  es- 

the  future.  For  now,  he  said,  the  company’s  j  tablished  mandatory  or  voluntary  goals  for  CaL  POLY  INSTITUTE  OPENS 

looking  for  superior  quality  and  additional  recycled  content  in  newspapers.  Many  re-  California  Polytechnic  State  University 

color.  His  boss.  Vice  President  and  General  j  quired  newspapers  to  reach  50%  recycled-  established  the  Graphic  Communications 

Manager  Fred  Bucklimd,  said  that  “when  j  fiber  content  by  2000.  “While  we  were  Institute  for  research,  testing,  and  contin- 

viewed  over  time,”  Wifag’s  press  offered  j  uncertain  whether  40%  was  an  attainable  uing  education  along  lines  proposed  by 

greater  “operational  savings  [than]  other  j  goal,  we  had  no  doubt  that  the  voluntaiy  Susan  Klutnick,  consultant  and  former 

press  solutions.”  !  agreement  we  asked  for  was  a  better  solu-  Los  Angeles  Times  Olympic  Plant  opera- 

Aiming  for  delivery  by  January  2003,  j  tion  than  mandates,”  Deaner  said.  The  tions  director.  Founding  member-contrib- 

i  said  Scott,  the  company  hopes  to  see  its  agreement  set  four  goals,  beginning  with  a  utors  include  Apple  Computer  Inc.,  Adobe 

new  press  operating  by  mid-2003.  A  sale  modest  11%  aggregate  recycled-fiber  con-  Systems  Inc.,  Koenig  &  Bauer  AG,  the  Los 

to  Halifax  would  be  Wifag’s  first  in  tent  by  1993.  The  papers  reported  24.8%  Angeles  Times,  and  Sun  Chemical  Corp. 

Canada  and  fourth  to  a  North  American  for  that  year.  The  goal  moved  to  23%  in  Now  operating  in  the  school’s  graphic 

newspaper.  Its  presses  operate  in  Dallas  1996,  and  the  papers  achieved  32.9%,  communications  department’s  labs  in  San 

and  T\ilsa,Okla.;  Syracuse  Newspapers  surpassing  even  the  1998  goal  of  31%.  Luis  Obispo,  the  institute  is  seeking  funds 

also  ordered  an  OF  370  with  a  six-high  Last  year,  the  association’s  176  member  to  establish  permanent  quarters. 
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-ANNOUNCEMENTS- 


-FEATURES  AVAILABLE- 


ASTROLOGY 


WEEKLY-  MONTHLY  -  CAMERA  READY 

FREE  link  to  WWW  brings  readers 
Time  Data  Syndicate  (800)  322-5101 


BOOKS  FOR  SALE 


The  USA  TODAY  Way  2  The  Future 

Enhance  your  future  for  $40  +  $5  s/h 

www.dacor.net/john.hartman 


COLUMNS  AVAILABLE 


ASK  DR.  SHOSHANNA  Dr.  Brenda 
Shoshanna,  psychologist,  author  of  Why 
Men  Leave  (Putnam)  and  What  He  Can’t  Tell 
You  And  Needs  To  Say,  (Putnam  2001),  Re¬ 
lationship  Expert  on  i.village.com.  Relation¬ 
ship  column  questions  and  answers.  Column 
on  i.village  -  Ask  The  Relationship  Saver. 

(212)  628-9780 
Topspeak@Yahoo.com 
www.Brendashoshanna.com 


FEATURES  AVAILABLE 


MONTHLY  SUPPLEMENT  AVAILABLE 

Now  available  -  “Antiques  &  Collectible  for 
The  Home  &  Office”  Perfect  for  dailies  & 
weeklies  in  high  antique  shop  areas  to  pick 
up  extra  advertising  revenue.  Call; 

The  Wibel  Publishing  Group 
(603)7554568  for  sample  &  specifications 


HOME  IMPROVEMENTS 


HOME  FIX-UP  PROJECTS 

Free  high-res  photos  with  text 
available  for  download  24/7  at 
HomelmprovementTime.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information  for 
moviegoers.  Star  photos.  Appealing,  graph¬ 
ic  rating  system.  Cineman  Syndicate,  P.O. 
Box  4433,  Middletown,  NY  10941. 

(845)  6924572,  Fax:  (845)  692-8311 


PUZZLES 


ABSOLUTELY  the  finest  in  crosswords 

PUZZLE  FEATURES  SYNDICATE 

Call  (800)  2924308/(909)  927-0164 


-ANNOUNCEMENTS- 


ANNOUNCEMENTS 


WRITING  AWARD 

The  Southern  Environmental  Law 
Center  seeks  non-fiction  entries  on 
AL,  GA,  NC,  SC,  TN  or  VA  environment 
Works  published  2000  only 
March  30  deadline;  $1000  prize 
(804)  9774090 

OR  www.SouthemEnvironmentorg 


NEWSPAPER  APPRAISERS 


WHATS  YOUR  PAPER  WORTH? 

Find  Out  Today!  It’s  Free! 
WWW.  media  mergers  .com 
W.B.  Grimes  &  Co.,  Est.  1959 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATE 
Box  579,  Landrum,  SC  29356 


KAMEN  &  CO.  GROUP  SERVICES 
NEW  YORK  •  TAMPA  •  LOS  ANGELES 
Appraisals,  Formal  Business  Plans 
Operating  /  Business  Analysis 
Confidential  •  Accurate  •  Comprehensive 
(516)  379-2797 
(727)  786-5930 
kamenandco@aol.com 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  references 
(214)  265-9300 

Rickenbacher  Media 

6731  Desco  Dr..  Dalla 
6731  Desco  Dr  ,  Dallas.  TX  75225 
w  w  w.rickenbachermedia  .com 


MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 

www.publicationsforsale.com 


THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
“A  tradition  of  service  to 
community  newspapers” 
(580)  421-9600 
P.O.  Box  1985,  Ada,  OK  74821 
www.bolitho.com 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
23  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


800  Sold  -  Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.WesVWest 
(505)  524-0122 

John  Szefc,  Midwest  (845)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 

conducts  professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest  quali¬ 
ty  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call: 

(727)  733-8053  or  write  Box  3129 
Clearwater  Beach,  FL  34630 
No  obligation  of  course 


NEWSPAPER  BROKERS 


PHILLIPS  PROPERTIES,  INC. 

Consuttants-Investments 
Management  -  Brokers 
P.O.  Box  219 
Baker,  FL  32531 

Phone  (850)  537-4040 
Fax  (850)  537-4050 


GREGG  KNOWLES 
Knowles  Media  Brokerage  Services 

Affiliated  with  Mel  Hodell,  Media  Broker  Inc. 
Nationwide  Sales,  Acquisitions,  Mergers 

(661)  323-3220,  Fax  (661)  323-3090 
www.media-broker.com 


MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 

(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 


GAUGER  MEDIA  SERVICE,  INC. 

Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


NEWSPAPERS  FOR  SALE 


ADJUDICATED  BEVERLY  HILLS  Newspa¬ 
per  for  sale.  Affluent,  internationally-known 
market.  Weekly  circulation  of  17,000. 
Excellent  expansion  potential. 
_ Call  (310)  6886762 _ 

POPULAR,  WEEKLY  COUNTY  wide  news¬ 
paper  and  monthly  magazine  located  in  a 
thriving  Central  Virginia  area.  Established  in 
1992,  the  weekly  has  free  &  paid  circulation 
over  15,000;  the  monthly  almost  25,000. 
Winner  of  Virginia  Press  Association  Awards 
of  editorial,  layout,  and  ad  design.  Quality, 
small,  hardworking,  self-directed  staff.  Mod¬ 
ern  computers,  equipment  and  office  fur¬ 
nishings.  Owner  is  retiring.  Direct  inquires: 
PaperPurchase@AOL.com 


NEWSPAPERS  FOR  SALE 


FOR  A  UST  OF 

Publications  For  Sale  Go  To... 
www.mediamergers.com 
W.B.  Grimes  &  Co.,  Est.1959 

MAJOR  CITY  MAGAZINE.  Slick.  4color, 
profitable.  $225K.  Also  county  seat  week¬ 
lies,  others.  Free  list.  Bill  Berger,  ATN, 
1801  Exposition,  Austin,  TX  78703-2833 
(512)  476-3950 


NEWSPAPERS  WANTED 


WANTED  TO  PURCHASE:  SmalFtown  news¬ 
papers  with  paid  circulation  4,000  or  above 
by  award-winning  non-public  group  that  will 
treat  your  employees  and  your  community 
as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher 
770  Broadway.  7th  FI,  NY,  NY  10003 


LIBERTY  GROUP  PUBLISHING 
is  aggressively  seeking  newspapers  and 
other  print  publication  acquisitions.  LGP  is 
owner/operator  of  approximately  300  publF 
cations,  including  64  daily  news-  papers.  All 
correspondence  and  discussions  are  confi¬ 
dential.  Contact: 

KEN  SEROTA 
President  &  CEO 
3000  Dundee  Rd.,  Suite  202 
Northbrook,  IL  6(X)62 
Phone:  (847)  272-2244 


TRAVEL  NEWSLETTER  FOR  SALE  10 

issues/Vear,  paid  subs,  grosses  $300K 
Price:  $200K,  possible  terms.  Inquiries: 
gstream@bellsouth.net 


CAMERA  &  DARKROOM 


NO  NONSENSE  50”  WEB 
Squeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISERS 


Confidential  Appraisal  ,  Bolitho-Cribb 
for  Estate,  ESOP,  |  &  AsSOCiatCS 
Partners,  Bank,  Tax,  PubMcMon  Brelwrage 

Stock,  Assets  A  AppretorS*  wLISZS 

_  _  Over  2000  paper*  sold 


cribb.com 

Confidential  •  Convenient 
24  hours  a  day.  7  days  a  taaafc 


Please  call  us  to  discuss  your  options  in  a  sale 


John  Crlbb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozemarv  MT  59715 
jcribbecribb.oom 


Jim  Hicks 
307-684-7431 
336  US  18  East. 
B«jffai<^  WY,  82C04 
)hic  ks@cribb.com 


Tom  Karavakla 
941-403-4133 
268  Edoemere  Way  E., 
Napier,  FL  341(K 
tkaravakisecrtbb.com 


For  a  liaOng  of  publications  for  sale,  go  to  www.ci1bb.com 


www.editorandpublisher.com 
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-EQUIPMENT  &  SUPPLIES- 


MAILROOM 


NEWSTEC,  INC 

Specializing  in  SLS/^uller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  •  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  EQUIPMENT 

Bill  Kanipe,  ALTA  GRAPHICS.  INC 

(770)  428-5817,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Oistrlbottort, 
Wire,  Plastic,  Wood,  Counter, 
Floor  &  wall...  We  Have  It  All! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 
NATIONAL  NEWSVEND 

7324  Greenbush  Ave.,  NH.,  CA  91605 


PRESSES 


SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  list  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnews.com 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 
MOUNTAIN  STATES,  INC. 

(800)  257-3045 
www.msicylinders.com 


INTER  CONTINENTAL  GRAPHICS,  INC. 

Web  offset  presses:  (941)  561-6401 
www.intercontinentalgraphics.com 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International,  L.L.C. 

Web  Press  Sale 

■Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 
PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process  Color 
or  Daily;  GOSS  Community  Urbanite 
Metro;  SOLNA  D30  C96 
Tel:  (913)  648-2000 
Fax:  (913)  648-7750 


Ki6  New  Style  folder  for  King  press,  like 
new.  Bought  as  spare,  only  200,000  im¬ 
pressions  run  through.  New  cost  $63,000, 
will  take  $49,000.  Pix  available.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950. 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528,  Fax  (770)  552-2669 


WANTED  TO  BUY 


USED:  COMPUTERS  &  EQUIPMENT 

Call  or  Fax:  (856)  346-3228 
E-mail:  geokohn@aol.com 


WANTED:  Presses  -  Inserters 

Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics,  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 


-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


SPECTRUM  MARKETING  SERVICES 

A  teleservice  solution  for 

•  Coldcall  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELAMARKETING 
Horace  Southward 
(877)  55ai515 
Eric  Southward 
www.metro-news.com 


CIRCULATION  SERVICES 
Professional  Telemarketing  &  Database 
Services 

THE  PREPAID  SUBSCRIPTION  SALES 
LEADER 

•  35%  Prepaid  Subscription  Sales 
GUARANTEED 

•  Digital  Audio  Recording  of  ALL  Sale 
Transactions 

•  Nonpay  Stops  Converted  to  PIA  Restarts 

•  New  Mover  Campaigns  From  $9.00  Per 
Orders  Including  Lists 

•  Telemarketing  Lists  &  Database  Services 

•  Inbound  Direct  Mail  Response/  Customer 
Services 

Visit  Our  Website: 
iNWW.circulationservices.com 
Or  call  Andy  Orr  at:  (970)  493-0470 
ext.  109 

for  a  confidential  consolation 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 
NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 
Programs  tailored  to  meet  your  needs 
Professional  representation 
that  you  demand 

COMPARE!  Test  Programs  Available 
E-mail:  Hdlinel@aol.com 
for  a  list  of  references 
Dennis  McQuillian 
(800)  260-9823 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 
(888)  94a2200 

www.thepisagroup.com 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776-6397 

WWW.PROSTARTS.COM 

BETTER 

Telemarketing  Best  References 
The  Telesphere  Company 
(800)711-9823. 
HHalat@aol.com 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 
(303)  791-3301  www.fakebrains.com 


EMPLOYMENT  SERVICES 


FIND  ACCOUNT  EXECUTIVES!  Sales 
Managers!  Marketing-  Research  -  Traffic 
-  Production  -  Promotion  Pros! 
www.MediaRecruiter.com  $295  Total  Fee 
303-368-5900  -  50,000  Sales  Pros 
see  your  ad  monthly! 


MAILROOM  SERVICES 


BUY/SELL/ALL  MAILROOM  EQUIPMENT 

Muller  Martini/Rima/Quipp 
Harris/Heidelberg/Hall 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax  (256)  997-9656 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Un¬ 
safe  floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2110 


-HELP  WANTED- 


ACADEMIC 


TENURE-TRACK  position  in  Journalism.  M.A. 
in  Journalism  required.  Newspaper  experi¬ 
ence  expected.  Apply  to  Human  Resources, 
Bucks  County  Community  College,  275 
Swamp  Road,  Newtown,  PA  18940. 


TENURE  TRACK  POSITIONS 
The  University  of  Minnesota  School  of  Jour¬ 
nalism  and  Mass  Communication  is  continu¬ 
ing  to  seek  applications  and  nominations  for 
a  full-time,  nine-month,  tenure-track  posi¬ 
tions,  beginning  August  27,  2001  or  later, 
in  the  field  of  professional  journalism. 
Specifically  the  University  seeks  an  individu¬ 
al  with  the  talent  and  commitment  to  devel¬ 
op  a  new  generation  of  journalists  who  are 
confident  in  using  and  stretching  the  com¬ 
munication  potential  of  new  technologies. 
There  is  particular  interest  in  applicants 
with  a  background  in  health  journalism. 
Rank  will  be  beginning  to  advanced  Assis¬ 
tant  Professor.  Complete  description  avail¬ 
able  at  http://www.sjmc.umn.edu.  The 
University  of  Minnesota  is  an  equal  opportu¬ 
nity  educator  and  employer. 


-HELP  WANTED- 


ACADEMIC 


TENURE/TENURE  TRACK  FACULTY 
COLLEGE  OF  JOURNALISM 
UNIVERSITY  OF  MARYLAND 
The  University  of  Maryland’s  Philip  Merrill 
College  of  Journalism  seeks  one  or  more 
outstanding  scholars  in  the  field  of  journal¬ 
ism,  media  studies  or  mass  communication. 
Rank  is  open,  and  scholars  in  a  wide 
range  of  media  fields  are  encouraged  to  ap¬ 
ply.  Energized  by  a  new  $10-million  com¬ 
mitment  to  its  future,  the  college  is  looking 
broadly  for  people  whose  work  and  interests 
dovetail  with  the  mission  of  a  professional 
journalism  program.  The  predominant  focus 
will  be  research  and  instruction 
of  graduate  students,  as  well  as  contributing 
to  the  overall  intellectual  life  of  the  college. 
Ph.D.  strongly  preferred.  We  are  open 
to  hearing  from  all  qualified  individuals 
whether  they  seek  a  tenure-track  assistant 
professor-level  position  or  are  full  profes¬ 
sors  who  already  have  achieved  eminence 
in  their  fields.  Women  and  members  of  eth¬ 
nic  minority  groups  are  especially  invited  to 
apply. 

For  best  consideration,  please  submit  cover 
letter,  CV,  and  names,  addresses,  phone 
numbers  and  E-mail  addresses  of  three  ref¬ 
erences  by  April  6  to: 

Chair,  Faculty  Search  Committee 
1117  Journalism  Building 
University  of  Maryland 
College  Park,  MD  20742-7111 
The  College  of  Journalism  has  approximate¬ 
ly  500  undergraduate  and  graduate  stu¬ 
dents  and  about  50  faculty  and  staff. 
Founded  in  1947,  it  is  ranked  as  one  of  the 
best  journalism  schools  in  the  nation.  The 
college  also  runs  print  and  broadcast  news 
bureaus  in  Annapolis  and  Washington,  DC. 

EOE/AA 


THE  UNIVERSITY  OF  FLORIDA  College  of 
Journalism  and  Communications  seeks  a 
tenure-track  assistant  professor  in  the  De¬ 
partment  of  Journalism  for  its  magazine  se¬ 
quence.  Starting  date:  August  2001. 

The  successful  candidate  should  demon¬ 
strate  ability  to  teach  in  the  magazine  cur¬ 
riculum,  to  provide  leadership  for  a  growing 
sequence,  to  advise  an  award-winning  stu¬ 
dent  magazine  and  to  engage  in  scholarly 
or  other  creative  activities. 

Significant  magazine  editorial  experience 
and  an  advanced  degree  are  required.  Ex¬ 
perience  in  content  development,  design  or 
production  skills  is  preferred. 

Applications  must  be  postmarked  by  April 
2.  Send  a  cover  letter,  curriculum  vitae  and 
a  list  of  four  references  to: 

Professor  William  McKeen,  Chair 
College  of  Journalism  and  Communications 
Department  of  Journalism 
University  of  Florida 
P.O.  Box  118400 
Gainesville,  FL  32611-8400 
The  University  of  Florida  is  an  Affirmative 
Action/Equal  Opportunity  Employer 


ARKANSAS  STATE  UNIVERSITY 
Teach  public  relations  and  other  journalism 
courses  in  ACEJMC-accredited  program 
with  excellent  media  contacts.  Doctorate  in 
appropriate  area  and  experience  or  masters 
degree  and  significant  experience  in 
public  relations  or  journalism.  Position 
begins  August  15,  2001.  Applications  will 
be  reviewed  beginning  April  12  and  continue 
until  position  filled.  Send  resume,  names 
and  addresses  of  three  references  and 
copies  of  transcripts  to:  Dr.  Joel  Gambill, 
Chair,  Department  of  Journalism  and  Print¬ 
ing,  P.O.  Box  1930,  State  University,  AR 
72467.  E-mail:jgambil@kiowa.astate.edu. 
Fax:  (870)  910-8042 


C2  EDITOR& PUBLISHER  CLASSIFIEDS 
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-HELP  WANTED- 


ADMINISTRATIVE 


PUBLISHER/CEO 

Arizona  based,  family-owned  media  compa¬ 
ny  is  looking  tor  a  candidate  to  manage  our 
publishing  operations  in  Blythe,  CA.  This  is 
a  twice-a  week  newspaper,  plus  other  publi¬ 
cations  and  a  web  site.  It's  an  incredible  op¬ 
portunity  for  someone  with  newspaper  or 
other  media  management  experience.  Ex¬ 
cellent  benefits  package.  Send  resume  to; 
PWT  Publisher,  c/o  Western  Newspapers, 
Inc.,  290  S.  1st  Avenue,  Suite  4,  Yuma,  AZ 
85364  or  fax  to;  l-(520)-783-331 3.  EOE 


PUBLISHER 

We  need  a  real  pro  who’s  not  afraid  to  roll 
up  his/her  sleeves,  lead  by  example,  moti¬ 
vate  a  staff  and  publish  a  quality  product. 
Our  110-year-old  weekly,  Alpine  Avalanche, 
awaits  you  in  the  beautiful  Davis  Mts.  of 
West  Texas. 

The  right  candidate  can  expect  a  salary 
commensurate  with  his/her  experience  and 
record  of  success,  incentive  plan,  health 
insurance,  vacation  and  equity  stake  in  the 
newspaper! 

Forward  resume  to  ;  Mark  Henry,  P.O.  Box 
887,  Burnett,  TX  78611 
Fax;  (512)  756D155 
or  E-mail  to;  markhenry@granitepub.com 


THE  STATE  NEWS,  Michigan  State  Universi¬ 
ty’s  independent,  student-operated  31,500 
circulation  daily  newspaper,  is  seeking  a 
General  Manager.  This  is  a  full-time  profes¬ 
sional  position  with  responsibility  for  busi¬ 
ness  operations,  supervision  of  a 
permanent  professional  staff  of  seven  and 
the  provision  of  editorial  counsel  to  a  stu¬ 
dent  editorial  staff  of  approximately  80  with 
a  total  student  staff  of  approximately  130. 
The  ideal  candidate  will  have  experience  in 
both  news  and  business  functions,  an  under¬ 
standing  of  budgeting  and  budget  adminis¬ 
tration,  experience  in  supplier  contract 
negotiations  and  an  understanding  of  print¬ 
ing  and  distribution  issues.  We  offer  a 
competitive  salary  and  superior  benefits 
package.  If  interested,  submit  a  resume  and 
a  letter  outlining  your  qualifications  and  in¬ 
terest  by  March  31  to; 

The  State  News 

General  Manager  Search  Committee 
345  Student  Services 
East  Lansing,  Ml  48824 
The  State  News  is  an  Equal  Opportunity 
Employer  committed  to  a  diversified  work¬ 
force. 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBLISHER 

In  search  of  talented,  energetic,  busi¬ 
ness-minded,  experienced  sales  profession¬ 
al.  Manage  a  staff  of  12  at  a  greater  Dallas 
community  newspaper.  Focus  on  driving 
revenue  in  advertising  and  circulation.  Office 
is  located  in  Dallas.  Salary  of  50K  plus 
bonus  structure.  Excellent  benefits  including 
401(k).  Fax  resume  to  Craig  Burke, 
CJP,  Inc.,  (301)  881-1994. 

Or  E-mail;  CraigBurke@aoLcom 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
In  beautiful  coastal  Georgia,  we  are  seeking 
an  energetic  individual  to  manage  our  clas¬ 
sified  department.  Responsibilities  include 
leading  a  staff  to  exceed  monthly  goals 
through  training,  working  in  the  field  with 
representatives,  strategizing  to  increase 
market  share  and  creating  successful  sales 
promotions. 

The  ideal  candidate  will  possess  3-5  years 
of  experience  in  classified  sales  and  man¬ 
agement,  high  energy  with  excellent  people 
skills  and  great  record  of  accomplishment. 
This  is  a  great  opportunity  to  join  a  dynamic 
and  growing  department.  We  offer  a  com¬ 
petitive  compensation  and  benefits  package! 
Qualified  applicants  should  send  resume  with 
salary  history  and  references  to; 

Lou  Barnes,  Employment  Manager 
Savannah  Morning  News 
P.O.  Box  1088,  Savannah,  GA  31401 
Or  E-mail;  lbames@savannahnow.com 


AFFILIATE  SALES  MANAGER 
INTERNATIONAL  MEDIA  CONSORTIUM,  LLC 
IMC  is  seeking  a  knowledgeable  and  moti¬ 
vated  Affiliate  Sales  Manager.  This  position 
requires  a  newspaper  publishing  back¬ 
ground  with  varied  job  experience, 
sales/marketing  background,  thorough 
knowledge  of  the  newspaper  industry,  lead¬ 
ership  qualities,  self-motivation  with  the  abil¬ 
ity  to  work  unsupervised,  good  presentation 
skills  and  a  basic  understanding  of  the 
convergence  of  the  media. 

Please  send  cover  letter,  resume  and  refer¬ 
ences  to; 

IMC,  Attn;  ASM 

P.O.  Box  8402,  Atlanta,  GA  31106 
Or  E-mail  to;  imcian@bellsouth.net 


Seattle;  Growing  community  paper  needs 
exp.  sales  exec.  To  $65,000.  Resume  to; 
tom@seattlepress.com 
(206)547-9660 


ADMINISTRATIVE 


ACADEMIC 


ACADEMIC 


CHAIR,  MISSOURI  SCHOOL  OF  JOURNALISM 


The  Missouri  School  of  Journalism  seeks  an  energetic,  creative  and  thoughtful 
business  journalist  to  occupy  the  first  Missouri  SABEW  Chair  in  Business  and 
Financial  Journalism. 

The  Chair  was  endowed  through  a  joint  fund-raising  campaign  by  the  Society 
of  American  Business  Editors  and  Writers  and  the  School  of  Journalism.  The 
endowment  will  fund  a  salary  supplement  for  the  chair-holder  as  well  as 
teaching,  research  and  outreach  programs  in  business  journalism. 

At  least  five  years  of  journalism  experience  required,  with  at  least  three  years 
of  specialization  in  business,  finance  or  technology.  Master’s  degree  preferred 
but  not  required. 

Working  with  colleagues  in  industry  and  the  academy,  the  holder  of  the 
SABEW  Chair  will; 

•  Administer  the  business  journalism  contest  sanctioned  by  the  Society  of 
American  Business  Editors  and  Writers 

•  Oversee  the  regularly  published  print  and  online  publications  of  the  Society 
of  American  Business  Editors  and  Writers  in  accordance  with  policies  estab¬ 
lished  by  its  Board  of  Governors. 

•  Conduct  mid-career  conferences  for  business  journalists,  including  ones  on 
the  coverage  of  specialized  areas,  including,  but  not  limited  to,  personal 
finance,  technology,  and  small  business. 

•  Serve  as  an  ex-officio  member  of  the  board  of  governors  of  the  Society  of 
American  Business  Editors  and  Writers  and  as  an  advisor  to  the  organization 
and  its  executive  director  as  part  of  the  chair's  commitment  to  insure  the 
viability  and  stability  of  the  organization. 

•  Attend  regional  and  national  meetings  of  the  Society  of  American  Business 
Editors  and  Writers. 

•  Attend  the  conferences  and  meetings  of  other  journalistic  organizations  and 
serve  as  a  spokesperson  on  issues  in  business  journalism. 

•  Recruit  minority  journalists  into  business  reporting. 

•  Lead  development  of  a  master’s  degree  emphasis  in  business  journalism 
that  combines  journalism  courses  with  course  offerings  in  the  University  of 
Missouri  College  of  Business. 

He  or  she  will  be  one  of  seven  new  chairs  at  the  School.  The  others  are  the  Max¬ 
ine  Wilson  Gregory  Chair  in  Journalism  Research,  the  Houston  Harte  Chair  in 
Newspaper  Journalism,  the  Lee  Hills  Chair  in  Free-Press  Studies,  the  Curtis  B. 
Hurley  (jhair  in  Public  Affairs  Journalism,  the  Knight  Chair  in  Journalism  and 
the  Missouri  Newspaper  Management  Chair. 

The  successful  candidate  will  join  a  school  with  a  rich  tradition  of  innovation. 
The  Missouri  School  of  Journalism,  founded  in  1908,  was  the  world's  first.  It 
was  also  the  first  to  offer  master's  and  doctoral  degrees  in  the  field.  It  has  resi¬ 
dential  programs  in  Washington  and  London. 

Its  teaching  and  research  laboratories  include  the  Columbia  Missourian,  a  daily  ’ 
community  newspaper;  the  Digital  Missourian,  operating  since  1992;  IPI  i 
Report,  the  International  Journalism  Magazine;  KBIA  radio,  a  public  radio  sta-  I 
tion;  KOMU-TV,  an  NCB  affiliate;  and  Missouri  Life,  a  bimonthly  regional  ! 
magazine.  | 

Our  research  arm  is  the  Center  for  Advanced  Social  Research,  whose  clients  j 
for  survey,  content  evaluation  and  marketing  research  include  media  com¬ 
panies,  governmental  agencies,  and  major  foundations. 

Salary  will  be  highly  competitive.  It  is  anticipated  that  the  appointment  will  be 
at  the  level  of  full  professor,  professional  practice.  Nominations  or  letters  of 
interest  should  be  sent  to: 


PUBLISHER 


Dean  Mills,  Dean,  Missouri  School  of  Journalism 
University  of  Missouri-Columbia 


NJ  weekly  newspaper  group  is  looking  for  a  publisher  to  head 
up  its  operations.  We  are  27  publications  with  weekly  circulation  of 
3^,000  plus.  We  are  seeking  candidates  with  strong  experience  in 
weekly  publishing  and  a  record  of  success. 

Please  send  your  resume  to:  Penn-Jersey 
Advance,  Office  6717, 44  Veterans  Memorial 
Drive,  PO  Box  699,  Somerville,  N]  08876. 


102  Neff  Hall,  Columbia,  MO  65211-1200 

Consideration  of  application  will  begin  February  1  and  continue  until  the  posi¬ 
tion  is  filled.  Equal  Opportunity  and  Affirmative  Action  Employer.  To  request 
ADA  accommodations,  contact  our  AD/^coordinator  at:(573)884-7278 
E-mail:  adawww(a)showme. missouri.edu) 


CLASSIFIED  ADVERTISERS 


Your  communit)  link  to  the  newspaper  industry  every  week  since 


1884! 


If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- WWW. editorandpublisher.com - 


www.editorandpublisher.com 


MARCH  19,  2001  EDITOR «t  PUBLISHER  CLASSIFIEDS  C3 


Phone:  1-888-825-9149  ~  CLASSIFIED  ADVEDTISIND  ^  Faa: :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


•HELP  WANTED- 


ADVERTISING 


CLASSIFIED  ADVERTISING  DIRECTOR 
The  East  Valley  Tribune,  a  100,000+  circu- 
labon  daily  and  its  array  of  weekly  and  niche 
publications,  is  seeking  a  dynamic  and 
skilled  Classified  Advertising  Director.  In 
this  role,  you  will  be  responsible  for  meeting 
the  overall  classified  and  legal  advertising 
revenue  goals,  as  well  as  overall  man¬ 
agement  of  approximately  40  employees. 
The  successful  candidate  will  have  strong 
organizational  skills  with  advertising  sales 
experience,  a  proven  track  record  meeting 
revenue  goals  and  excellent  communica¬ 
tion,  leadership  and  negotiating  skills.  In  ad¬ 
dition,  we  are  looking  for  a  candidate  that 
will  diversify  the  current  classified  base  of 
business  into  additional  categories  that  will 
truly  reflect  the  marketplace.  Requires  a 
Bachelor's  degree  in  advertising,  marketing 
or  related  field;  5  years  advertising  experi¬ 
ence  with  3  years  in  management.  Located 
in  the  sunny  Phoenix  metro  area,  the  East 
Valley  Tribune  is  a  proud  subsidiary  of  Free¬ 
dom  Communications,  Inc.,  the  14th  largest 
newspaper  company  in  the  U.S.  with  a 
combined  daily  circulation  of  over  one  mil¬ 
lion  subscribers.  We  offer  a  competitive  sal¬ 
ary  and  excellent  benefits. Send  your 
resume  and  cover  letter  with  salary  history 
to:  Kathy  Thorne,  The  Tribune,  120  W.  1st 
Avenue,  Mesa,  AZ  85210. 

Or  Fax  to  (480)  897-640 
E-mail:  kthorne@aztrib.com 


ADVERTISING  DIRECTOR 
Aiken  (SC)  Standard.  Duties  include  15,000 
daily,  3,000  weekly  and  advertising  sales  in 
monthly  large  corporation  newspaper.  Send 
letter  with  salary  requirements  and  resume 
to  Scott  Hunter,  publisher,  Aiken  Standard, 
P.O.  Box  456,  Aiken,  SC  29802. 


ADVERTISING 


ADVERTISING 


CLASSIFIED  SALES  MANAGER 
The  Hartford  Courant,  a  Tribune  Company 
newspaper  located  in  Hartford,  CT,  is  seek¬ 
ing  an  Automotive  Sales  Manager  to  handle 
the  over-all  development  of  automotive  rev¬ 
enue  through  strategic  planning,  sales  staff 
development  and  client  relationships.  Cus¬ 
tomer  focus  is  critical;  applicant  should  like 
to  be  in  the  field  interacting  with  the  sales 
team  and  advertisers.  REQUIREMENTS: 

•  2+  years  of  advertising  sales  manage¬ 
ment  and  5+  years  advertising  sales  ex¬ 
perience 

•  Proven  sales  record  and  strong  basic 
sales  process/negotiation  skills 

•  Ability  to  plan  budgets,  advertising  plans 
and  client/team  strategy 

•  Experience  in  sales  management  thorough 
understanding  of  marketing  data 
as  it  applies  to  multimedia  sales 

•  Excellent  leadership,  motivator  and 
communication  skills 

•  Knowledge  of  other  media  and  how  to 
sell  against  them 

•  College  degree  in  related  field 

We  offer  a  competitive  salary,  a  compre¬ 
hensive  benefits  package,  401(k),  opportu¬ 
nity  for  advancement  and  free  parking. 
Please  send  resume  to  our  processing  cen¬ 
ter  referencing  the  source  code 
HC/EPM/HE7228/JMWto: 

Tribune  Company 
C/0  Resume  Processing 
P.O.  Box  549233 
Waltham,  MA  02453 
Fax:  (781)663-8534 
E-mail:  courant@hiresystems.com 
Subject  line:  HC/EPM/HE7228/JMW 
The  Hartford  Courant  is  an 
Equal  Opportunity  Employer 
Committed  to  Workforce  Diversity 


ADVTiRTISING 


ADVERTISING  DIRECTOR 

The  Columbian  in  Vancouver,  Washington  is  in  search  of  an  experienced 
community-minded  professional  to  lead  itis  talented  advertising  division. 
The  100-employees  in  the  ad  division  are  team  oriented,  experienced  and 
need  a  progressive  leader  to  build  revenue,  market  share,  and  customer 
satisfaction. 

We  are  one  of  the  fastest  growing  communities  in  the  state.  On  the  Colum¬ 
bia  River  across  from  Portland,  Oregon,  we  have  all  the  benefits  of  a  met¬ 
ropolitan  market,  while  retaining  the  smaller  city  quality  of  life.  The  Pacific 
coast  and  Mt  Hood  are  within  100  miles. 

We  are  an  independent  and  family-owned,  53,000  daily  and  63,000  Suday, 
proud  of  our  culture  and  our  company,  and  our  accomplishments  in  the  art 
and  science  of  quality  newspapering. 

If  you  are  looking  for  an  opportunity  to  be  part  of  a  top  management  team 
in  a  non-  chain,  entrepreneurial  people-oriented  setting  and  are  experi¬ 
enced,  energetic,  fun  to  be  around,  and  have  a  passion  for  the  newspaper 
business,  then  you  may  be  right  for  this  job. 

Send  your  resume  along  with  a  cover  letter  and  salary  history  to: 
Scctt  Campbell, Publisher 
The  Columbian 

PO  Box  180, Vancouver,  Washington  98666 

The  Columbian 


Southern  Washington ’s Largest  Daily  Newspaper 


ADVERTISING 


RECRUITMENT  ADVERTISING  MANAGER 
MIAMI,  FLORIDA 

The  Miami  Herald  and  El  Nuevo  Herald  seek 
an  experienced,  career-minded,  for¬ 
ward-thinking,  risk-taking  sales  manager 
with  documented  success. 

Our  ideal  candidate  will  be  a  proven  sales 
leader  and  coach  with  3-5  years  recruitment 
advertising  management  experience. 
Strong  analytical  skills,  strategic  deci¬ 
sion-making  abilities,  and  knowledge  of 
technology  and  Internet  sales  required. 
Must  have  thorough  understanding  of  both 
telephone  and  outside  sales. 

Develop  key  strategies  to  grow  revenue. 
Train,  motivate  and  develop  staff.  Work 
closely  with  the  Classified  Manager,  Classi¬ 
fied  Director  and  Vice  President,  developing 
Recruitment  Advertising  offerings  for  the  fu¬ 
ture.  Competitive  compensation  package 
and  excellent  benefits.  Enjoy  the  many 
pleasures  that  South  Florida  offers  residents 
of  our  dynamic  community. 

Send  resume  and  cover  letter  to: 
ahernandez@herald.com 
PLEASE  refer  to  job  EP-JS 
Fax  to  (305)  995-8021 


ADVERTISING  SALES  MANAGER 
Incredible  adventure  for  entrepreneurs  and 
sales  sharks  looking  for  fantastic  career  op¬ 
portunity.  Bigfoot  Media,  publisher  of  the 
Berkeley  Daily  Planet  &  San  Mateo  Daily 
Journal,  is  looking  for  high-energy  Sales 
Managers  to  build  and  lead  teams  at  small, 
start-up  California  daily  newspapers.  Abso¬ 
lutely  must  love  sales-looking  for  aggressive 
up  and  comers!  Competitive  compensation 
+  stock  options  for  aggressive  leaders.  Not 
for  the  faint-hearted:  strong,  entrepreneurial 
work  ethic  required! 

E-mail  cover  letter,  resume,  salary  history: 
hr@berkeleydailyplanet.net 
Or  Fax:  (510)841-5695 


ADVERTISING 


ADVERTISING 


REAL  ESTATE  SALES  MANAGER 
Work  in  beautiful  Austin,  Texas  leading  the 
sales  and  support  staff  of  the  Outside  Sales 
and  Order  Entry  division  of  the  Austin  Amer- 
ican-Statesman  classified  advertising  de¬ 
partment.  Forecast,  report  and  prepare 
categorical  portions  of  month-end  reports  & 
annual  budget.  Maintain  effective  communi¬ 
cations  with  advertisers  and  attend  associa¬ 
tion  meetings.  Requires  5  years  of 
newspaper  classified  management  experi¬ 
ence. 

Please  apply  to  Austin  American-Statesman, 
Human  Resources  Department,  305  S  Con¬ 
gress  Avenue,  Austin,  TX  78704. 

Call  (512)445-3709 
or  Fax  (512)  445-3883 
or  E-mail  aa-sjobs@statesman.com 
www.statesmanclassifieds.com 
EOE  Pre-employment  Drug  Test  Required 


SALES  MANAGERS 

Looking  for  fast  track  career  advancement 
to  Publisher?  Community  Media  Group  has 
openings  in  Indiana  and  Illinois.  Fax  resume 
including  a  history  of  your  sales  successes 
along  with  earnings  history  to: 

(618)  932-3848 


ADVERTISING  MANAGER  with  minimum  two 
years  sales  experience  needed  for  Ohio 
daily  in  small  town.  Excellent  salary,  large 
commissions,  best  fringe  benefits.  Opportu¬ 
nity  for  advancement  within  larger  company 
for  person  with  passion  for  selling  who 
wants  to  get  to  the  top.  Send  resume,  letter 
about  yourself  to: 

Box  2030,  Editor  &  Publisher 
770  Broadway 
7th  FI,  NY,  NY  10003 


ADVERTISING 


Easton  Publishing  Ccanpany,  a  division  of  Advance  Publicatkms,  is 
seeking  a  classified  executive  to  build  and  develop  a  professional  inside 
sales  department  This  department  is  responsible  for  several  daily 
newspqiers  and  over  30  paid  and  free  weekly  newspapers,  and  reports 
to  the  publisher. 

If  ycHi  excel  at  planning,  pricing,  packaging  and  promotion,  we  want 
to  talk  to  you.  If  you  enjoy  working  in  competitive  markets  and  seek  to 
develop  new  revenue  opportunities,  this  could  be  the  position  for  you. 

Excellent  communication  and  oiganizational  skills  will  be  required 
for  this  position.  The  executive  chosen  for  this  position  will  be  charged 
with  building  an  effective  and  successful  inside  sales  environment  for 
(xir  employees  and  customers. 

Send  resume  to  Martin  K.  Till,  CEO,  Ea.ston  Publishing  Co.,  PO  Box 
391,  Easton,  PA  18044-0391  ore-mail  to  mtill@express-times.com. 


Editor  &  Publisher  is  the  only  independent  weekly  NEWS  magazine 
covering  the  newspaper  industry. 
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-HELP  WANTED- 


CIRCULATION 


CIRCULATION  MANAGER 
The  Daily  Star,  Hammond  Louisiana  has  an 
immediate  opening  for  Circulation  Manager. 
This  individual  will  manage  the  circulation 
department  of  this  12,500  Monday  through 
Friday  afternoon  and  14,000  Sunday  morn¬ 
ing  newspaper.  This  position  requires  expe¬ 
rience  in  all  aspects  of  circulation 
management.  We  are  looking  for  a  strong 
leader  with  a  proven  track  record  in  market¬ 
ing  and  growing  circulation. 

Located  in  beautiful  Southeastern  Louisian- 
a,  this  100,000  plus  population  market 
offers  an  excellent  quality  of  life  and  is 
home  to  Southeastern  Louisiana  University, 
a  progressive  15,000  student  university. 
As  part  of  Paxton  Media  Group  you  will  be 
joining  a  winning  team  with  a  commitment 
to  publishing  outstanding  newspapers.  Ex¬ 
cellent  salary,  benefits  and  growth  potential. 
Please  send  your  resume  to; 

Bob  Morris,  Publisher 
The  Daily  Star 

725  South  Morrison  Boulevard 
Hammond,  LA  70403 

The  Daily  Star  is  an 
Equal  Opportunity  Employer 


CIRCULATION  DIRECTOR 
The  New  Jersey  Herald,  a  suburban-rural 
six-day  24,000  daily  in  northwest  New  Jer¬ 
sey,  needs  professional  Circulation  Director 
to  lead  department  of  24  working  to  main¬ 
tain  and  build  circulation. 

Must  be  sales-oriented  to  innovate  with  de- 
partmentis  creative  sales  team  in  highly 
competitive  area.  Need  background  of 
solid  operational  experience  to  lead  im¬ 
provement  in  hard-working  distribution 
force.  Good  communications  skills  a  must. 
As  department  head,  would  be  part  of 
newspaperis  strategic  management  team. 
Excellent  starting  salary,  plus  benefits 
package  and  growth  potential. 

Please  send  resume  with  references  and 
salary  requirements  to: 

Kent  Roeder,  General  Manager 
The  New  Jersey  Herald 
2  Spring  Street,  Newton,  NJ  07860 

E-mail:  kroeder@njherald.com 


CIRCULATION  DIRECTOR 
SAVANNAH,  GEORGIA 

Named  by  the  Georgia  Press  Association 
as  Georgiais  Best  Newspaper,  the  Savannah 
Morning  News  (61,803  daily  and 
76,253  Sunday)  has  an  immediate  opening 
for  a  circulation  director.  A  7-day  morning 
newspaper,  the  Savannah  Morning  News  al¬ 
so  publishes  a  group  of  weekly  and  monthly 
products.  The  ideal  candidate  should  have 
a  proven  track  record  of  growing  circulation, 
providing  excellent  customer  service, 
building  effective  market  strategies  and  de¬ 
veloping  circulation  team  members.  This  is 
a  great  opportunity  for  a  qualified  candidate 
to  join  an  aggressive  newspaper  and  to  live 
and  work  in  coastal  Georgia.  We  offer  a 
comprehensive  benefits  package.  Please 
forward  a  detailed  resume,  including  salary 
requirements  and  availability  to: 

Lou  Barnes,  Savannah  Morning  News 
P.O.  Box  1088,  Savannah,  GA  31402 
E-mail  to:  lbarnes@savannahnow.com 
www.editordndpublisher.com 


EDITORIAL 


AWARD-WINNING  35,000<irculation  daily 
seeks  reporters  for  expanding  news  staff. 
Experience  at  a  weekly  or  smaller  daily  is 
preferable.  We’re  located  in  a  region  near 
Vermont,  Saratoga  Springs  and  the  Adiron¬ 
dack  Mountains  that  is  rich  in  cultural  and 
recreational  activities. 

Send  resume,  clips  to: 

Bob  Condon,  City  Editor 
The  Post-Star 

P.O.  Box  2157,  Glens  Falls,  NY  12801 
Or  E-mail  resume  to  condon^oststar.com 


LOOKING  FOR  THAT 
EXCELLENT  CAREER  MOVE? 

The  Ogden  Newspapers  has  openings  at  a 
few  of  our  36  daily  newspapers.  We  have 
current  openings  in  Circulation,  Editorial, 
Advertising,  Production  and  more.  Check 
out  our  Career  Opportunity  page  at: 
www.ogdennews.com/opportunities 


SPORTS  COPY  EDITORS  for  a  desk  commit¬ 
ted  to  producing  a  top-notch  sports  section 
at  a  46,000  daily  newspaper  in  northeastern 
New  Jersey,  just  25  minutes  from  Times 
Square.  We’re  looking  for  Quark-sawy  edi¬ 
tors  with  an  eye  tor  design,  a  wordsmith’s 
touch  with  copy  and  a  record  of  meeting 
tough  deadlines.  Minimum  1-2  years’  daily 
experience.  Competitive  salaries,  excellent 
benefits.  Send  your  resume,  references, 
salary  history  and  work  samples  to  Kathie 
Adams,  assistant  managing  editor.  Herald 
News,  One  Garret  Mountain  Plaza,  CN  473, 
West  Paterson,  NJ  07424D473. 

E-mail:  adamsk@northjersey.com 


ASSISTANT  NEWS  EDITOR  to  help  lead 
desk  that  is  productive  mix  of  seasoned 
veterans  and  young  guns  committed  to  pro¬ 
ducing  a  top-notch,  46,000  newspaper  in 
northeastern  New  Jersey,  just  25  minutes 
from  Times  Square.  Minimum  2-3  years  dai¬ 
ly  newspaper  experience.  Knowledge  of 
QuarkXPress  a  plus;  creativity,  commitment 
and  mastery  of  the  language  matter  more. 
Competitive  salaries,  excellent  benefits. 
Send  your  resume,  references,  salary  histo¬ 
ry  and  work  samples  to  Kathie  Adams,  as¬ 
sistant  managing  editor.  Herald  News,  One 
Garret  Mountain  Plaza,  CN  473,  West  Pat¬ 
erson,  NJ  07424D473. 

E-mail;  adamsk@northjersey.com 


FULL-TIME  REPORTER 
Idaho’s  most  dynamic  daily  needs  a  versa¬ 
tile,  energetic  reporter  willing  leave  the  of¬ 
fice,  chase  leads  and  produce  top-notch 
work.  The  award-winning  Idaho  State  Jour¬ 
nal  is  a  great  place  to  continue  a  burgeoning 
career  a  applicants  from  weeklies 
and  small  dailies  and  recent  grads  are  en¬ 
couraged  to  apply.  Hiking,  biking,  fishing, 
hunting,  camping  and  skiing  all  start  out  our 
back  door.  Send  resume  and  clips  to;  Chris 
Hunt,  City  Editor,  Idaho  State  Journal,  P.O. 
Box  431,  Pocatello,  ID,  83204;  or  email  to 
chunt@iournalnet.com. 

SECTION  EDITOR 

Legal  newspaper  seeks  editor  for  weekly 
supplement  covering  Philadelphia  suburban 
legal  community.  Ability  to  develop  story 
ideas  and  to  work  with  freelancers  required. 
Minimum  4  years  journalism  experience.  JD 
helpful  but  not  required. 

Send  resume  to  Ms.  Zan  Hale,  1617  JFK 
Blvd,  Suite  1750,  Philadelphia,  F’A  19103. 

Or  E-mail  to;  zanh@palawnet.com 


EDITORIAL 


EDITORIAL 


He'd  rather  pj 
than  Enitth. 


Arsonists  were  torching 

^**^**'  iVew  r/mes  Staff  Writer 

James  Hibberd  obtained 
‘  "yp  the  only  interview  with 

^  one  of  the  anti -growth 

blazes.  When  a  county 
prosecutor  subpoenaed 
Hibberd's  notes  and  tapes,  hoping  to  glean  clues 
to  the  man's  identity,  we  said  no.  A  judge  finally 
quashed  the  subpoena. 

At  New  Times,  we  know  that  a  free  press 
only  starts  with  the  First  Amendment.  Our 
constitutional  franchise  often  must  be  protected 
in  the  courtroom.  We  respect  prosecutors  and 
police  doing  their  jobs.  But  we  insist  that  they 
respect  our  right  to  do  ours. 

With  13  newspapers  and  more  than  a  million 
readers.  New  Times  is  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies.  We  are  always  looking  for  talented 
writers  and  editors  to  join  our  award-winning  staffs. 

NewTimes 

Phoenix  New  Times  •  San  Francisco  Weekly  •  Los  Angeles 
New  Times  •  Dallas  Observer  •  Houston  Press  •  Denver 
Westword  •  Miami  New  Times  •  Broward  New  Times  • 
Cleveland  Scene  •  Kansas  City  Pitch  Weekly  •  St.  Louis 
Riverfront  Times  •  Fort  Worth  Weekly  •  East  Bay  Express 

THE  BETTER  ALTERNATIVE  TO  DAILY  JOURNALISM 


You  can  browse  our  journalism,  and  job  opportunities,  online  at; 

www.newtimes.com 
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EDITORIAL 


HANLEY-WOOD,  LLC,  is  the  leading  busi- 
ness-to-business  information  provider  in  the 
residential  and  commercial  construction  in¬ 
dustry.  We  have  an  immediate  need  for  an 
experienced  EDITOR  to  manage  the  editori¬ 
al  aspects  of  ProSales  Magazine.  Qualified 
candidates  will  possess  5-(-  years  magazine 
editing  experience,  a  Bachelor’s  degree,  a 
broad  knowledge  of  business-to-business 
publications,  and  public  speaking  experi¬ 
ence.  Experience  managing  edit  staff  is  also 
required.  Send  resume  and  cover  letter 
in  confidence  to: 

Dept.  PSEdit/RS,  Hanley-Wood,  LLC 
One  Thomas  Circle,  NW,  Suite  600 
Washington,  DC  20005 
Fax  (202)  785-1974 
E-mail:  job4@hanley-wood.com 
Visit  us  at  wwfw.hanely-wood.com 


REPORTER 

40,000  a.m.  daily  in  Central  Washington  is 
looking  for  a  self-motivated,  resourceful  re¬ 
porter  for  our  Lower  Yakima  Valley  bureau. 
We  need  a  reporter  who  can  identify,  ex¬ 
plore,  understand  and  clearly  explain  issues 
in  diverse  and  changing  communities,  in¬ 
cluding  the  Yakama  Indian  Reservation. 
Two  years  on  a  daily  preferred,  but  appli¬ 
cants  with  strong  weekly  newspaper  experi¬ 
ence  or  recent  grads  with  solid  daily 
internships  may  be  considered. 
Spanish-language  skills  a  plus.  Send  a  let¬ 
ter  of  application,  resume  and  writing  sam¬ 
ples  to  Human  Resources  Department, 
Yakima  Herald-Republic,  P.O.  Box  9668, 
Yakima,  WA  98909.  We  are  a  member  of 
The  Seattle  Times  group  and  an  equal  op¬ 
portunity  employer. 


MANAGING  EDITOR 

The  Independent  Weekly,  an  alternative 
newsweekly  located  in  North  Carolina’s  dy¬ 
namic  Triangle  region  (voted  the  Best  Place 
to  Live  in  the  South  by  Money  magazine),  is 
seeking  a  managing  editor.  The  ME  has  pri¬ 
mary  responsibility  for  news  and  supervises 
the  day-to-day  operation  of  the  editorial  de¬ 
partment.  We’re  looking  tor  fine  writing  and 
editing  skills,  insightful  and  creative  news 
judgment  and  exceptional  management 
skills.  Send  the  usual  documents,  including 
your  five  best  clips,  to: 

Editor  Search,  The  Indeoendent  Weekly 
P.O.  Box  2690,  Durham,  NC  27715 


EDITORIAL 


SPORTS  EDITOR 

The  Enterprise,  a  56,000-circulation  Hearst 
newspaper  in  Southeast  Texas,  invites  com¬ 
munity-minded  candidates  to  wow  us  with 
great  feature  ideas  and  innovative  ap¬ 
proaches  to  sports  coverage  with  staff  of 
six.  Write  managing  editor  Gerry  L.  Dickert 
at:  gdickert@hearstnp.com 


NEWS  EDITOR 

Hernando  Today  seeks  an  experienced 
news  editor  with  copydesk  and  news  soft¬ 
ware  experience,  preferably  in  Baseview. 
Hours  include  nights  and  one  weekend  day 
on  duty.  Seven-day  a  week  newspaper  is 
expanding  in  a  growing  county  north  of 
Tampa.  Send  resume  and  clips  Attention: 

Denise  Roman,  Hernando  Today 
15299  Cortez  Blvd.,  Brooksville,  FL  34613 
Or  call  (352)  544-5295 
Or  E-mail:  droman@hernandotoday.com 
Good  benefits  including  health  and  401(k) 
plans.  EOE 


News  Editor 

The  Anniston  Star,  one  of  the  most  storied 
newspapers  in  the  South,  has  an  opening 
for  news  editor.  We  are  known  for  produc¬ 
ing  a  top-rated  product  and  highly  acclaim¬ 
ed  journalists.  Time  magazine  lists  us 
among  the  best.  So  do  recruiters. 

Our  news  editor  must  be  skilled  in  copy 
editing,  pagination,  design  and  leadership, 
A  talented  desk  and  fun  enterprise  projects 
await.  Send  letter,  clips  to: 

Troy  Turner,  Managing  Editor 
P.O.  Box  189,  Anniston,  AL  36202 


City  Editor 

Growing  24K  southern  Idaho  daily  needs 
experienced  leader,  teacher,  wordsmith  to 
make  our  talented  staff  even  better.  Com¬ 
petitive  pay  and  benefits,  plus  splendid  out¬ 
doors  (skiing,  Whitewater,  fishing,  more). 
Send  resume,  work  samples,  reference  list 
to:  Clark  Walworth,  Managing  Editor,  The 
Times-News,  P.O.  Box  548,  Twin  Falls,  ID 
83303. 

Equal-opportunity,drug-free  workplace 


EDITOR:  South  Nevada  weekly  seeks  Editor. 
Send  clips  and  resume  to: 

Personnel,  P.O.  Box  90430 
Henderson,  NV  89009 


Need  to  hire  the  ideal  person  for  that  tough-to-fill  job?  We  have  the  ideal  way  to  do 
it:  with  an  EMPLOYMENT  AD  in  EDITOR  &  PUBLISHER'S  NEWS 
INDUSTRY  CAREER  GUIDE, a  special  section  inourAPRIL23,2(X)l  issue. 
The  Guide,  devoted  to  advice  news,  and  analyses  concerning  newspapering  as 
a  career,  will  be  filled  with  articles  of  interest  to  the  people  you  want  to  reach: 
The  most  serious  and  best-qualifled  candidates 
for  a  position  at  your  paper. 

All  ads  are  display  ads.  fw  maximum  impact,  and  the  rates  are  surprisingly  affordable. 
The  deadline  is  April  1 1 , 2001 .  so  reserve  your  space  now  by  calling: 

Hazel  Preuss  or  Michele  MacMahon  at  (888)  825-9149 
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EDITORIAL 


SPORTS  WRITER-  Entry-level 
Employees  rate  us  a  top  employer.  Outside 
rates  us  a  topnotch  town.  Our  brightest 
graduate  to  Sports  Illustrated.  The  Post 
Register,  an  employee-owned  daily  near  Yel¬ 
lowstone,  needs  a  sports  writer  to  cover 
prep  beat,  from  box  scores  to  game  stories 
to  features.  Contact  Dean  Miller,  Managing 
Editor  333  Northgate  Mile  , Idaho 

Falls,  ID  83401.  dmiller@idahonews.com 


Assistant  Features  Editor 
The  Tribune,  a  40,000  Knight  Ridder  daily 
is  looking  for  a  creative  editor  with 
top-notch  front-end  editing,  planning  and 
pagination  skills  (Quark)  who  has  news 
sense,  is  pop  culture  savvy  and  has  3 
years  experience  at  a  daily. 

Your  primary  responsibilities  will  be  to  edit 
our  weekly  entertainment  tab,  develop  a 
roster  of  freelancers  and  work  with  features 
writers  developing  stories  and  manage  the 
calendar  sections. 

Competitive  salary,  excellent  benefits.  Send 
cover  letter,  resume,  5  copies  of  a  section 
you  currently  edit  and  5  clips  to: 

Human  Resources 
The  Tribune 

P.O.  Box  112,  San  Luis  Obispo,  CA  93406 
EOE 


ALASKA  BECKONS 

We  are  looking  for  smart,  creative,  energet¬ 
ic  reporters  to  join  the  Anchorage  Daily 
News,  one  of  America’s  best  small-metro 
dailies,  where  you  will  help  us  cover  huge, 
beautiful  and  ever-fascinating  Alaska.  We 
want  resourceful  reporters  able  to  turn 
complicated  issues  or  fast-moving  news  in¬ 
to  interesting,  intelligent  and  accurate  sto¬ 
ries.  We  have  immediate  openings  in 
sports,  metro  and  features.  We  will  consider 
candidates  with  experience  ranging  from 
a  little  to  a  lot,  as  long  as  we  see  smart 
journalism  in  your  clips,  and  the  potential  to 
get  better.  Competitive  salaries.  Excellent 
benefits.  Send  a  cover  letter,  resume  and  a 
dozen  recent  clips  to; 

Anchorage  Daily  News 
P.O.  Box  149001 
Anchorage,  AK  99514-9001 
Or  E-mail;  jobs@adn.com 
The  Daily  News  is  an 
Equal  Opportunity  Employer 
and  welcomes  a  diversity  of  applicants 


ASSISTANT  CITY  EDITOR 
The  Durango  Herald,  a  seven-day  morning 
newspaper  in  spectacular  Southwest  Colo¬ 
rado,  has  an  opening  for  an  assistant  city 
editor.  This  full-time  person  runs  the  local 
news-gathering  operation  at  night  three  or 
four  nights  a  week  and  does  reporting  the 
rest  of  the  time.  Come  work  in  the  Rockies 
for  the  paper  honored  repeatedly  as  Colo¬ 
rado’s  best  small  daily.  Send  a  cover  letter, 
resume  and  work  samples  to: 

David  Staats,  Managing  Editor 
The  Durango  Herald 
P.O.  Drawer  A 
Durango,  CO  81301 

For  more  info:  www.durangoherald.com 


EDITORIAL 


REPORTER 

Aggressive  reporter  with  excellent  writing 
skills  sought  for  daily  newspaper  in  Chicago 
suburbs.  Job  entails  a  variety  of  reporting 
assignments  in  an  extremely  competitive 
market.  Send  resume  and  sample  clips  to: 
Paul  Harth 

Associate  News  Editor 
The  Courier  News 
P.O.  Box  531,  Elgin,  IL  60121 
Employment  contingent  on  drug 
screen  results 


COPY  EDITOR/DESIGNER 
Employee-owned  AM  daily  wants  a  copy  edi¬ 
tor/designer  who  can  think  like  a  reader. 
We  rotate  duties  so  itis  a  great  place  to 
build  your  resume.  Many  of  our  deskers  ha¬ 
ve  gone  on  to  major  dailies.  But  you  might 
just  fall  in  love  with  Idaho  Falls.  Itis 
small-town  friendly  with  no  traffic  jams  and 
a  low  cost  of  living.  In  your  off  hours,  ski, 
fish,  raft  or  take  day  trips  to  Yellowstone, 
Jackson  Hole  or  Sun  Valley.  Mail  resume 
and  references  to:  Beth  Butler,  Post  Regis¬ 
ter,  333  Northgate  Mile,  Idaho  Falls,  ID 
83401. 


CITY  EDITOR  &  COPY  EDITOR 
CITY  EDITOR:  Newspaper  located  in  the 
heart  of  the  Rocky  Mountains  seeks  a 
strong  leader  to  oversee  reporting  staff  of 
six  for  a  daily  paper.  Applicant  needs  to  be 
motivated  with  strong  leadership  and  excel¬ 
lent  grammar  and  AP  style  skills.  Must  have 
a  passion  for  the  news  business. 

COPY  EDITOR:  Seeking  bright,  resourceful 
and  innovative  copy  editor  to  design  pages, 
edit  copy,  write  headlines  as  well  as  other 
news  desk  duties.  Strong  language  skills, 
passion  for  accuracy,  and  knowledge  of 
QuarkXPress  required.  Send  cover,letter  re¬ 
sume  and  work  samples  to: 

Human  Resources  Director 
P.O.  Box  6607 
Avon,  CO  81620 

Please  specify  position  of  interest.  EOE 


ROOM  TO  WRITE 

New  Times,  the  nation’s  largest  and 
fastest-growing  publisher  of  alternative 
newsweeklies,  believes  the  amount  of  time 
it  takes  to  report  and  write  a  story  is  deter¬ 
mined  by  the  story  itself-not  by  inch-count 
limits  or  the  expectations  of  focus  groups. 
We’re  looking  for  experienced  journalists 
who  share  the  same  view.  We  have  immedi¬ 
ate  openings  for  staff  writers  at  our  papers 
in  Cleveland,  Kansas  City,  St.  Louis,  Phoe¬ 
nix,  Miami,  Ft.  Lauderdale  and  our  most  re¬ 
cent  acquisition  in  Ft.  Worth.  Qualified 
candidates  will  have  a  strong  background  in 
news  and  the  ability  to  write  compelling, 
magazine-length  stories  based  on  in-depth 
reporting.  New  Times  offers  competitive 
salaries  and  benefits.  Interested  candidates 
should  send  a  cover  letter,  resume,  clips 
and  three  well-developed  story  ideas  about 
the  city  in  which  they  live  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 

www.editorandpublisher.com 


Phone:1-888-825-9149  ~  CUMIFIEB  I10»E»TISIN6  ~  Fax :  (646)  654-5312 

MGOLDEN@EDITORANDPUBLISHER.COM  •  MMACMAHON@EDITORANDPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-HELP  WANTED- 


-POSITIONS  WANTED- 


EDITORIAL 


SPORTS  “R”  US 

Three  colleges,  seven  high  schools,  five 
youth  leagues,  one  of  the  nation's  premiere 
outdoor  recreation  areas.  If  you  are  looking 
for  the  opportunity  to  hone  your  sports  re¬ 
porting  skills  while  practicing  true  communi¬ 
ty  journalism,  we  may  have  a  seat  for  you 
in  our  daily  newspaper’s  sports  department. 
Applications  being  accepted  for  anticipated 
openings  for  either  sports  editor 
or  sports  writer.  Competitive  salary,  good 
benefits  package.  Experience  in  Kentucky 
or  Tennessee  could  be  a  plus. 

Send  resume  and  clippings  to: 

David  Riley,  Editor 
Kentucky  New  Era 
P.O.  Box  729 
Hopkinsville,  KY  42241 


MANAGING  EDITOR 

Weekly  Jewish  newspaper  seeks  managing 
editor  with  excellent  writing,  editing  man¬ 
agement  skills.  3-5  years’  experience, 
knowledge  of  Jewish  community  required. 
Send  resume,  salary  requirements,  two 
clips  to:  Executive  Editor,  Wisconsin  Jewish 
Chronicle,  1360  N.  Prospect  Ave.,  Milwau¬ 
kee,  Wl  53202. 


MAILROOM 


POST-PRESS 

SUPERVISOR 

Join  Philadelphia’s  largest 
cold  web  printer  and  earn 
$75,000  Annually  plus 
Performance  Bonus 


Bartash  Printing  is  a  7-day,  24  hour  print¬ 
ing  operation  that  seeks  an  experienced 
post-press  supervisor  that  has  the  abili¬ 
ty  to  commit  tight  deadlines,  work  un¬ 
der  pressure  while  providing  excellent 
print  quality.  The  supervisor  has  the 
responsibility  to  manage  a  crew  of  45. 
Ideal  candidate  must  have  experience 
with  the  following  equipment:  Kirk  Rudy 
inserting  equipment,  Muller  Martini  sad¬ 
dle  stitching  equipment  and  Video  Jet 
address  labeling  machines.  Special  con¬ 
sideration  will  be  given  to  candidates 
that  have  knowledge  with  postal  regula¬ 
tions  for  standard  and  periodical  mail¬ 
ings.  This  is  a  pivotal  role  that  requires 
planning,  management  skills  and  the 
ability  to  produce  bottom-line  results  by 
streamlining  the  production  process. 
This  position  offers  a  base  salary  plus  a 
performance  bonus,  complete  benefit 
package  and  relocation  expense. 


Please  fax  or  E-mail  resume  to: 
Fax:  (215)  724-3948 
eyucjs@bartash.com 
Equal  Opportunity  Employer 


"One  of  the  harile.st  thing.s  in  life  is  having 
words  in  your  an  that  yt)u  can't  utter." 

-James  Earl  Jones,  actor,  1993 
www.editorandpublisher.com 


MAILROOM 


PACKAGING  CENTER  MANAGER 
The  Poughkeepsie  (NY)  Journal  is  seeking 
an  experienced  manager  for  our  Packaging 
Center.  The  manager  would  be  responsible 
for  press  and  insert  runs  in  a  heavy  com¬ 
mercial  environment.  The  position  requires 
an  individual  with  strong  leadership  and  ex¬ 
cellent  people  skills,  while  being  able  to 
meet  deadline  goals.  Must  have  strong 
knowledge  of  equipment.  Please  forward  a 
resume  to:  Howard  Lawrence,  Production 
Director,  Poughkeepsie  Journal,  P.O.  Box 
1231,  Poughkeepsie,  NY  12602  or  call 
(845)  4374791.  EOE 


PREPRESS 


IMAGING  SPECIALIST 

The  Lexington  (KY)  Herald-Leader,  a 
120,000  daily  and  160,000  Sunday  circu¬ 
lation  paper  is  looking  for  an  imaging  spe¬ 
cialist.  This  person  will  be  a  member  of  the 
imaging  department,  working  under  the 
guidance  of  the  Imaging  Director  in  the 
scanning  and  prepressing  of  daily  and  ad¬ 
vance  editorial  color  and  B/W  images  for 
output. 

Qualifications  include  a  strong  working 
knowledge  of  Macintosh,  Adobe  Photoshop 
and  APServeNT.  This  position  requires  ex¬ 
cellent  people  skills,  use  of  sound  judgment 
and  decision  making  and  maintaining  a  pro¬ 
ductive  work  flow.  Also  requires  creativity 
and  skill  in  digital  imaging  to  provide  section 
editors  and  designers  with  properly 
prepressed  images  within  deadline  time 
constraints  of  each  section. 

Looking  for  someone  with  at  least  3  years 
prepress  experience.  Please  contact:: 

Sharon  Ruble,  Imaging  Director 
Phone:  (859)  231-1326 
Fax:  (859)  231-9738 
Or  E-mail:  sruble@herald-leader.com 


PUBLIC  RELATIONS 


ASSISTANT  DIRECTOR  OF 
PUBLIC  INFORMATION 

The  Population  Institute,  a  non-profit,  advo¬ 
cacy  organization  based  in  Washington,  DC 
seeks  a  media  professional  with  a  minimum 
of  4  years  experience  to  join  its  full  time 
staff.  Salary  commensurate  with  experi¬ 
ence.  Excellent  benefits  package.  Respon¬ 
sibilities:  Pursuit  of  media  placements  of 
critical  population  related  stories,  newspa¬ 
per  editing  and  writing,  write  press  releases 
and  work  with  an  established  network  of 
journalists.  Requirements:  Excellent 
written  and  inter-personal  communication 
skills,  experience  producing  newspapers 
and  other  publications,  familiarity  with 
desktop  publishing  software  such  as 
QuarkXPress.  To  apply,  send  cover  letter 
and  resume  to:  Werner  Fornos,  President, 
The  Population  Institute,  107  Second 
Street,  NE,  Washington,  DC  2002. 

NO  PHONE  CALLS.  PLEASE 


CUSSIFIED  ADVERTISERS; 


If  YOU  don’t  SEE  A 


CATEGORY  TH.A]’  FITS  YOl  K  .NEEDS, 


PLEASE  CALL  US  AT 


ADMINISTRA'nON 


Publisher/Advertising  Director  seeks  to  re¬ 
locate.  15  plus  years  of  successful  man¬ 
agement  with  small  and  mid-sized  dailies, 
both  public  and  private.  Excellent  record  of 
accomplishment  and  references.  Prefer  to 
be  within  500  miles  of  Kansas  City.  Call 
Stan  Wilson  (316)  2254677  or  email  to: 
swils@globenetworks.com 


ADVER’nSING 


AD  DIRECTOR  seeks  new  opportunity  to 
grow  revenue  with  daily  newspaper.  20 
years  successful  experience.  MBA,  Knight 
Bidder  and  Gannett  trained.  Excellent  lead¬ 
ership  skills.  E-mail  to: 

NewspaperAdvDir@aol.com 


EDITORIAL 


EDITORIAL  CARTOONIST 
Experienced,  award-winning  editorial 
cartoonist/illustrator  seeking  new  opportu¬ 
nities.  Review  portfolio  and  contact  at: 
www.davegranlund.com 

EXPERIENCED  MUSIC/FEATURES  WRITER 
seeking  freelance  work  for  a  national  news¬ 
paper/magazine.  Also  looking  to  reestablish 
a  weekly  music  column  in  the  tri-state 
area,  which  includes  a  short  national  and  or 
local  interview,  ticket  announcements,  local 
happenings  and  national  tidbits.  Contact: 
ccooney07@aol.com 

LOOKING  FOR  GREAT  JOB 
AS  A  REPORTER 
WWW.  resume. jupiterx  com 


EDITORIAL 


LONDON-BASED  freelance  journalist  availa¬ 
ble  to  cover  UK,  Ireland.  Specialist  topics 
including  business. 

Kia@douglasstreet.co.uk 


EXPERIENCED  FINANCIAL  WRITER 
Will  provide  captivating,  creative  copy 
Reply:  gemelli7@juno.com 


CREATIVE  DESIGNER/EDITORIAL  ARTIST 
Seeking  full  time  opportunity.  Review  port¬ 
folio  samples  and  resume  at: 

www.doodlefish.com 
E-mail:  grantw@mindspring.com 


MAILROOM 


MAILROOM  MANAGER:  25  years  of  experi¬ 
ence  in  all  aspects  of  Production  &  Equip¬ 
ment  needs.  If  you  want  a  hands  on 
Manager  and  still  be  able  to  meet  produc¬ 
tion  schedules,  please  call: 

Steve  (334)  621-7292 


PRESSROOM 


PRESSROOM  MANAGER  seeks  new  chaF 
lenges  with  a  daily  or  weekly  newspaper. 
Excellent  qualifications,  education  and  ex¬ 
perience.  Rease  E-mail  me  at: 

DF9190@aol.com 


EDITOR  &  PUBLISHER 
CLASSIFIED  RATES 


HELP  WANTED 

Line  rates:  $12.75  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads; 

$139.00  per  column  inch,  per  week,  one-inch  minimum,  half-inch  increments 

EQUIPMENT  &  SUPPLIES,  INDUSTRY  SERVICES 
ANNOUNCEMENTS,  FEATURES  AVAILABLE 

line  rates;  1 1 .70  per  line,  per  week,  three  line  minimum 

Black  and  white  display  ads: 


ALL  CATAGORIES 


Red  display  ads:  $59.00  per  week  in  addition  to  black  and  white  display 
rates.  Frequency  discounts:  For  both  line  and  display  ads,  run  two  or  more 
weeks  and  enjoy  big  discounts.  Blind  boxes;  $25.00  per  insertion;  counts  as 
one  line  of  copy.  The  identity  of  box  holders  cannot  be  revealed.  Readers 
are  advised  not  to  send  samples  w  hen  reply  ing  to  blind  box  ads;  we  are  not 
responsible  for  the  recovery  of  samples. 

DEADLINE:  Tuesday  prior  to  monday  issue  date 

MARCH  19,  2001  EDITOR  &  PUBLISHER  CLASSIFIEDS  C7 


Culture  1 


March  19,  2001 


Culture  Trends 


MTO 

BUZZWORTHY 

Buzzworthy  songs  are  usually 
by  new,  up-and-coming  artists 
who  MTV  believes  have  special 

The  HoUywoodReporter’s 

For  weekend  ending  March  12, 2001 

This  Last  3-Day 

Week  Week  Picture  Weekend  Gross 

1  1  The  Mexican  12,244,750 

Box  Office 

1 

1 

1 

1 

Days  In  Total 

Release  Gross  Sales 

10  38,394,913 

2 

New 

15  Minutes 

10,523,154 

3 

10,523,154 

potential.  Of  the  videos  desig- 

3 

3 

See  Spot  Run 

6,612,720 

10 

17,979,088 

nated  as  Buzzworthy,  the  vast 
majority  have  been  certified 
gold  or  platinum. 

4 

2 

Hannibal 

5,847,287 

31 

151,462,923 

5 

4 

Down  to  Earth 

5,587,061 

24 

51,090,387 

6 

5 

Crouching  Tiger,  Hidden  Dragon 

4,256,899 

94 

94,512,927 

Week  of  3/12/01 

7 

New 

Get  Over  It 

4,134,977 

3 

4,134,977 

Artist/Group:  At  the  drive  in 

Song/ Video:  "One  Armed  Scissor" 
Album:  Relationship  of  Command 

8 

6 

Traffic 

3,938,085 

75 

97,543,805 

9 

7 

Chocolat 

3,843,988 

87 

51,027,559 

10 

8 

Recess:  School’s  Out 

2,308,781 

24 

30,600,367 

The  buzz  continues  to  grow  for 
this  solid  band  from  El  Paso. 

With  the  state  of  the  music  scene 

11 

13 

0  Brother,  Where  Art  Thou? 

1,705,723 

80 

33,103,683 

12 

12 

Cast  Away 

1,554,438 

80 

225,901,006 

13 

11 

The  Wedding  Planner 

1,407,134 

45 

57,254,767 

today,  these  guys  sound  even  more 

14 

9 

3,000  Miles  to  Graceland 

1,225,337 

17 

14,547,063 

powerful  and  vital  -  think  the  old 

15 

10 

Sweet  November 

1,221,319 

24 

23,367,580 

school  garage  punk  of  MC5  com¬ 
ing  together  with  the  urgency  of 
Faith  No  More,  Jane’s  Addiction 
and  Rage  Against  the  Machine  at 

16 

14 

Save  the  Last  Dance 

1,075,866 

59 

86,025,145 

17 

18 

Pollock 

767,009 

87 

2,747,673 

18 

16 

Carman:  The  Champion 

429,315 

10 

1,307,425 

their  height  and  you’ll  have  some 

19 

19 

Finding  Forrester 

400,574 

83 

50,590,601 

idea... 

20 

20 

What  Women  Want 

373,209 

87 

180,186,830 

1 

Artist/Group:  Black  Eyed  Peas  j 

Song/Video:  "Request  Line" 

Album:  Bridging  the  Gap 

21 

21 

Snatch 

358,037 

96 

30,093,107 

22 

22 

Miss  Congeniality 

354,582 

80 

104,404,297 

23 

17 

Saving  Silverman 

332,852 

31 

18,968,154 

24 

15 

Monkeybone 

328,940 

17 

4,942,155 

Another  example  of  hip-hop 

25 

28 

You  Can  Count  on  Me 

270,720 

122 

7,712,514 

returning  to  good-time,  James 
Brown-style  grooves  -  leaving 
the  gangsta  themes  behind. 

Their  follow-up  record  to  1998’s 

26 

23 

Thirteen  Days 

264,312 

77 

34,036,916 

27 

30 

In  the  Mood  for  Love 

259,800 

38 

1,649,029 

28 

25 

Before  Night  Falls 

254,969 

80 

3,149,756 

Behind  the  Front,  B.E.P  enlists 

29 

New 

Blow  Dry 

240,166 

5 

293,680 

the  likes  of  Macy  Gray,  Wyclef 
and  De  La  Soul  for  support... 

30 

28 

102  Dalmations 

233,654 

110 

66,109,921 

©2001  MTV 

©2001  The  Hollywood  Reporter 
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Order  Your  Editions  Now! 


You'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
International  Year  Book,  the  encyclopedia  of  the  newpoper  industry.  Part  1  provides  the  most 
up-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicated  services... 
equipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publicatians. 
And  Part  3  is  a  phone  directory  of  all  the  major  players  in  bath  daily  and  non-daily  papers. 

Want  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
Editor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
including  cost  of  living,  crime  and  quality  of  life  indices...groduation  levels...housing  and  rental  rates... 
relocation  information...exclusive  economic  and  demographic  projections  and  much  more! 


ALL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
or  for  information  on  our  CD-ROMs,  call  1-888-612-7095.  , 

Recycled  Paper 


EDITORe’ 

YBDI0301 

PUBLISHER 

LHLL'fiVilOs'Ml 

JYES!  Please  rush  my  order  for  the  lirtentathnal  Year  Book  in  the  format  and  version  I  hove  chosen. 


Name. 
Title _ 


Company _ 

Address - 

Ofy _ 

QTY: 

(  )  3-Volume  Set:  $200  eoch 

(  )  Volumes  1  &  3:  $1 50  lor  both 

(  )  Volume  I  only:  $125  each 

(  )  Volume  2  only:  $109  each 

(  )  Volume  3  only:  $50  eoch 

(  )  CD-ROM  version  of  the 

International  Year  Book:  $895 
(Purchose  includes  Vols.1  &  3  of 
the  printed  edition) 

ForCD-ROM  information,  coll 
1-800-336-4380  ext.  1. 


State  . 


.Zip. 


J  Check  Amount  Enclosed  $ _ 

(Poyoble  to  E£tor  A  PeUislHr  Year  Book  m  US  doHors  only. 

U.i  and  Conodo  shipping  ond  hondling  odd  $12;  foreign  odd  $4S) 


Chorgemy:  JVISA  LIMC 

Account  # _ 

Signature _ 

Phone  # _ 

Fox# _ 


JAMEX 

_ Exp.  Dote. 


Poymenl  mtiU  Kcompony  dl  orde^.  CA,  DC,  FL  GA,  II,  MA,  MO,  NJ.  NV, 
OH  ond  n  residents,  pleose  odd  oppropriote  sons  tox.  Conodo  residents, 
pleose  odd  GST.  No  shipping  to  P.O.  ooxes.  AH  CD  ROM  soles  ore  linol. 


Your  Business  (Check  one  category  only). 

1.  □  Newspaper 

17.:j  Publishing  other 

2.  □  Newspaper 

than  Newspaper 

Equip.  Mfr. 

18.  J  Real  Estate 

3.  □  Syndicate/ 

20.  □  Food:  Rest./ 

Newsservice 

Whisle 

4.  □  Ad  Agency 

21.  J  Insurance 

S.  J  Public  Relations 

22.3  Media 

firm 

23. -i  Non-profit 

6.  □  Legal  firm 

24.  □  Recruiter/ 

7.  LJ  Government 

Empl.  Agency 

8.  □  Mfr.  -  General 

25.  □  Mktg./Research 

9.  □  Mfr.  -  Auto 

26.  □  Utility 

&  Truck 

27.  □  Entertainment 

10.^  Mfr.  -  Food 

28.^  Book  Dist. 

!!.□  Service  Industry 

29.  □  Fronchise 

12.  J  University/ 

30.3  Schoof/Univ. 

Public  Library 

31.^  Supermorket 

I3.^  Finonclol 

32.  □  Drug  Store 

14.^  Retail 

33.  □  Hospital 

IS.^  Public 

34.  □  Graphic  Arts/ 

Transportation 

Printing 

U.'J  Individual 

19.^  Other: 

EDlTORe/ 

PUBLISHER 

MGDI0301 

JYES!  Please  rush  my  order  for  the  Editor  i  PuMsher  Market  Guide 
in  the  formot  1  hove  chosen. 

Nome 

Your  Business 
(Check  gge  category  only). 

1.  J  Newspaper 

2.  J  Newspaper  Equip.  Mfr. 

3.  J  Syndkote/News  Service 

4.  □  Ad  Agency 

5.  □  Puidk  Relations  firm 

6.  □  Legol  firm 

7.  J  Government 

City 

Stnte  Zip 

8.  J  Mfr.  -  General 

QTY: 

(  )  Market  Guide 

at  $145  each 

(  )  CD-ROM  version  of 
the  Market  Guide 
at  $495  each. 

□  Check  Amount  Enclosed  $ 

(Payable  to  fdiffor  A  PubBshor  Market  Gwrfe  in  US  doNors  only. 

U.S.  ond  Conodo  shipping  ond  handling  odd  $12;  foreign  odd  $45) 

Chorgemy:  JVISA  LlMC  JAMEX 

Account  #  Exp.  Dote 

Signature 

Phoned* 

Fox# 

Poyment  must  occompony  oil  orders.  CA,  DC,  FL  GA,  11,  MA,  MD,  NJ,  NY, 

OH  ond  TX  residents,  ple^  odd  oppropriote  soles  tox.  Conodo  reside, 
pleose  odd  G^.  No  shipping  to  PO.  boxes.  AN  CD-ROM  soles  ore  finol. 

to.  'J  Mfr.  -  Food 

11.  □  Servke  Industry 

12.  □  Univefsily/ 

Pubik  Library 

13.  □  Financial 

14.  □  Retail 

15.  □  Pubik  Transportation 

16.  J  Individual 

17.  -1  Publishing  other 

than  Newspaper 

18.  □  Reel  Estate 
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OToole  said,  “Obviously,  we  didn’t  turn 
them  down. ...  We  had  a  good  share  of  the 
ads  already  sold  before  1  o’clock  ever  came,” 
and  advertisers  were  allowed  to  run  as 
many  full  pages  as  they  wanted. 

The  paper  sold  101  of  the  102  ads  at  the 
lowest  price  of  $463  apiece  —  making  for  a 
100-page  paper  Jan.  28,  compared  with  56 
pages  in  a  typical  January  Simday  issue.  Of 
those  100  pages,  about  25  were  full-page 
ads,  whereas  two  or  three  is  the  norm.  And 
the  Daily  News  made  75%  or  80%  more 
than  it  would  have  without  the  “mania.”  II 


Tull  Page  Mania’  promo  sends  advertisers  into  a  spending  frenzy 


Sunday 


BY  ELLEN  LIBURT 

IT’s  NOT  ROCKET  SCIENCE,”  SAID  ADVERTISING  DIRECTOR 

Kent  O’Toole  of  the  Bowling  Green,  Ky.,  Daily  News. 
“If  you  give  something  away  cheap  enough,  people 
will  come.” 

And  come  they  did  —  to  the  tune  of  $51,000  —  to  take  ad¬ 
vantage  of  “Full  Page  Mania,”  a  weeklong  promotion  OToole  de¬ 
signed  to  mitigate  cutbacks  from  a  large  advertiser  and  newspapers’ 

typical  January  slowdown.  By  discounting  j  For  four  days,  the  20,619-circulation 
full-page  ads  about  67%  off  the  paper’s  i  Daily  News  ran  a  full-page  house  ad  of  its 

going  rate,  the  program  generated  102  full-  j  own  with  an  urgent  message:  Beginning 
page  ads,  most  from  small,  local  advertisers,  j  at  1  p.m.  on  Jan.  19,  seven  retail  reps  would 
Asked  how  this  kind  of  volume  affected  j  be  accepting  reservations  for  drastically 
production,  OToole  —  who  formerly  discounted  full-page  ads  —  but  the  price 

created  similar  promotions  at  Good  Times,  would  go  up  by  25%  from  1:30  to  2  p.m., 
a  49,127-circulation  weekly  entertainment  and  at  2  p.m.,  the  price  would  rise  by  47%. 
paper  in  Santa  Cruz,  Calif.  —  laughed  Advertisers  would  be  limited  to  two 

and  recalled  a  day  when  an  assistant  ad  |  pages  at  the  discount  rate,  no  ad  would  be 
manager  had  said  nearly  100  proofs  were  accepted  early,  and  the  paper  would  pub-^^ 
needed  and  the  composing-room  foreman  lish  “up  to”  three  full-page  ads  each 

thought  he  was  talking  about  Maker’s  day  of  the  Jan.  24-31  promotion. 

Mark,  a  100-proof  Kentucky  bourbon.  Once  the  calls  started  flooding  in, 
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Newspapers  launch  site  to  aid  preprint  buys 

BY  JOE  NICHOLSON 


The  Tribune  last  year  circulated  about 
two  billion  inserts  in  the  paper  and 
distributed  another  billion  preprints  by 
mail,  Dietz  said. 

NTMC’s  new  site  offers  market 
demographic  data  as  well  as  circulation 
information.  It  provides  names  of 
member  newspapers’  ad  executives 
and  their  telephone  numbers.  NTMC 
does  not  become  involved  in  transactions. 

Though  there  is  “a  risk”  that  preprint 
buys  can  pull  revenue  from  run-of-press 
(ROP)  ads,  smart  advertisers  buy  both 
because  they  complement  each  other, 
Dietz  said.  I 


ing-coverage  (TMC)  circulars  to 
32  million  households  weekly. 
Its  new  site  is  NTMCdata.com. 
BHB  TMC  is  a  term  that  has  some- 
times  been  used  to  refer  to  total 
j  market  coverage,  but  NTMC 
j  members  offer  target-market- 
j  ing-coverage  programs  because 
of  the  growing  demand  for 
increasingly  focused  ads. 

“I  think  we’re  going  to  see 
some  growth  in  our  industry 
because  of  this  Web  site,”  said  Jim  Dietz, 
local  values  manager  of  the  Tribune  and 
president  of  NTMC. 


Twenty-two  NEWS-  | 

papers,  including  the  I 

Chicago  Tribune,  the  j 

Los  Angeles  Times,  and  The  1 

Miami  Herald,  have  launched 
an  informational  Web  site  to  I 

aid  advertisers  and  ad  agencies 

in  making  preprint  buys.  _ 

Three  years  ago,  the  22  Jim  DIbIZ 

newspapers  formed  the  President 

Newspaper  Target  Marketing  NTMC 

Coalition  (NTMC);  the  papers  represent  |  1 
most  of  the  nation’s  largest  markets  and  1  1 

distribute  preprints  and  target-market-  I  | 
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SYNDICATES 


There’s  a  serious  trend  toward  digital  delivery  of  the  funnies 
and  editorial  cartoons  from  creator  to  syndicate  to  newspaper 

BY  DAVE  ASTOR 

F  “Cast  Away”  star  Tom  Hanks  had  been  stranded  on 
an  island  in  the  early  rather  than  late  1990s,  odds  are  he 
would  have  found  more  drawings  in  the  Federal 
Express  packages  washing  ashore. 

That’s  because  the  delivery  mode  from  cartoonist  to  syn¬ 
dicate,  and  syndicate  to  newspaper,  used  to  be  almost  exclusively 
overnight  or  postal  mail.  Today,  electronic  transmission  is  growing 
faster  than  Hanks’  bank  account. 

E^P  polled  the  seven  biggest  syndicates  that  handle  cartoons,  and 

found  that  approximately  116  of  their  225 
comic  creators,  and  67  of  their  74  editorial 
cartoonists,  now  file  their  work  digitally. 

Tribune  Media  Services  (TMS)  Manag¬ 
ing  Editor  Eve  Becker  noted  that  the  high¬ 
er  percentage  for  editorial  cartoons  is  no 
surprise.  “It’s  such  timely  commentary,” 
she  said.  “We  have  to  get  it  —  and  get  it  to 
clients  —  as  fast  as  we  can.” 

SjTidicates  also  estimated  that  30%  to 
75%  of  newspapers  get  cartoons  electroni¬ 
cally,  with  more  going  digital  each  week. 

"We  push  it  heavily  with  clients,”  said 
United  Media  Vice  President  for  Sales  and 
Marketing  Lisa  Klem  Wilson. 

“Tliere’s  still  a  huge  number  of  mail 
clients,  particularly  the  smaller  papers,” 
added  Suzanne  Whelton,  comics  editor  at 
the  Washington  Post  Writers  Group 
(WPWG).  “But  not  a  week  goes  by  where 
we  don’t  have  a  client  make  the  change  to 
some  kind  of  electronic  delivery.” 

King  Features  Syndicate  Editor  in  Chief 
Jay  Kennedy  did  note  that  many  papers 
want  cartoons  both  digitally  and  in  print  for 
“peace  of  mind”  and  convenience. 

Cartoons  can  be  delivered  electronically 
via  e-mail  attachments,  bulletin  board,  and 
other  methods.  And  they  can  be  sent  to 
newsp^)ers  directly  from  the  syndicate  or 


via  such  companies  as  Reed  Brennan, 
which  paginates  daily  comic  pages  for 
many  newspapers,  and  American  Color, 
which  specializes  in  Sunday  comics. 

Digital  advantages  are  many.  “The  speed 
of  delivery,”  sdd  Whelton.  “And  it  cuts 
down  on  FedEx  costs,  that’s  for  sure.” 

Copley  News  Service  Editorial  Director 
Glenda  Winders  said,  “We  can  make  cor¬ 
rections  easier”  in  digitally  sent  cartoons. 

“We  don’t  have  to  scan  the  material 
here,”  added  United  Vice  President  for 
Comics  and  Graphics  Amy  Lago.  “And  the 


cartoonists  have  more  control  over  the 
quality  of  scans  if  they  do  it  on  their  end.” 

Becker  said  creators  can  insert  screens, 
computer  lettering,  and  more  in  their 
scanned  cartoons  before  transmitting  them. 

Lago  said  digital  delivery  allows  creators 
to  work  up  to  deadline,  “which  helps  them, 
but  doesn’t  help  us!”  She  noted  that  a  syn¬ 
dicate  receiving  material  at  the  last  minute 
is  more  prone  to  make  or  not  catch  errors. 

But,  overall,  electronic  delivery  “is  good 
for  efficiency,”  said  Creators  Syndicate 
Accounting  Manager  Melissa  Lin. 

Disadvantages  can  include  computer 
breakdowns,  server  problems,  and  initial 


75%  of  the  2,000-plus  newspapers  carrying 
“Dilbert,”  wants  more  clients  of  all  its  features 
to  go  the  digital  route.  So  the  syndicate  puts  a 
“Download  This  ...”  note  on  its  mailings. 

costs.  In  some  cases,  syndicates  buy  scan¬ 
ners  and  software  for  less-wealthy  creators. 

Several  syndicates  require  editorial 
cartoonists  to  send  electronically,  but  Cop¬ 
ley  is  the  only  one  requiring  it  for  comics. 
Other  syndicates  encourage  comic  creators 
to  file  digitally,  but  accept  it  if  they  don’t. 

How  many  cartoons  are  delivered 
digitally  to  each  syndicate?  The  numbers: 

•  Copley:  All  five  comics;  all  10  editorial 
cartoons. 

•  Creators:  About  a  third  of  30  comics; 
about  half  of  eight  editorial  cartoons. 

•  King:  About  40%  of  70-plus  comics; 
about  80%  of  14  editorial  cartoons. 

•  TMS:  About  half  of  36  comics;  all  18 
editorial  cartoons. 

•  United:  At  least  75%  of  46  comics;  11 
of  12  editorial  cartoons. 

•  Universal  Press  Syndicate:  About  half 
of  32  comics;  aU  10  editorial  cartoons. 

•  WPWG:  Three  of  five  comics  (a  fourth 

soon);  both  editorial  cartoons.  II 
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m-m  OF  BEING 

BriefMe.com  provides  relief  to  the  time-pressed  digerati  so 
they  don’t  become  roadkill  on  the  information  superhighway 

BY  CHARLES  BOWEN 

I  DON’T  KNOW  ANYONE  WHO  ISN’T  BUSY.  CaLL  IT  THE  DaTA 

Explosion  or  the  Information  Age  or  the  Internet  Factor 
—  whatever  it  is,  it  means  that  staying  abreast  of  the 
topics  that  you  have  to  follow  to  do  your  work  takes  a 
monumental  effort.  Meanwhile,  finding  time  to  also  track 
those  additional  subjects  that  you’re  simply  curious  about  — 
either  out  of  personal  interest  or  for  story  and  column  ideas  —  gets 
harder  and  harder.  So  it’s  about  time  that  the  Internet  gave  us  a 

helping  hand. 


©(D 


help  CQntesi  em«M 


AFRUATE  MEMem»flP 


That’s  why  I’ve  started 
using  a  service  called  Brief- 
Me.com,  a  relief  for  those  of 
us  with  information  overload. 

This  site  tracks  some  80 
topics  —  ranging  from  sports 
to  politics  to  music  to 
computers  to  cars  to  beauty 
secrets  —  and  generates  a 
weekly  e-mail  newsletter  for 
each  one.  In  addition  to  brief 
news  summaries,  the  reports 
also  include  Web  site  reviews 
and  links  to  online  articles,  all 
collected  by  volunteer  online 
editors.  Subscribe  to  as  many 
of  the  topics  as  you  want,  all 
for  free,  and  you  can  choose 
to  receive  your  reports  either 
in  plain  text  or  in  hypertext 
markup  language  (HTML)  format,  which 
has  clickable  hyperlinks  embedded  for 
quick  access. 

To  use  the  resource,  visit  the  site  at 
http://www.briefrne.com  and  click  the 
“Subscribe”  button  in  the  left-hand 
column  to  see  the  list  of  available 
newsletters.  Click  checkmarks  into 
the  boxes  to  the  left  of  as  many  of  the 
newsletters  as  you  want.  Next,  scroll  to 


WWW.  bri*f  me .  com 


Subscribe  I 
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the  bottom  of  the  screen,  where  you  are 
prompted  for  your  e-mail  address.  Enter 
it  and  then  indicate  in  the  next  box 
whether  you  want  to  receive  the  data  in 
text  or  HTML  format. 

You  also  can  say  whether  you  want  to 
receive  additional  targeted  e-mail  about 
related  subjects.  And  there  is  a  box  to 
click  to  indicate  that  you  are  not  under  13 
years  of  age.  After  you  have  filled  in  the 


data,  click  the  “Subscribe  Now!”  button 
to  continue  to  get  on  the  list.  This  will  set 
you  up  for  all  future  publications  of  the 
designated  newsletters. 

Each  BriefMe.com  newsletter  usually 
contains  six  to  10  reviews  and  article 
summaries.  The  original  site  or  article 
uniform  resource  locator  (URL)  is 
reported  in  each  review  so  you  can  refer 
to  the  original  material. 

In  addition,  you  can  browse  the 
backlog  of  previous  newsletters  in  any 
of  the  topics.  Click  the  “Archives”  button 
on  the  main  screen.  A  hyperlinked  list 
of  newsletters  then  appears.  Click  a  name 
to  see  its  file  of  previous  publications, 
each  clickable  to  view  its  contents.  While 
browsing,  if  you  find  a  newsletter  you 
want  to  sign  up  for,  use  your  browser’s 
“Back”  or  “Previous”  button  to  return 
to  the  hyperlinked  list  and  click  the 
“Subscribe  Now!”  button  beside  that 
newsletter’s  name. 

You  also  can  search  the  BriefMe.com 
database.  To  do  that,  return  to  the  main 
screen  and  click  the  “Search”  button 
among  the  options  printed  at  the  bottom 
of  the  screen.  A  subsequent  search  form 
will  take  your  query,  which  can  be  any 

word  or  phrase,  even  a  partial 
_  I  word.  As  many  as  200 
IhI  hyperlinked  search  results 
I  will  be  returned. 

Other  considerations  in 
using  BriefMe.com  for  your 
writing  and  editing: 

1BriefMe.com  was  found¬ 
ed  in  1999  and  boasts 
1,100  contributors  who  scour 
the  Web  for  the  80  topic 
newsletters.  The  site  also 
currently  reports  more  than 
2  million  subscriptions. 
Headquartered  in  New  York, 
the  service’s  editor  in  chief  is 
Allison  Conner. 

2BriefMe.com  editors 
usually  re\'iew  new  Web 
sites  and  articles.  However, 
some  older  sites  are  frequent¬ 


ly  cited  again  if  they  have  new  articles  and 
content  of  interest. 

3  If  you  later  want  to  discontinue 
receiving  a  particular  BriefMe.com 
alert,  return  to  the  site  and  go  into  the 
“Unsubscribe”  section,  where  you  will  be 
asked  for  your  e-mail  address.  Then 
simply  click  the  “Unsubscribe”  button. 

You  will  receive  an  e-mail  message 
confirming  the  cancellation.  [1 
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THE  BEST  —  AND  REST  —  OF  THE  PRESS 


“Do  I  sound  dead?  Sometimes  I  fie/  dead.  But, 
aetuallij,  Du  alive  and  living  in  Gaitltersl)urg.' 

-  SHERWIN  STRAUS,  FDA  RESEARCHER,  ON  BEING 
REPORTED  DEAD  IN  “THE  NEW  YORK  TIMES  MAGAZINE 


In  love  with  a  Jersey  guy 

Tony  coverage 


Photo  of  the  wee/e 


JOHN  CROSS, 

MANKATO  (MINN.) 

FREE  PRESS,  MARCH  13 

A  SIGN  OF  THINGS 

to  come?  Or  is 
it  just  a  case  of 
spring  hopes  eternal? 

In  south-central 
Minnesota,  as  in  many 
other  places  in  our  fair 
land,  this  has  been  the 
Winter  That  Would 
Never  End.  This  week, 
however,  it  will  cease, 
at  least  officially, 
with  the  arrival  of 
spring.  Meanwhile, 
many  of  us  will  still 
be  digging  out,  figura¬ 
tively  if  not  literally, 
Here’s  Matt  Haase 
of  Mankato  fighting 
another  six-inch 
snowfall  last  week. 

—  Greg  Mitchell 


COULD  FICTIONAL  MOB  BOSS  TONY 

Soprano  be  the  next  pitchman  for 
The  Star-Ledger  of  Newark,  N.  J.? 
Picture  the  ad:  A  grim-faced  Soprano 
looking  directly  at 

readers  with  his  own  a  ...  , ,  ^ _ 

message:  “Hey,  you!  uPOulQlIl  ^ 

Read  this  *&/£^%$@  ^ 

paper.  Capisce?"  i 

Not  an  implausible  I 
scenario  given  the  I  Y 

growing  visibility  of  the  | 
daily  on  “The  Sopra-  | 
nos,”  HBO’s  runaway  | 
hit  show  about  a  dys-  I 

functional  New  Jersey  | 
crime  family.  In  nearly  I 
every  episode  since  its 
1999  pilot.  Soprano 
and  his  friends  are 
presented  reading  The 
Star-Ledger  —  often 
looking  for  their  own 
names.  The  recent 
season  premiere 
opened  with  a  groggy 
Soprano  walking  down  his  driveway,  pick¬ 
ing  up  The  Star-Ledger,  and  reading 
about  the  latest  mob  battle  over  garbage 
contracts. 

At  the  same  time.  The  Star-Ledger 
has  given  heavy  coverage  to  everything 
Soprano  —  from  Italian-American  group 


I  UHXamond  shines 


TheBu 

Amovici 
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HOT  TYPE 


j  protests  of  the  show  to  contests  seeking  j  officials’  refusing  to  let  the  series  shoot  on  Star-Ledger  Editor  Jim  Willse  said  the 

j  Soprano  look-alikes  and  the  best  reader  public  property  or  to  the  reviewer’s  own  paper’s  arrangement  with  the  show  per- 

i  recipe  for  pasta  sauce.  This  month,  a  spe-  j  criticism  that  the  second  season  did  not  mits  producers  to  use  the  flag  and  news 

cial  section  spotlighted  plotlines,  charac-  j  have  the  firepower,  so  to  speak,  of  the  racks,  but  with  no  financial  return.  He 

ters,  and  New  Jersey  filming  locations.  I  first.  Still,  that  hasn’t  stopped  producer  said  editors  enjoy  seeing  their  product 

“It’s  kind  of  a  prickly  relationship  at  (and  Garden  State  resident)  David  Chase  '  become  the  mobsters’  daily  read.“I  think 

times,”  said  Matt  Zoller  Seitz,  the  paper’s  from  working  The  Star-Ledger  into  more  it  gives  the  show  some  reality,”  he  said. 

TV  critic.  “Because  they  are  in  our  back  and  more  scenes  each  season.  So  why  would  New  Jersey’s  top  mob 

yard,  we  cover  them  more  than  any  other  |  “It’s  all  about  the  authenticity  that  the  boss  go  to  The  Star-Ledger  for  his  daily 
j  show.  But  sometimes  it  causes  grief  from  i  newspaper  provides,”  said  HBO  publicist  news  fill?  “We’re  very  good  on  business,” 

1 1  HBO.”  Seitz  said  producers  have  not  I  Tobe  Becker.  “That  is  what  they  strive  for.  Willse  told  E^P.  “Particularly,  family 

I  taken  kindly  to  stories  about  government  !  It’s  Tony  Soprano’s  paper.”  business.”  —  Joe  Strupp 


nurdintmim 


PITTSBURGH  POST-GAZETTE 


Mason  County  lines 

HAVEN  OR  HELL 
F0R$EX-M? 


WORKING  A  CAMERA  IS  ONE  THING,  WORKING  A 

prizewinning  photo  essay  is  quite  another.  John 
Beale,  veteran  photog  for  the  Pittsburgh  Post-Gazette,  i 
demonstrated  that  recently  in  making  more  than  70  visits  i 
through  his  paper’s  circulation  area  for  more  than  a  year,  shoot-  | 

ing  what  he  calls  a  “self-generated”  spread  |  Eve.  This  month,  it  captured  first  prize  for  ! 

on  “diversity  of  faith  in  Western  Penn-  j  community-service  photography  in  the  i 

sylvania.”  With  images  of  people  wor-  I  American  Society  of  Newspaper  Editors’ 
shipping  Allah,  Jehovah,  and  Jesus,  j  annual  contest  —  the  first  year  ASNE  i 

it  ran  as  a  12-page,  ad-free  section  (with  j  included  photojournalism  as  a  category.  i 

reporting  by  Erv  Dyer)  last  Christmas  !  —  Greg  Mitchell  ' 


Lensing  their  religion:  At  a  Catholic  Church 
(above);  Chickaree  Union  Church  (right) 


Dit,  Mason  County,  Wash.,  could  be 
a  good  place  to  be  a  convicted  sex 
offender  —  or  a  bad  place  to  be  a  First 
Amendment  advocate. 

The  9,407-circulation  Shelton-Mason 
County  Journal,  a  family-owned  countr>' 
weekly,  has  provoked  a  local  lawmaker’s, 
plan  to  require  mandatory  listings  of 
convicted  sex  and  kidnapping  offenders 
living  in  Mason  County.  The 
state  Senate  has  unani¬ 
mously  approved  the  bill 
requiring  newspapers  to 
include  in  their  paid  legal 
notices  the  names  of  sex 
offenders  and  kidnappers 
who  move  to  the  papers’ 
home  counties  after  being 
released  from  prison  —  if,  Sheldon:  ’ 
like  the  Journal,  editors  name  name; 
decline  to  list  the  sex 
offenders  in  news  columns.  The  bill  still 
needs  House  approval. 

Mason  County-based  Democratic  Sen. 
Tim  Sheldon  told  E(3P  that  printing  the 
names  of  sex  offenders  is  “part  of  their 
sentence.”  Although  he’d  prefer  that  the 
Journal  list  offenders’  names  in  news 
columns.  Publisher  Charlie  Gay  has  long 
declined  to  do  so.  Gay  told  E^P,  “I  think 
ex-cons  have  paid  their  debt  to  society  in 
prison,”  and  now  his  paper  “is  being  asked 
to  take  more  out  of  their  hides.”  Gay  said 
he  will  now  accept  legal  notices  naming 
sex  offenders,  but  he  and  other  First 
Amendment  advocates  in  Washington  op¬ 
pose  mandatory  listings.  —  Joel  Darns 
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‘Sentinel’  is  wrong  and  readers  are  right  about  Dale  Earnhardt 


This  just  in  from  central  Florida:  “Fury  of  Fans’ 
Protests  Surprises  Sentinel” 

It’s  about  time. 

Ever  since  the  Orlando  Sentinel  filed  suit  to  have  its 
own  medical  expert  peek  at  the  autopsy  photographs 
of  racing  great  Dale  Earnhardt,  I’ve  been  wondering  when  the  pa¬ 
per  might  begin  to  grasp  the  severity  of  its  miscalculation. 

The  backlash  against  the  Sentinel  has  been  overwhelming.  Editor 

Tim  Franklin  has  received  more  than  i  The  Sentinel  has  gone  to  great  lengths  to 


Tim  Franklin  has  received  more  than 
10,000  e-mail  messages  from  all  over  the 
world,  almost  all  of  them  irate,  according  to 
the  “Fury ...  Surprises”  article  in  its  March 
11  issue  and  on  the  Orlando- 
Sentinel.com  Web  site. 

“You  sick  bastards,”  wrote  one 
e-mailer,  according  to  the  story. 

The  American  Society  of 
Newspaper  Editors,  the  Society 
of  Professional  Journalists,  the 
First  Amendment  Foundation, 
and  a  number  of  news  organiza¬ 
tions  are  supporting  the  paper. 

But  the  fire  the  Sentinel  start¬ 
ed  is  burning  out  of  control. 

Outraged  Florida  legislators  are  pushing 
through  a  measure  that  would  erode  hard- 
won  gains  made  by  news  media  in  that 
state,  which  has  some  of  the  most  liberal 
public-record-access  laws  in  the  country. 

Autopsy  documents  are  considered 
public  records.  But  Teresa  Earnhardt,  the 
racer’s  widow,  objected  to  the  Sentineh 
request  and  rallied  NASCAR  fans  to  her 
cause.  Emergency  legislation,  known  as  the 
“Earnhardt  Family  Protection  Act,”  would 
make  releasing  autopsy  photos  a  third- 
degree  felony.  The  measure  is  supported 
by  the  Legislature  and  by  Gov.  Jeb  Bush.  A 
lousy  idea,  to  be  sure,  but  one  that  nobody 
would  have  considered  if  the  Sentinel  had 
not  ignited  the  extreme  passions  of  a  local 
icon’s  legion  of  admirers. 


BY  WAYNE  ROBINS 


i  try  to  make  clear  that  the  paper  is  not 
!  interested  in  publishing  the  photos,  only  in 
I  having  an  expert  view  them.  Being  able  to 

«  precisely  determine  the  cause  of 
Earnhardt’s  death  will  advance 
the  cause  of  NASCAR  driver 
safety,  according  to  the  paper. 
Sentinel  staff  writers  Roger  Roy 
and  JeffKunerth,  in  their 
March  11  story,  wrote  that 
Editor  Franklin  “wants  a 
medical  expert  to  review  the 
photos  to  determine  whether 
Earnhardt  died  of  the  same 
type  of  basal  skull  fracture  that 
killed  three  NASCAR  drivers  last  year.” 

There  is  fear  the  photos  will  be  pub¬ 
lished  despite  the  SentineFs  disavowals, 
i  That  readers  are  not  reassured  says 
i  volumes  about  the  gap  in  trust  between 
!  the  newspaper  and  its  community. 

!  There  is  a  legitimate  need  to  know  when 
j  a  major  public  figure  dies  under  mysterious 
circumstances,  the  details  of  which  are 
being  suppressed  by  authorities.  But  there 
was  nothing  mysterious  about  how  Earn¬ 
hardt  died.  He  hit  a  concrete  wall  at  a  speed 
!  of  perhaps  190  mph  during  the  Daytona 
i  500  on  Feb.  18.  Earnhardt  was  nicknamed 
i  “The  Intimidator.”  His  heroic  stature  in  the 
'  world  of  stock  car  racing  was  based  not  only 
!  on  the  many  races  he  won  but  also  on  how 
i  he  won:  aggressively. 


“Earnhardt  was  a  tenacious,  ruthless 
driver  —  bullying,  banging,  and  bumping 
his  way  to  the  front  of  the  pack,”  Jason 
Zengerle  writes  in  the  March  5  issue  of  The 
New  Republic. 

The  Sentinel  editor  may  honestly  believe 
he  is  driven  by  noble  motives.  But  Franklin 
has  been  at  the  Sentinel  only  since  Decem¬ 
ber.  Previously,  he  was  the  editor  of  The 
Indianapolis  Star.  Before  that,  he  was  a  top 
editor  at  the  Chicago  Tribune.  (The  Sentinel 
is  a  Tribune  Co.  newspaper.)  Franklin’s 
misguided  pursuit  of  the  autopsy  photos 
indicates  that  he  may  be  clueless  as  to  the 
prevailing  mores  of  the  community  his 
paper  serves.  Earnhardt  was  a  godlike 
figure  in  this  community.  Snooping  at  his 
autopsy  photos  strikes  many  as  blasphemy. 

The  Sentinel  speaks  of  Franklin’s  having 
been  caught  off-guard  by  the  ruckus. 
Franklin  and  the  Star  caught  flak  from 
readers  after  the  paper  sued  the  University 
of  Indiana  last  October  to  view  and  copy 
the  results  of  the  university’s  internal 
investigation  that  resulted  in  the  eventual 
firing  of  basketball  coach  Bobby  Knight. 
But  Knight  didn’t  die,  and  the  Star  didn’t 
go  to  court  to  get  autopsy  photos  on  the 
off-chance  that  Knight  might  turn  out  to 
have  a  brain. 

In  Florida,  readers  believe  they  can  see 
!  through  the  Sentinel’s  justification  for 
yearning  to  view  the  Earnhardt  autopsy 
pictures:  This  is  a  local  story  for  the 
Sentinel,  which  is  headquartered  60 
miles  southwest  of  Daytona  Beach,  and 
the  paper  wants  a  sensational  stoiy  at  the 
expense  of  community  sensibfiity. 

Having  the  right  to  view  public  records 
does  not  mean  newspapers  have  the 
obligation  to  demand  them.  No  crime  has 
been  committed,  no  public  trust  violated 
by  elected  officials.  The  Sentinel  and  its 
backers  ought  to  back  off. 

The  Sentinel  says  it  doesn’t  want  to 
exploit  Dale  Earnhardt’s  death.  But  if  you 
just  can’t  get  him  off  your  mind,  you  can 
visit  what  amounts  to  an  online  shrine  — 
complete  with  an  Earnhardt  photo  gallery, 
an  Earnhardt  virtual  museum,  and  even  a 
customizable  Earnhardt  screen  saver  —  at 
OrlandoSentinel.com.  !! 

Robins  is  an  E&P  associate  editor.  For  the 
magazine’s  take  on  the  Dale  Earnhardt 
case,  see  “Editorials,” p.  14. 


Printed  in  USA.  Vol.  134,  No.  12,  EDITORS  PUBLISHER^  THE  FOURTH  ESTATE  (ISSN:  0013-094X)  is  published  51  times  a  year.  Regular  issues  are  published  weekly  except  for  the  last  week  of  December  Ity  ASM  Communications,  a 
subsidiary  of  BPI  Communications,  770  Broadway,  New  York,  NY  10003;  Sales  (646)  654-5125;  Editorial  646  (654)  5270.  Periodicals  postage  paid  at  New  York,  N.Y.,  and  ^ditional  mailing  offices.  Postmaster:  Please  send  address  changes 
to:  EDITOR  &  PUBLISHER,  THE  FOURTH  ESTATF^  P.O.  Box  1817,  Danbury,  CT  06813-1817.  Coptyright,  2001,  ASM  Communications  Inc.,  a  subsidiary  of  BPI  Communications  Inc.  No  part  of  this  publication  may  be  reproduced,  stored 
in  any  retrieval  Q'stem,  or  transmitted,  in  any  form  or  by  any  means,  electronic,  mechanical,  photocopying  or  otherwise,  without  the  prior  written  permission  of  the  publisher.  Annual  subscription  $79  in  the  United  States  and  possessions  and 
in  Cajiada.  All  other,  $135.  No  claims  for  back  issues  honored  after  one  year.  Subscriber  Service  1  (800)  722-6658;  Circulation,  Directories:  1  (888)  6l2-7095> 


30  EDITOR  &  PUBLISHER  MARCH  19,  2001 


www.editorandpubllsher.com 


fwre)(p£ftsEs 


AT  LAST!  A  CONFERENCE  WITH  SOLUTIONS 
TO  THE  CHALLENGES  YOU  FACE  EVERY  DAY. 

The  first  annual  Editor  &  Publisher  International  Sales 
and  Marketing  Conference  is  designed  to  provide  solid 
strategies  for  dealing  with  today’s  circulation  and 
readership  challenges.  In  addition  to  general  sessions 
on  "big  picture"  topics  such  as  media  convergence, 
branding,  changing  reader  demographics  and  the  future 
of  the  economy,  a  customized  circulation  track  will  offer 
practical,  proven  ideas  to  take  home  and  apply  to  your 
own  market. 

SESSION  SAMPLER: 

•  Effective  Subscriber  Acquisition  Programs 

•  Putting  the  Brakes  on  Churn 

•  The  ABCs  of  the  New  Audit  Bureau  Rules 

•  Circulation/ News  Partnerships 

•  Challenges  to  Traditional  Telemarketing  Programs 

•  At  What  Price  Success?  Subscription  &  Single- 
Copy  Pricing  Models 

Watch  your  mailbox  for  the  conference  brochure  and 
registration  information.  Or  visit  the  E&P  Web  site  at 

www.editorandpublisher.com. 


HEN  CHECK  IT  OFF. 
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The  Power  of  Timing  .  People  everywhere 

are  getting  the  word  about  a  more  user  friendly  Chicago  Tribune. 
March  19th  debuts  a  redesigned  paper  that  better  meets  their  needs. 
Is  easier  to  navigate.  Allows  them  to  feel  more  connected. 

And  what’s  in  it  for  our  advertisers?  Buzz.  Attention.  Audience.  Over 
2.8  million  Sunday  and  1.8  million  daily  readers  will  be  keeping  an  eye 
out  for  the  newspaper  that’s  designed  for  today.  And  our  aggressive 
consumer  campaign  will  keep  them  looking  to  us  for  many  weeks  to 
come.  So  when  they  see  us,  they  can  also  see  you.  Call  today  to  get  in. 
The  timing  couldn’t  be  better. 

In  Chicago,  we’re  not  just  a  medium,  we’re  large. 


For  advertising  opportunities  with  the  Chicago  Tribune  contact  Dennis  Grant,  V.P.  Advertising  and  Marketing,  312-222-3126. 
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